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Shoes Caught 


HE tumult over the tariff did not cease with its 

signing. The measure was laid on President 

Hoover’s desk at 10.35 a. m. June 17. Ten 
minutes later, in the Senate, Wild Bill Borah presented 
a resolution for a “production cost investigation’”’ under 
the flexible provision clauses of the new bill. The ink 
was scarcely dry before he recommended a downward 
revision. And fate would have it—the first item is shoes. 
Here is the full text of the resolution : 

“Resolved, that the Tariff Commission is hereby di- 
rected to investigate the differences in the cost of pro- 
duction between the domestic article and forcign article 
and to report upon the earliest date practicable upon the 
following articles: Shoes, both men’s and women’s 
shoes; furniture ; cement; hose; shovels; spades; scoops, 
forks; rakes; scythes; sickles; grass hooks; corn knives; 
and drainage tools. 

“This request is made under and by virtue of section 
336, and the following ‘section of the new tariff act, 
passed and approved on June 17, 1930.” 

The shoe industry evidently has its foot caught in 
the very door which is supposed to shut out foreign 
competition. What a castastrophe! The shoe men, 
after acquiescing to a tariff on raw hides and tariffs on 
leather—find themselves in the grave predicament of 
having all the ingredients that go into shoes cost more 
with the possibility of a sharp duty cut on shoes. The 
inevitable result of the tariff is an increase in ingredient 
costs. The almost inevitable result of flexible claus« 
revisions is a decrease in tariff. 

Senator Borah, in one of his sardonic moods, said: 
“If anything is to be accomplished in our lifetime 
through the flexible tariff provision, we ought to get 
busy at once,” and so Doctor Borah, feeling that the 
tariff as a whole is a pretty sick document, proposed a 
series of operations and leads off with shoes. All stu- 
dents of the tariff are in agreement that the revisions 
that will be made under the flexible provision will bé 
lownward, if for no other reason than political. 

The President can raise or lower the duty by 50 per 
cent under the flexible tariff provisions. Naturally, the 


in Tariff Door 


hope of the Senate, newspapers, tarmers ind everyone 
unacquainted with shoes is to lower the shoe tariff. 
; ton but it is 
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It may be a political gesture in Washin 


a mighty sertous th ¢ to the shoe mdustry If the drop 


s 


of 50 per cent should take effect the duty of 20 per cent 


would fall to 10 per cent. It would almost mean that 
shoes coming into the country would come in with the 
advantage of a premium, considering the American manu 
facturer must bear the added cost of the hide tariffs and 
some added cost through the leather fabric and supply 
schedules. We foresee a situation where the foreign 
manufacturer without the above tariff charges may be 
in a position to land his shoes in this country—even 
against the 10 per cent duty and actually deliver shoes 
at prices lower than the shoe duty level. 

Some of the newspapers of the country, in comment 
ing on Senator’s Borah’s resolution, have used a very 
peculiar phrase: “. . . shoes so curiously taken from the 
free list.” Why are shoes so singled out for the con- 
spicuous abuse that is a by-product of this tariff law? 
No one can ever answer that. Shoes are the unfortun- 
ates of every legislative argument. Shoes have been 
kicked around too long. The shoe trade does not fear 


any fair, unprejudiced investigation of its costs 


UR industry, almost on the point of exhaustion on 

the subject of tariff, has now got to about face and 
fight as it has never fought before. The industry has 
got to show to Congress and the country that it stands 
the only shoemaking nation in the world that up to now 
was unprotected. It has got to show that a protection of 
20 per cent is nothing more than equalization of pro 
duction costs and that it is not a full 20 per cent; but 
is modified by the hide and leather duties 


to show that every nation on the face of the 


} t 


proection rate above 35 per cent agai 
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Shoes 





Shoe salesfolk in 1930 must know their 

stuff. Not only shoes and shoe fitting, 

but leathers, colors, materials and their 

relation to the fashion ensemble. Above, 

a store meeting at Potter Shoe Co., 
Cincinnati. 


Getting Folks In and Selling Them 


How Potter Shoe Co. Stresses the Intimate Relation Between 


Advertising, Display and Salesmanship at the Fitting Stoo! 


“NHIE best institutional advertising we do is to received from windows, advertising, previous good 
send a satisfied customer out of the front door vice and good shoes. 
with a pair of our shoes,” was the answer given “A travelling man can give twenty-nine reasons 
by Ted Orr, of the Potter Shoe Co., to the question: a store should buy his shoes. But if a store is not 
“What is the Potter Shoe Co.'s attitude on institutional to get those same reasons over to its buying pu 
advertising 7" that purchase represents just another line of shoe 
“The big job of any retail establishment is getting — the shelf. 
people inside the front door and having them in a buy- “Signs in the window are even more important 


ing mood when they come in,” continued Mr. Orr. The space in the newspapers, for there is the public lo 


1 


fellow who sells the most merchandise is the one who at the actual merchandise, with no one to tell thi 
brings in the largest number of people, in the best frame thing unless there is some printed word to tell the s 


of mind to buy, as the result of impressions they have A lot more time is spent working out windows 


ADVERTISING LINEAGE OF TEN LEADING RETAIL 


BOOT & SHOE ADVERTISERS FOR THE YEAR—1929 


| | 
Store*® Jar ‘ ‘ | “> | May “ | June o | July Au © | Sey 
| | {— 
O'Connor & Goldberg|21,, 305| 6.6]18,24515.7137, § ,387| 8.8136, 868 |11.4/31,97219.9 119, 266| 6.0]19,431 |6.0|28, 
Lewis & Reilly 131,592]/11.3}22 3 ,329| 7.6]19, 746 |7.0127, 837] 9.9 |22,327 |7.9 |21,2 
Gilbert's 118,892] 8.2 6|22,029| 9.5]17,816|7.7 |18, 849 121,452 19.3 |17, 97! 
Streicher’s 127,077} 11.9) 3, 8}16, 664 2,920 |5.7 129, 915 |13.2]12, 367 |5.5 |27, 83 
936] 7.2111, 5/23,934/10 9 |22, 626 110.3 116,405 |7 ,678| 6 2,393 15.6 18,87 


Hahn 15, 

Krupp & Tuffly 14,832) 6.8/11,556/5.3}11,617] 5. 6/23, 666 |10.9|13,561 |6.3 |16,39¢ § 116,354 |7.5 117, 65 
19 3}14,818! 7.1/17, 281 |8.3 |16, 81 }17,478|8 4/16, 45 
) 


SNDe 


Hofheimer's 116) 9. 1/12, 660)6.0}18,983] 9 

Guarantes :588) 10.8|16, 48817.9]16, 180] 7 8|17,779| 8.5|17,728 [8.5 |15,760| 7.5 {17,898 |8.6|13, 32 

Coward 0; 191|14.7]15,.030|7. 4|33,978] 16 3|13.766| 6.7|15,758 |7 213 | 1584 /0.8|14, 

Geuting 14,966) 7.8)12,932/6.7/17, 154) 9 0'16,598) 8.6) 15,936 |8.3 |16,6 3, 7.1117.621} 9.3 
| | 


) 
; 6.6 |18, 237 
9.0116 


NNONNGA 


ROW WO SE OT 





*Locations of stores whose advertising is surveyed in the above table are as follows: O’Connor & Goldberg, Chicago; Lé 
Reilly, Seranton, Pa.; Gilbert’s, Columbus, Ohio; Streicher’s, San Diego, Cal.; Hahn, Washington, D. C.; Krupp & Tuffy, H: 
Tex.; Hofheimer’s, Norfolk, Va.; Guarantee, San Antonio, Tex.; Coward, Boston; Geuting, Philadelphia. 
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general publicity work than in golf playing by members 
of this organization. After customers get in the store 
they can, to a certain extent, take care of themselves, 
but previous to that we have a definite responsibility. 

“\When we buy a certain shoe it is bought for a certain 
merchandising reason. When a man on the floor sells 
a definite shoe to a definite man he uses a definite argu- 
ment. That is precisely what we are trying to do in our 
advertising—sell one type of shoe at a time to one type 
of wearer in the community. 

“Each ad has a full sized cut, a price and the human Maori”, : ee 
interest value of that particular shoe for a particular “ike 2 , Jd 
purpose. Half a dozen times a year, possibly, a devia- Se a ‘ WINDow. = 
tion is made from this rule. This is usually at the open- wild 
ing of a season. About once a week a general ad is shot 
which bears the designation of “Potter’s Show Win- 
dow.” This takes in all departments but the Costume 


owe 


* 


Booterie. 

“Store advertising is charted out in advance for an 
entire season. A master chart hangs in Mr. McLaugh- 
lin’s office, while photostatic copies are supplied to the 





heads of the various departments. This schedule tells 
the dates when the various departments will have ad- 
vertising space. Planning ahead allows the store’s buy- 
ers, advertising and display factor to function in har- 
mony. This means that, say the Booterie is scheduled 
to have copy run in next week’s Enguirer. The buyer 
of this department (which happens to be myself) has 
filled out a form stating what shoes he wants featured 
a month in advance. 

“A copy of this form goes to the display manager as 
well as to the advertising department, so that all con- 





Goon | 
| A sure te for Now 
.is the Wing-Tip! 
[TURN TO PAGE 140, PLEASE | - nay 





POTTIE'S POTTER'S 
ADVERTISING SCHEDULE . 





-_{— 
DEPARTMENT Maeetlra Qe 


DATE OF ADVERTISEMENT  °/ “L2- she { ‘tittaday ) 
PAPER Lins a . ; , 
oe Prcesonvon ” ae — Ever read an ad and drop into the store to inquire about the mer- 
tor wa, bby 5X a chandise advertised, only to have the salesman logk blank? Nothing 

like that can happen at the Potter Shoe Co. store in Cincinnati. 


Observe from the schedule at the top of the page and the form at 








eed mo. = > _ > . *. . 
‘wr mo, \ unas the left how this store plans its advertising and the merchandise to be 


Mut FoR wLapow LAN she ; featured far in advance of the date when the ads are to appear, and 


LOT NO, bbif3 ma 


REGLPST FOR WINDOe TIGA IS 


SL jie ida 


then ties up window displays and selling effort with the advertising. 
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No Cold Feet at the Pole 


Footwear Played Vital Role on Byrd Antarctic Expedition, 


as It Has in Every Pioneering Enterprise 


N shoes man makes his way far and wide. The 
migrations of the tribes did not begin until after 
footwear was invented. If it weren’t for shoes 
most of the race would be dwelling in the tropics, the 
would -be inhabitable for the warm 
seasons only and the Arctic and Antarctic would be as 


But in shoes, man goes round 


temperate zones 
lands impossible to man. 
the world, and from pole to pole. Civilization, industry 
and trade follow after. 

Norman D. Vaughan, of Hamilton, Mass., has lately 
the with 


Admiral Byrd and where he remained, as a member of 


returned from Antarctic, whither he went 


the Byrd expedition, for nearly two years. Footwear 
was a most important part of the equipment for the 
struggle against the ice and snow. Temperatures ranged 
from 36 above to 70 below, with sub-zero weather gen- 
eral. Most of 


the groundwork of exploration of scientific research 


Snowstorms were common and heavy. 


was done on shoes, usually with the aid of skis or 
crampins, the crampins being heavy iron hobs such as 
are worn by climbers in the Alps. 
Snowshoes were carried, but not used. The ice, often 
rough and flinty, was hard on shoes. Replacements and 
repairs were necessary. The mending or the remodeling 
of a shoe was quite a task in these icy regions thousands 
of miles from the nearest shoe store or repair shop. 
Mr. Vaughan had some experience with shoes and leather 
before he set forth for this Antarctic adventure, for 
he had been in the shoe business with his brothers, of 
the firm of Vaughan 
Bros., shoe manufac- 
of Salem, 
and also had 


} 


turers 
Mass., 
had some experience 
in the tannery of his 
father, 
Vaughan, of Peabody. 

Footwear, both 


SELLE LO PIO Iii alas LB 


George C. 


modern and primitive, 
was carried into the 
South Polar regions 
by members of the 
Byrd expedition. The 
ski boots, from a New 
England factory, were 
the most modern shoes 
in Mr. Vaughan’s 
equipment. He also 
had knee-high boots of 
reindeer skin, made in 


On this simple shoe-mending outfit depended the success of the 
Byrd expedition, for serviceable footwear was a prime essential 


68 


Alaska, moccasins made in Labrador and canvas bo 
made in the Antarctic, by Mr. Ronne, sailmaker of 
expedition, who was doubtless the first civilized mai 
pursue the craft of shoemaking in the neighborhood 
the South Pole. 
The airplane engine lifts man off his feet, and opens 
way for him to conquer new worlds. 


HESE ski boots, of which Mr. Vaughan has sey 

pairs, are each about 15 inches long, with wide 
toes and wide treads, both forepart and heel, and 
outside sole leather counter, the vamps and qua 
being of stout cowhide and the tops of calf. The tl 
soles, as well as the heels, are fastened on with wor 
Iron nails, if used, would have conducted 
The wooden pegs 


pegs. 
from the ice to inside the shoes. 
Copper screws were set in to the heels, 
Copper ri 


not. 
strengthen them, when they were made. 
were set into straps, to fasten them extra securel 
This work was done in the Antarctic. T! 
Several | 


the shoes. 
insoles of felt were worn inside the shoes. 


Commander Byrd flew over the P.! 


+ 


1 
Cc 


K 


iT 


of woolen stockings were worn under the shoes. Some 


were machine made and some were hand knit. 
hand knit stockings seemed to be the warmer. 
shoes had to be roomy to accommodate the stocki 
Some readjustments were made on these ski b 
after they were tried out in the polar regions. 
A pair of windproof stockings, of a tightly w 
fabric, like gabardine of storm coats, only lighter, 
worn over the wi 
stockings. ~ 
stoc 


slates ahaa RP TRE eC eR Ee 
windproof 
kept out the col 


frost, as well as 


] 
k 
1 
| 


snow, and at the s 
time kept in b 
warmth and gav 
feet a chance to \ 
late. Moisture 
the feet, and they 
warm the t 
tramping over 
ice, passed tli 
the woolen sto 
and on the garth 


inl 


where it was chil! 
ice and frost 

footwear 
off after a tram) 
windproof sto 


was 
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against cold. It is a fine piece of workmanship, done by an Alaskan. 
These boots are a fine specimen of the primitive art of shoemaking, 
and some would speak of them as beautiful. 

Another fine specimen of primitive shoemaking is a pair of moccasins 





from Labrador. They are made of seal skin. They might be called 
“turn shoes,” for they were made inside out and then turned right side 
out. Light shoes like these, of course, were for indoor wear in the 
Antarctic. Mr. Vaughan obtained them from a shoemaker in Labrador, 
when he was there in the Grenfell medical mission service. The work- 





manship in these Labrador shoes corresponds in some respects to that 

of the boots from Alaska. 
A pair of “bootees” of caribou may be added to the list, also, 
several types of moccasins, one pair being of moose hide. The “bootees”’ 
[TURN TO PAGE 138, PLEASE] 


Vv 


Norman D. Vaughan 


were shaken until the ice and frost fell off them. 
Sometimes it was necessary to beat them. 

utting on a pair of ski boots in the morning was 
no comfortable task. First, they were held over a 
lighted candle to melt the frost out of the insides of 
them. The ice still stuck to the outsides. The feet 
were thrust into them, and the wearer walked about, 
or jumped in them, so as to make them pliable. 


7. 1E canvas boots, which were made by Mr. Ronne, 
the sailmaker of the expedition, are rare speci- 
mens of footwear. Mr. Vaughan’s measured 17 


inches in length along the sole and have toes four 
inches high. They were fitted up around the knees, to 
which they were bound with straps. Into them was 
stuffed senna grass, from Norway, to make a “nest” or 
acushion. This senna grass is a wonderful insulator. 
It keeps out the cold. If it chances to get frosty, or 
even icy, when the thermometer is at 40 or more 
below, the frost or the ice may be shaken out of it 
before the shoes are put on the next morning. 

A pair of “muklaks,” also in Mr. Vaughan’s equip- 
ment, came from Alaska. They have legs made from 
the legs of reindeer, and soles of seal skin. The 
lower part of the reindeer’s legs are used. They 
have short, fine hair, closely matted for warmth, and 
at the same time not picking up ice and snow, as 
would the longer hair from 
other parts of the skin. This 
was nature’s provision for the 
animal. The sole of seal skin 


Primitive in  ap- 
pearance but above 
; all practical. Types 
is sewed to the upper in the 9g “footwear worn 
moccasin style, by hand, with a on the Byrd ex- 
welting to close the seam pedition 
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Economic Consequences of the Tariff 


I is well to have the leaders of the industry express 

themselves on the economic consequences of the 

tariff law. We give the right-of-way, therefore, 
to the opinions of some of the leaders of our trade. 
Here they are: 

JOHN A. BUSH of Brown Shoe Company, St. 
Louis, Mo., wires: “At the present time I believe the law 
of supply and demand will rule, especially under present 
economic conditions. We believe shoe stocks are being 
reduced every week. Our company was in favor of 
free hides, free leather and free shoes as we desired 
to keep the prices of shoes to the consumers as low as 
possible. Eventually the duties imposed will tend to 
boost prices to the wearers of shoes in this country.” 

GEORGE F. JOHNSON of Endicott, Johnson Co., 
Endicott, N. Y., wires: “We believe tariff will stimulate 
hides, leather and shoe business, create confidence and 
improve entire industry.” 

MILTON S. FLORSHEIM, Florsheim Shoe Co., 
Chicago, Ill., wires: “Owing to the world’s economic 
conditions any increase in the tariff of manufactured 
goods will be harmful and retard business recovery. 
(ur country is in an entirely different economic position 
than it was during the pre-war period, then we were a 
debtor nation—today we are the greatest creditor nation 
in the world jand the same kind of tariff legislation 
which was good for industry, good for business and 
good for the people before the war does not fit in with 
our present economic status. Notwithstanding that I 
believe in protection. I am convinced the new tariff 


bill is unwise and that instead of helping will actu 


prove harmful to American industry.” 


ANTHONY H. GEUTING, Geuting’s Philadelp 
Pa., wires: “Passing of the Tariff Bill ought to hay 


salutary effect upon all business from the mere 


that the matter is settled and that we know what 


} 
| 
( 


face and can adjust our affairs accordingly. I « 


whether the 10 per cent duty on hides will materi 


affect prices in our line and if so they will not be not 
by the public for every conceivable price is now 
existence and this bill will not change it. Import 
shoes are apt to be affected, though they will 1 


strenuous efforts to hold as much of the market 


possible with the increased tariff.” 


HAROLD C. KEITH of Geo. E. Keith Co., Bi: 


ton, Mass., wires: “The Tariff Bill one of compro 


obviously. Yet we believe it will help general busi 


the country over. Seventeen months uncertaint 
ended. Flexibility clause promised needed alterat 
later. Ninety-three per cent protection is to agi 
tural products as promised. Labor is reasonably 
tected and yet two-thirds of imports are still duty 


From shoe industry standpoint, we must face smal! 
crease sole leather cost and important one foreign uy 


leather. On other hand justice has been done manu 


turers subjected to tough foreign competition and ! 


ibility clause may have further important bearing | 
National Boot and Shoe Association committee he: 
by Frank McElwain has been a real factor in final 


leather shoe schedule.” 
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\. G. LUMBARD, president of Ohio Leather Co.. 
Girard, Ohio, wires: “The inevitable reaction to the 
signing of the Tariff Bill will, we believe. reaffirm 
confidence in the nation’s agricultural, industrial and 
general business prosperity and return to work thou- 
sands now unemployed in ours and other industries be- 
cause Of foreign competition. This will necessarily 
result in greater buying power and consumption.” 

G. E. MUSEBECK of Musebeck Shoe Company, 
Danville, Ill., writes: “This passing of the tariff, we be- 
lieve, will add much stability to the shoe industry, in- 
cluding all branches. We believe that the settling of 
the tariff situation is one long step in the right direc- 
tion for all those connected with the industry.” 

CHARLES H. JONES of The Communwealth Shoe 
& Leather Co., Boston, writes: “The immediate effect 
of the tariff on the shoe industry will be very slight. 
Other and more powerful forces are at work. The 
general hesitation in the retail trade in shoes will not 
be corrected until price levels in commodities generally 
are established on levels low enough to tempt the con- 
sumer to spend his money. 

“What I have in mind is this: There is no special 
reason why the shoe industry should be slow at this 
time. It is affected by general conditions, and general 
conditions will have to be corrected before the shoe 
industry comes back to a 


trade in shoes, as in other things, will be slow. 

“In the long run the effect of the tariff on the shoc 
industry will be unfavorable, in my opinion. ‘The lot 
of the tanners will be harder than ever; they will find 
it difficult to make money. Material will cost the shoe 
manufacturers somewhat more in price, which will have 
a constant tendency to prevent business of satisfactory 
Personally, I feel that a smaller tariff on 


shoes and leather, say 10 per cent on shoes and 74 


volume. 


per cent on leather, with free hides, would have been 
vastly preferable to what we now have.” 

HERBERT R. GARSIDE., President of Shoe Mfrs 
Bd. of Trade of N. Y., writes: “Signing of Tariff Bill 
by President Hoover will result in stabilizing our indus 
try which for eighteen months has been disturbed by un 
certainty. Return to normal business conditions will 
follow quickly. The duty on shoes is vitally necessary 
as shown by experience under 1922 tariff act; also by 
vast increases in imports and plans of European manu 
facturers to further flood our markets to the detriment 
of manufacturers and workers alike. We hope flexible 
clause, properly applied, will in a large measure keep 
tariff making on a scientific basis. Whether present 
duty on shoes is sufficient to equalize labor costs be 


tween foreign and domestic product remains to be 


seen. T expect immediate prospects of better business 
for New York district as a 


result of signing of new 





satisfactory level. We are 





evidently going through a 
period of liquidation very 
similar to that experienced 
in 1920, and until they get 
general commodity prices 
down where the public is 
satisfied that they are rea- 
started, 


sonable in price and begin gardens 


to spend their money, the pipe laid, newroads 


“From where I sit, writing this, I see 
twenty’ new homes being built. I see hun- 
dreds of acres of former desert land being 
cleared and graded, trees being planted, 


miles of 


Tariff Bill. \lso regard 


Mr. Borah’s move for data 


Good News on cost of shoes move in 


right direction. Lack ofl 
such official data is a great 
handicap to our case. Can 
only result in further argu 
irrigating ment for increase 1f present 


under construc- dutv is not sufficient. 


tion. One tract near me has sold twenty 
lots in three weeks. The march of prog- 
ress goes on. San Diego has crept out- 
ward to the east and now _ touches 











LaMesa’s western corporation line. There 
is talk of annexation. It is 11 miles from 
my front gate to the city. In five more 
years all this wild country will be under 
cultivation. 

“New people pouring in by the thou- 
sands. Look at the census figures for the 
country. Solid, substantial people, with 
budgets, income to sustain them. This 
talk of no money in the country is all 
wrong. I can see money being expended 
on all hands. But NOT for jazz or wild 
things. There is a strength and purpose 
behind it that speaks well for the future 
of our country. There is a turning away 
from the whiz and the whirl and a set- 
tling down to sanity and good business. 


“RICHARD L. PRATHER, 


“La Mesa, California.” 
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Show and Sell White Shoes 


Ways and means of moving white kid shoes profitably 


ISTORY has it. 


. This year fashion follows history, 


‘One if by land and two if 
by sea 
and nothing is smarter for water sports wear 

than white with an accent of color. Wherever smart 

women gather, white rules.” 

This paragraph from the new Dry Goods Economist 
is the keynote for the great white merchandising year. 
The paragraph is worthy of a box in your advertising 
page. Whites are in the picture and as the costume 
goes, so goes the shoe. White kid shoes complement 
almost every summertime dress whether a sports type 
or afternoon dressy design. White has a place morning, 
noon and night this summer. The idea that it is smart 
to be thrifty has had some bearing on the interest in 
white. White costumes, as such, are in the thrift range 
of prices when white shoes serve to straddle a number 
of costumes. 

No shoe lends itself to the proper cleansing better 
than white leathers. They are not only washable but so 
many cleansers are on the market that a hurried treat- 
ment of the shoe restores its smart whiteness. 

This is a two-pair white shoe season—one pair of all- 
over whites and another pair of whites trimmed with 
black, or colors, in spectator types. The whites fall 
naturally into the various heel specifications—lower heels 
for morning wear; medium heels for afternoon and 
informal wear and higher heels for evening wear. 

White shoes are not limited to summer season alone. 
There is always an opportunity to sell white kid through- 
out the year. A check-up showed that only about 28 out 
of every hundred girls working in offices take their 


vacations before July 10. This means that 72 per 
of the girls are not ready to buy white kid shoes 

after July 10, because nearly every one, with a few 
ceptions, needs and does take a pair of white kid s! 
away on her vacation. Some retailers hold their cl: 
ance sales in June and early July. They close tl 
business opportunities on white kid shoes, therci 


before the real opportunity arrives. Assuming that t 


have sold some white kid shoes in May and early Ju 


it must be remembered that our summers extend till 


in September and that there are countless opportunit 
to sell second pairs of white kid shoes during the latte 


part of July and August. 


TTRACTIVE window displays of white footw 
of which the window by Stern Brothers, New \ 
illustrated at the top of this page, is a striking exan 
are most effective in promoting sales of white sh 
The window display that is reinforced with timely, 
planned newspaper advertising featuring whites beco 
doubly effective. In this* particular window, millir 
handbags and hosiery are employed to help the 
tomer visualize the ensemble effect. Green as a | 
ground is particularly pleasing for white footwear 
plays, and many stores make use of grass mats to « 
out this idea and suggest the appropriateness of w! 
for summer outdoor wear. 


Constructive merchandising of white shoes along s 


lines will not only prove more profitable than prot 


tion based solely on price appeal, but in many insta 
will be more resultful in producing sales. 
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U N USUAL importance is at- 
tached this year to the Boston 
Shoe and Leather Fair, July 7, 8 and 
9, for it is during the weeks of mid- 
Summer that leathers, patterns and 
specifications for millions of pairs of 
shoes must be determined, if Fall 
selling is to start with its normal speed and 
certainty. The Boston Fair will point the way. 
The American public will need new Fall 
shoes. A larger than usual percentage of Sum- 
mer footwear shows no possibility of being car- 
ried over and will be moved in the proper sea- 
son. Retail stocks must be replenished for Fall. 
The entire country, therefore, will be watch- 
ing Boston Market Week for that form of 
positive shoe assurance which leads to increased 
production and an equal increase in profitable 


sales at retail. How can this assurance be better 


/-8-9 








27 


as 4, 


obtained than by coming to Boston 
at a time when lines of every kind 
will be displayed at their best under 
one big roof? Boston this year is 
celebrating its Tercentenary — 300 

years of craftsmanship in shoes and 

leather—culminating today in foot- 
wear of popular appeal, more fashionable and 
more purposeful than any footwear ever before 
manufactured in the entire history of New 
England’s long and constant service to the shoe- 


wearing public of America. 


ramet Of Lcwah 


President, 


Boston Shoe and Leather Fair 
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Boston Invites 


the Shoe Trade 


A delightful afternoon of golf at the beautiful 

Woodland Club at Auburndale, over one of New 

England’s finest courses. And rare prizes of rich 
value for the winners—July 7 


T least as important for Fall as last, material, color 
and pattern are the proportions in which these 
should be bought. A merchant may pick the right 

colors, the correct lasts and heel heights and the best- 
selling patterns, but if he has not properly gaged the 
relative importance of these fashion factors, his Fall 
selling season will end with just as many unsold shoes 
on his shelves as though he had bought too many end 
Sizes. 

Reasoning such as the above has prompted the spon- 
sors of the Boston Shoe and Leather Fair—July 7, 8 
and 9—to introduce runway features new to the indus- 
try and of tremendous importance if the coming season 
is to show a normal retail profit. 

Shoes and costumes, the latter to be furnished by 
William Filene’s Sons Co. of Boston, have been divided 
into four major groups by the Style Revue Committee 
headed by Albert N. Blake. These include shoes for 
morning and for travel, shoes for afternoon, sport foot- 
wear and formal type footwear. In each of these major 
divisions will be sub-divisions so arranged as to show 
the ratios in which the committee believes the various 
types of footwear should be bought. 

These ratios, the committee realizes, cannot be ex- 
pected to hold good for every section of the country, 
but it is their belief that if merchants will undertake a 
preliminary survey of their own communities before 
leaving for Boston and then will check their surveys 
against the national survey, as reflected in the runway 
footwear, they will have in their possession as accurate 
a buying guide as could possibly be devised. 

There are also other runway features designed to 
lighten the show. Vaudeville numbers will be introduced 
between the appearances of the models on the runway 
and the fact that Boston this year is celebrating its 
Tercentenary will be duly recognized by the introduction 
of pageant scenes developed under the leadership of 


New England Shoe and Leather Fair to 


Surpass All Previous Performances 


in Tercentenary Year 


Major Charles T. Cahill, chairman of the [-xhibits Con 
mittee. 

The landing of New England’s first shoen 
Thomas Beard ; the interior of the famous ten-foot : 
which marked the entrance of New England int: 
shoe manufacturing industry in a large way; thi 
vention. of the sewing machine by Elias Howe 
will be pictured in tableaux form on the big sta 
the Hotel Statler ballroom, in which the runway 
is to be held. This part of the show will end wit 
showing of the interior of a modern and highly effi 
shoe factory. 

To the traveling salesmen has fallen the task ot 
paring the hospitality features, and this year ther 
be two major opportunities for visiting merchants 
other members of the industry to have a good 
Both of these are scheduled for the first day of th 
Monday, July 7, and both have received the of! 
sanction of the New England Shoe and Leather 
ciation, which sponsors the fair. 

For golfers and those who are not but think 
are, there will be a big tournament at the Woo 
Golf Club. Guests are at liberty to play at any 
during the day, although it is doubtful whether | 
will tee off before early afternoon. As in years 
there will be a handsome array of prizes. 
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Last year the aggregate value of the prizes distributed 
came close to $2,000, if not more. This year will be no 
exception—probably the contrary. Details of the tourna- 
ment have been planned and carried through by a com- 
mittee of which William H. Larkin, president of the 
New England Shoe and Leather Golf Association, is 
chairman. Scores will be on hand at the big clubhouse 
in Auburndale and will assign handicaps to those who 
happen to arrive without them. 

The second hospitality feature is a revival of a fea- 
ture which has always been popular in years past—a 
boat ride and shore dinner, designed for the benefit of 
those who do not play golf and who do not even think 
they can play. To John S. Whittemore, president of 
the Loston Shoe Travelers’ Association, goes the credit 
for reviving this feature and making it bigger and better 
than with the Boston 
Travelers’ Association will be members of the Boston 


ever before. Associated Shoe 


Shoe Associates and the Southern Shoe Salesmen’s As- 
sociation. 
A special steamer will leave Rowe’s Wharf, Atlantic 


A truly practical showing 

of footwear fashions re- 

vealing the autumn trends 

in shoes and costumes. 

Style wisdom to sell more pairs at a profit in September 
and the months to follow—July 8 and 9 


Avenue, at 1:30 p. m., for a tour of picturesque Boston 
Harbor, where the world-famous “Tea Party” was 
staged Dec. 16, 1773. The United States Navy Yard, 
the great municipal Fish Pier, Boston Light (the first 
lighthouse to be erected on our coast), and other points 
of interest in the harbor will be on the itinerary. Music 
will be provided by a band. At 3 o'clock the guests and 
their hosts will disembark at Pemberton, where the re- 
mainder of the hospitalities of the occasion will be dis- 
pensed. 

Following a series of amateur sports, there will be 
served a succulent New England shore dinner in the 
Pemberton Hotel, with part of the cuisine from an out- 
door clambake on the beach. It will be a red-letter oc- 
casion for all who participate. 

Another important and timely feature of the 1930 
3oston Shoe and Leather Fair will be a conference of 
New England shoe retailers called by the National Shoe 
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Program of Boston Shoe and 
Leather Fair 


July 7—Morning—Registration and visits to sample 
rooms. 
Afternoon—Boat Ride and Shore Dinner. 
Steamer leaves Rowe’s Wharf promptly at 1:30 
Daylight Saving Time. 
Golf tournament at Woodland Country Club, 
Auburndale. 


July 8—Morning—Registration and visits to Sample 
Rooms. 
Meeting to organize New England Regional 
Association of Retail Shoe Merchants—Statler 
Hotel. 
Afternoon—First showing of 
vaudeville and pageant scenes. 


Revue, 


Style 


Evening—Second showing of Style Revue. 
Visits 


July 9—Morning—Registration for late arrivals. 
to Sample Rooms. 
Afternoon—Third showing of Style Revue with 
extra features. 
Evening—Fourth showing of Style Revue, after 
which the Fair comes to its official ending. 











Retailers’ Association in the expectation of organizing 
a strong New England association. 

Hotel 
and will be addressed by several 
President A. H. 


This conference will be held at Statler Tues 
day, July 8, at 10 a. m., 
prominent trade leaders, including 
Geuting of the N. S. R.A. 


[TURN To PAGE 81, PLEASE | 


New England hospitality at its best revived in an 

old fashioned outing and shore dinner. A de- 

lightful sail, sightseeing and fun for everybody 
—July 7 





Basic Pump Types for Autumn 


OR fall new treatments of the tip and quarter com- 
binations of reptile and lustres, suede lustres and 
kid or calf and novel simulated patterns for trims, ring 
the bell of fashion. 
Black and two volume tones of brown are the first 
acceptance, wine and green sparring for the next place. 
It should be borne in mind that the correctly styled 
browns which introduce an accent of copper or a lighter 
contrast will tone in with most all the important shades 
of the season. 
As brown fur will be used with wine and green coat- 
ings, and furs and shoes will blend in many instances, 
brown should go much stronger than 35 per cent. 


Black is expected to go fifty per cent and ov 
ternoon gowns and the befurred coatings with 
flares and black fur mark the importance of blac 
wear. The feminine trends tell the story of the 
trimmed demi-oxford, of black suede and kid 
with complementing trims. 

The favored pump remains very much in the 


picture. Oxfords and two eyelet ties or demi-o) 
show combinations. The built-up leather heels an 


covered wood in simulated effects, also the gre 
portance of the semi-continental and the Spanish 
in fifteen eighths, up and down, are important iten 
trade merchandising. 
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Oxfords and New Demi-Oxfords 


URKISH motifs either in toe or trim effects are 
being featured in volume, types styled with suede, 
kid or calf and reptile. 

Two tones in basic colors with an accent of copper 
or some tone in the family of the base shade, are usually 
safe for the volume dressy shoe. 

Fabrics are showing in afternoon and informal dinner 
wear, fashioned with colored heels and trims. 

Two toned moires to dye, crepe, satin, faconne and 
tinsel brocades are being ordered for evening, as are the 
satin with copper and silver threadings and the crepes 
with mathematical figurings. 

Some beaded vamps in pastel colorings are showing 
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in the imports and are manufactured in some of the 
domestic factoties. 

Some vamps detail celluloid flowers which dye cannot 
affect. 

Black faille made the long way of the fabric, studded 
or beaded in steel or rhinestones, is showing in im- 
portant lines. 

As deep dead brown is rating in the important show 
rooms for coatings, the brown pump or oxford should 
register for winter as well as fall. Wine shades are 
being watched very carefully, but the August open- 
ings in Paris will determine just how important this 
color will be in volume as well as high style. 








i ienege are two distinct trends in men’s footwear 
this season. In the custom types and high grade 
numbers there is a demand for lighter and medium 
weight winter footwear for town. 

The wing tip is gradually giving place to the square 
tip with the conservatives. Perforations and two rows 
of fittings for office wear are smart. Grading the edges, 
which are saw teeth, seems to be a matter of supreme 
importance; customs lasts taking 10 or 12 edge, some 
favoring No. 6. 

It is a surprising fact that the slightest variation in 
edge proportions changes the entire looks and depth 
of the tip. The nigh grade shoes leave a much longer 
curtain edge on tips than popular numbers. 

There is a last selling through the Middle West with 
a slightly squared toe line which is carried out in the 
Blucher throat patternings to match the contour. 

Custom lasts are more in demand than ever and swing 
of the welting is now an important item. However, 
the English lasts are equally important types in some 
of the high-grade shops. 


Dark tans are selling in all grades. There is an effort 


Types in Fal 


Blacks and tan browns promise to 
average even sellers for Fall. 


Blacks will lead in some parts of 
country. 


Light weights are now year round 
sellers. 


to carry men’s footwear into the dark brown, but so 
far there has been much resistance. Some of the cus- 
tom type tans are featuring a narrow black piping 
around the collar line. This collar line adds considerable 
cost, but is an individual expression. Also a carry-over 
of the inside leather across the backstay prevents the 
seams from opening and is an added feature in many 
lines this year. 

As next season promises to be one of gaiters for town 
wear, the business shoe is styling smooth counters and 
less heavy stitching than formerly. Several lines have 
added the cloth top boot for the older man. This boot 
eliminates the strain of buttoning gaiters, which some 
times is difficult because of the side fastenings. 

The importance of tan browns in the Fall style pic. 
ture for men can be readily understood by checking 
back on the men’s suitings which the woolen manu- 
facturers have already sold for next autumn. Accord- 
ing to the analysis of fabric sales prepared by the Wool 
Institute, Inc., brown and tan shades show a substantial 
lead in the early orders placed for fancy woolen suit 


ings in all price grades. 
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ootwear for Men 


Six low heels to two or three higher 
appears to be the correct set up. 


Rich tans and light browns the vol- 
ume choice for Fall. 


Less heavy stitching on shoes for 
business. 


S fancy woolens reflect the trend in the smarter 

types of clothing, it is only logical to expect that 

tan and brown shoes will be in demand for wear with 
tan and brown suits and topcoats. 

A London authority on men’s apparel declares that 
while there will be dozens of shades in men’s brown 
suitings for fall, those most favored will be the bracken 
tones, a rich brown duplicating the color of the bracken 
when it dies in late September or October. 

While there is a tendency to use fewer wing tips on 
Fall shoes and more patterns carrying straight tips, this 
trend is to be found mostly in certain grades and types 
of shoes. The more conservative well-dressed men are 
tending more and more to fashions of genteel design. 
The derby has been gaining increasing favor in recent 
Fall and Winter seasons and dressy overcoats are be- 


The kind of men 


who are inclined to favor these dressier fashions also 


ing preferred over heavy ulsters. 


prefer the straight tip on shoes. 

On the other hand, men who affect the racier styles 
will be likely to wear wing tips, more or less pinked 
and perforated according to individual inclination. 
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Needless to say, many men will buy black shoes for 
business and the ordinary usages of everyday wear. 
Black shoes persist from season to season and from year 
to year. One does not need to worry much about vol- 
ume in black, the consensus of opinion among most mer- 
chants being that if sales promotion effort is centered 
on the tan and brown shades, on sport shoes and vari- 
ous types for special occasions, blacks will largely take 
care of themselves. 

The accepted low heel which has prevailed for some 
seasons back will unquestionably predominate, although 
higher types will be sold, particularly in the medium and 
lower grades of shoes and by those stores whose clien- 
tele consists of the braver young chaps who are not 
afraid to try anything once. In the finer grades of foot- 
wear, the low walking heel of an inch or slightly more 
The appear- 


ance of the cloth top boot again is a periodic effort to 


continues almost the universal acceptance. 


revive another fancy that harks back to the era when 
men favored a more formal mode of attire. Even the 
prestige of the Prince of Wales failed to carry it over 


when it was last exploited. 





Smart Fall Footwear Types for Juveniles 


OR the younger child and her older sister, types 
continue on sturdy oxford lines with perforations 
and the decorated tip. 

Rubber soles are continuing in favor for semi-play 
types while knock-about welts are styled without quarter 
lines. 

The patent leather strap is styled either with the box 
or the new modified Spanish Louise heel to suit the 
growing girls. This type heel is steadily growing in 
favor for women’s daytime footwear. 

Moderns are gradually demanding a certain take out 
of leather near the heel seat. This has a tendency to 
refine the shoe and necessitates a little lighter broguing. 


The tendency for take out in block and wood h 
is becoming more popular as the season progres 
The Prince of Wales oxford, worked out in new 
tail, is an ultra smart shoe for the growing girl, 
the tendency for the modified toe even in the eight 
a half to eleven run, is felt throughout the market 


Attractive elk in ruddy tones is styled in shoes v 


rubber soles that have a long fibre threaded thro 
the rubber. This detail is used for sturdy or roi 
wear as well as a sole for sports footwear. 


The two strappings across the instep of the dayti 


shoe, topped by plain oval instep buckles, is a : 
and accepted type for the growing girl. 
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THOMAS F. ANDERSON 


Secretary, New England Shoe and 
Leather Association 


ALBERT N. BLAKE 


Chairman of the Style Revue 
Committee 


MISS MOLLY HURLEY 


Who Directs the Fall Footwear 
Style Revue 








Boston Invites the Shoe Trade 


[CONTINUED FROM PAGE 75] 


T [E New England Shoe and Leather Association and 
the National Shoe Travelers’ Association are co- 
operating actively in the interests of the conference, and 
officials of both organizations will take part in the pro- 


gram. 

There are more than 2000 retail shoe merchants doing 
business in the New England section, and it has long 
been felt that these dealers should join together in main- 
taining a strong and influential organization. The Direc- 
tors of the Boston Shoe and Leather Fair at a recent 
meeting unanimously endorsed the project, and voted to 
provide suitable meeting quarters in Hotel Statler for 
the purpose of the conference. 

The following official invitation has been sent out to 
all New England shoe retailers by James H. Stone, man- 
ager of the N. S. R. A.: 

“The retailer of shoes is today confronted with many 
problems involving the successful operation of his busi- 
ness. 

“Among these are a few of outstanding importance, 
such as: The new tariff on hides and skins and leather 
and shoes, and the effect, if any, these duties will have in 
the immediate future on the wholesale and retail prices 
of shoes. 

“The possibility of sales taxes on retail stores being 
imposed by the legislatures of the New England States. 
Such tax laws already have been passed and are in 
operation in Kentucky and Georgia. 
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“The control of the evil of customers returning shoes 
without justification and making unreasonable requests 
for adjustments, practices which have developed to a 
degree that now seriously affects profits, and which mer- 
chants in Indianapolis and other cities are eliminating 
with the cooperation of their Chambers of Commerce 
and their local newspapers. ( 

“These and other problems of immediate importance, 
such as chain stores, price competition, promoting sales 
of men’s shoes, cooperative action by merchants in their 
own communities, can only be met by organized effort. 
The truth of this is apparent from the results which 
merchants in many sections other than New England 
have secured by banding together. 

“In surveying the six States comprising New England, 
your national organization regrets to find that no one 
of them, except Massachusetts, is organized. This is a 
regrettable condition, particularly at a time when asso- 
ciated effort of merchants for their welfare and advance- 
ment in business is so necessary. 

“Recognizing the imperative need of having an or- 
ganization of retailers in New England which would 
apply itself to the problems of retail shoemen, and also 
the desirability of one to cooperate with the manufac- 
turers, wholesalers and tanners of New England in 
working together for mutual advancement and profit, 
your national association has taken the initiative in a 

[TURN TO PAGE 138, PLEASE] 





See What’s New for Fall 


Shoes, Leather, Equipment, Accessories— 


(Nos. 1 to 41 are Exhibition Booths in Foyer, Hotel Statler. Nos. 42 to 
148 are Exhibition booths under Ballroom Balconies. ) 


. Sample Room 


Amalgamated Shoe Corp., Boston 

American Shoemaking, Boston 

Arnold Bros. & Co., North Abington, Mass 

Ashuelot Shoe Co., Keene, N. H 

Ault-Shackford Shoe Co., Auburn, Me 

Ault-Williamson Shoe Co., Auburn, Me 

Avon Shoe Co., Chelsea, Mass 

PEO Te GO, FAP, TEGIB ook o:c:0.0 0:00.60 000s0eseececen 590-6 


Bancroft Walker Co., Boston 580-582-584- = 
Barr & Bloomfield Shoe Mfg. Co., Haverhill, Mass....... 618 
Bates Shoe Co., Webster, Mass 422- — 
Beckwith Manufacturing Ca. Boston 

George E. Belcher Co., Stoughton, Mass 

Bleecker Shoe Co., Athol, 

Bond Shoe Manufacturing Corp., Lynn, Mass... .606-608-610 
Boor AND SHOE REcorpErR, New York 148 
Bradley-Goodrich Co., Inc., Haverhill, Mass.......... 665-667 
Bresnahan Shoe Co., "Boston W520 
Brockton Shoe Manufacturing Co., Inc., Holbrook, Mass. .574 
Brown Co., Boston 8 


Century Shoe Co., Lynn, Mass 

Central Shoe Co., 

W. K. Chandler, Inc., Boston 

Edwin Clapp & Son, Inc., East Weymouth, 

Clinton Shoe Co., Haverhill, 

B. E. Cole Shoe Co., Manchester, 

Colella & Leighton Shoe Co., Lynn, Mass................. 603 
Conaway-Winter-Ochs, Inc., Boston 

Conrad Shoe Co., Brockton, Mass 

Consolidated National Shoe Corp., Boston... . .506-508-510-514 
Commonwealth Shoe & Leather Co., 

Compo Shoe Machinery Corp., New York 

Corbin-Holmes Shoe Co., Hudson, Mass................-- 
Jos. F. Corcoran Shoe Co., Brockton, Mass 

Corcoran-Gleason Shoe Co., 

G. P. Crafts Co., Manchester, N. H 


Sample Itoom 
or Booth 


Crescent Shoe Co., , N. oda 
Crispin Shoe Co., Haverhill, Mass.............0020+--dU1-503 
Curtis Shoe Co., Inc., Marlboro, Mass 


D 


Dartmouth Shoe Co., Boston 

Deauville Import Corporation, New York 

Dewey & Almy Chemical Co., Cambridge, Mass....... a 
Wm. G. Dodge Shoe Co., Newburyport, Mass........ 7())-702 
W. L. Douglas Shoe Co., Brockton, Mass 7-44! 
Dunbar Pattern Co., Brockton, Mass 


E 


J. Einstein, Inc.. New York 
Emerson Shoe Manufacturing Co., Rockland, Mass... .4(\)-402 
Essex Rubber Co., Trenton, N. J 


F 


F. W. Falconer Shoe Co., ge N. H 
Farina Chaves Shoe Co., 
Field & Flint Co., 


Gale Shoe Co., Boston 

Genstil-Manning Co., Machester, N. H 
Gilbert-Chenoweth Shoe Co., Lawrence, Mass 
The Gill Publications, Inc., ‘ 

The Goodyear Tire & Rubber Co., 

Gregory & Read Co., Lynn, Mass 


Harvard Shoe Co., Boston 

Haverhill Shoe Novelty Co., 

Hide and Leather, Boston 

High Shoe Co., Saco, Me 

Hitchings- Stephens Corporation, Lynn, Mass 
Hoague-Sprague Corporation, Lynn, Mass 

Hodgman Rubber Co., Framingham, Mass 
Herbert Holtz Shoe Co., Haverhill, Mass 
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at the Boston Shoe Fair 
Olficial Exhibitors and Where to Find Them 


Sample Room 
or Booth 


W610-W612 
411-412-414 


Hope Shoe Co., Boston 
F, M. Hoyt Shoe Co., Manchester, N. H 


| 
Jellerson Rafter Co., Norway, Me 


K 


George E. Keith Co., Brockton, Mass 
Kesslen Shoe Co., Kennebunk, Me 

C. G. King & Co., Inc., Providence, R. I 
Kleven Shoe Co., Spencer, Mass 

Knipe Bros., Inc., Ward Hill, Mass 
Koss Shoe Co., In 


Lafayette Shoe Co., Salem, Mass 
Leader Shoe Co., Rochester, N. H 
Leonard & Barrows, Inc., Middleboro, Mass.............. 441 
Lion Shoe Co., East Lynn, Mass 754-756 


M 


Marlboro Shoe Co., Marlboro, Mass 

Marmon Shoe Co., Lynn, Mass 

F, J. Mathieu Shoe Co., Lynn, Mass 

Melbin Shoe Mfg. Co., Haverhill, Mass., ea -~ 11th floor 
Metropolitan Shoe Co., Manchester, N. H W510-W512 
Merrimack Shoe Co., ‘Lowell, Mass W704-W706 
Frank C. Meyer Co., Brooklyn, N. Y 27 
Milford Shoe Co., Milford, Mass 

McNichol & Taylor, Inc., Lynn, Mass 

The Munroe Shoe Co., Inc., Auburn, Me 

Silas Musliner, Inc., New York 


N 

E. I. du Pont de Nemours & Co., Newburgh, N. Y 
oO 

Old Colony Shoe Co., Brockton, Mass 


, 


M. A. Packard Co., Brockton, Mass 
Peck Shoe Co., Worcester, Mass 
Thomas G. Plant Corporation, Boston 
Progressive Shoe Co., Derry, N. 
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Sample Room 
R or Booth 


Rainbow Shoe Co., Inc., Chelsea, Mass.............20000- 535 
Reliance Shoe ‘Co., Beverly, Mass 

The Reynolds Co., Providence, R. I 

Richards & Brennan Co., Randolph, Mass................ 434 
Mackarad Shoe Co, FIBVETMML, BESS. o..005 ossevcccees 663-664 


Sanborn, Inc., Boston 

i I ics oe eso ee 558-560 
Scholnick Shoe Co., Boston 666 
Seamans & Cobb Co., Hopkinton, Mass................206- 20 
Shoe and Leather Facts, Philadelphia, Pa 

Shoe and Leather Reporter, Boston 

See Pees Ce. BG PE, TE, Ei ccinesccevsssessees 555-1 
Smart Shoes, New York 4 
Stedfast Rubber Co., North Easton, Mass................. 10 
Stetson-Abbott Shoe Co., Auburn, Me 

Stetson Shoe Co., Inc., South Weymouth, Mass........ 419-424 
Summit Rubber Co., Akron, Ohio 657 
A. J. Sweet Co., Auburn, Me 


E. E. Taylor Corporation, Brockton, Mass...........+... 413 
N. B. Thayer Shoe Co., East Rochester, N. H 

Thompson Bros. Shoe Co., Brockton, Mass 

Tolman Print, Inc., Brockton, Mass.......csccsscccccccces 5 


Touraine Shoe Corporation, Brockton, Mass 776-778 


U 


United Shoe Machinery Corporation, Boston 
United Shoe Pattern C 
Unity Shoe Mfg. Co., Lynn, Mass........ W716-W718- wr 


Vv 


Vulcan Corporation, Portsmouth, Ohio 


Ww 


Watson Shoes, Inc., Stoughton, Mass 

Wooleather Slipper Co., Salem, Mass 

Works Bie Go, CRON, BRR sinc ccc ccccccccscscccccses 634 
E. T. Wright & Co., Inc., Rockland, Mass 
Wright-Gorevitz-McNamara Co., Haverhill, Mass......... 653 


Z 
The Zapon Co., Stamford, Conn 
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THE BUSINESS >>> 
CRIME COURT 


By HAROLD WHITEHEAD 


Perley Martin when Judge Braddock opened the Court the morning 
the pleas had been made by the opposing attorneys. 

After the Court had been formally opened the jury filed slowly into th: 
box. Martin was present but apparently he was undisturbed for he merely 
a casual glance at the jury and turned to talk to his counsel, Crabb. 

Judge Braddock hushed the undercurrent of whispers with a sharp rap 
his gavel. Then turning to the foreman he asked: 

“The jury has considered the evidence in this case and is now prepat 
render its verdict?” 

“Yes, your Honor.” 

“Do you find the prisoner Guilty or Not Guilty?” 


y VHE jury was ready to report its verdict in the case of The People a 
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Court Decision Condemns Special Sale Policy 











"Regular and consistent business building is more effective than special sales.” So says 
the Court in the concluding installment of The People vs. Perley Martin. Read Judge 
Braddock’s illuminating analysis of the special sales problem and his constructive sug- 
gestions of other ways to stimulate business. A timely study of a pressing problem. 











VERYONE in the shabby eld court room stared at 
the foreman who was nervously twisting a piece 
of paper. 

“Your Honor, we followed the instructions which we 
asked for after the adjournment of the Court last eve- 
ning. After the first ballot there was no agreement 
made, if you see what I mean. It was evident to most 
of us that we couldn’t get a unanimous verdict. As fore- 
man, then, I did as you instructed. We cast two more 
ballots and were still hopelessly split. I then reviewed 
the evidence and ordered the final ballot. The result is 
seven for Guilty and five for Not Guilty. I therefore 
report that the majority verdict is Guilty.” 

The foreman finished reading his brief report and sat 
down with a sigh of relief. It was apparent that the 
jury had had long and bitter arguments and that all 
were glad to see the end of their responsibility. 

The prisoner, Martin, opened his mouth, then he 
closed it slowly and looked at his counsel with a queer 
smile. The verdict was received with general dissatis- 
faction by the majority of the people who crowded that 
room. It was hoped that a more conclusive verdict 
would have been rendered. However, there it was, and 
it now remained for Judge Braddock to clear up the 
matter in his analysis of the case. 

Looking at the prisoner who was now standing he 
began his address in his usual cold and emotionless voice. 

“Perley Martin, the jury has rendered a verdict of 
Guilty against you, to the charge injuring public welfare 
by your practice of running a continuous series of cut 
price sales. The verdict is not as conclusive as might 
be wished. Nevertheless, it is definite enough to justify 
the Court in passing sentence on you. 


‘“T AM compelled to say that I concur in the verdict. 

Yet there are so many phases to the case that I would 
not feel justified in passing the maximum sentence upon 
you. Instead, I shall be extremely lenient because I be- 
lieve that you are inflicting your own punishment. What 
I mean by that I shall explain later. 

“Authorities generally are agreed that the practice of 
selling goods by a series of special sales is wrong. It 
is a vicious form of sales stimulation. 

“Your extravagant advertising statements have had 
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I must 
add that it is surprising to me that a man of your experi- 
ence and intelligence did not realize that moderation of 
statement will build confidence; while flamboyant and 
superlative generalities undermine public confidence. 

“The steady day by day building of confidence by giv- 
ing value with courtesy has proved so often the safe and 
sound basis for business progress that it is remarkable 
to find men like you trying to find a short cut to pros- 
perity by methods which smack of subterfuge, if not 
chicanery. Perhaps the following extract from Printer’s 
Ink of Feb. 16, 1928 will convince you of the morality 
of the method I suggest. I refer to page 36 on which is 
I will read it: 


the quite natural effect of breeding suspicion. 


an article by E. C. Sams. 


E have from time to time, made appeal to mer- 

chants to taboo the special sale idea. We have tried 
to indicate certain outstanding evils of this practice. . . . 
The public is slowly becoming educated, through experi- 
ence, to the fact that the merchant in whom they can 
have confidence, whose prices are based on a reasonable 
profit for the service involved, whose advertising is 
exactly as stated and whose custom is to adhere to a 
selling policy which is effective every day in the year, 
is the best and most trustworthy source with which to 
deal in a business way . The special sale has been 
referred to as an advertising hysteria. It might with 
equal justice be called commercial hysteria.’ 

“The evidence showed that your special sales merely 
bunched business, and in between sales business was 
flat. 
flow of business is well shown by R. W. Clark in 
Printers’ Ink of July 18, 1929. He says on page 116: 

“*A program of continuous sales is better than spas- 


The evils of this disorganization of the normal 


modic sales. One of life’s heaviest burdens for the 
manger of a manufacturer’s or jobber’s service depart- 
ment is in trying to relieve retailers of the curse of 
the special sale. The merchandise manager of a good 
sized Wisconsin department store took a notion that he 
wanted his store to have a reputation as headquarters 
for house dresses of low price and large value. Once 
a month he puts on a special sale at a reduced price. 
About all that he has accomplished up to date is that the 


[TURN TO PAGE 144, PLEASE] 





ERE’S HOW THE QUEEN QUALITY 


... an this merry 


WHITES 


EDEN 
Style 2515 WK—18/8 Louis Heel 
AAA to C 
WHITE KID . ‘ ° $4.25 
Flexible Sole Chevy Toe 
In-Stock Boston 


CRESCENT 
Style 4635 WK—15/8 Block Heel 
AAA te C 
WHITE KID. . . . $4.25 
Flexible Sole Java Toe 
In-Stock Atlanta 


IRENE 
Style 4570WK—21/8 Louis Heel 
AAA to C 
WHITE KID . ‘ . « 
Flexible Sole Ivis Toe 
In-Stock Atlanta 


Boston 


- IN-STOCK 


LAURETTE 
Style 3105DK—20/8 Louis Heel 
AAA to C 


DULL KID ° ‘: : ° $3.85 
Gun Metal Silk Kid Waist Strap 
Flexible Sole Regent Toe 
In-Stock Atlanta 


ZALIA 
Style 3145DK—21/8 Louis Heel 
AAA to C 
DULL KID ... « $38 


Gun Metal Silk Kid Trim 
Flexible Sole Ivis Toe 
In-Stock Atlanta 


COURT 


Style 830DK—18/8 Louis Heel 

AAA to C 

DULL KID = $3.85 

Flexible Sole Chevy Toe 
In-Stock Boston 


THOMAS G. PLANT 
In-Stock Cenicrs: 


New York Sales Office: 908-910-912 Marbridg« Bldg. 


BOSTON SHOE FAIR, JULY 7-8-9. QUEEN QUALITY 
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PROPOSITION MEETS YOUR NEEDS 


mouth of June 
SERVICE 


Arch Form 
ZITA 


Style 605DK—20/8 Louis Heel 
AAA to C 
DULL KID ‘ " . 
Putty Silk Kid Stripping 
Superflex Process Coquette Toe 
In-Stock Boston 


$6.00 


Arch Form 
POPPY 
Style 5010DK—19/8 Louis Heel 
AAA to C 
DULL KID ’ , ‘ $5.15 
Putty Silk Kid Piping 
Littleway Process Demure Toe 
In-Stock Boston 


MIRIAM 
Style 5000CF—16/8 Block Heel 
AAA toD 


GUN METAL CALF ° ° $3.85 
Black Lizard Calf Sabot Underlay 
Gun Metal Silk Kid Sabot 
Flexible Sole Gotham Toe 
In-Stock Boston 


CORPORATION, Boston 
Boston, Atlanta 


Chicago Sales Office: 209 South State Street 


Atlanta 


DULL KIDS 


Arch Form 
DIANA 
Style 2901WK—15/8 Block Heel 
AAA to C 
WHITE KID 
Littleway Process Tiffany Toe 
In-Stock Boston 


$5.15 


CLOISONNE 
Style 2870W K—18/8 Louis Heel 
AAA to C 
WHITE KID . $4.65 


Flexible Sole Camille Toe 
In-Stock Boston 


VILLA 
Style 4135 WK—i5/8 Block Heel 
AA to D 
WHITE KID . ° ° ° 
Welt Sole Celton Toe 
In-Stock Boston 


$4.25 


SAMPLE ROOMS, NUMBERS 405-407 HOTEL STATLER 
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They say. “ There is nothing new under the sun.” 


£0 OM ME Wits ween bes something new at 


SEE OUR NEW LINE FOR 1931 


At Room 918 
Hotel Essex 


and Also at the Copley-Plaza 


during the Boston Fair 
July 7 to 10— 


There Will Be on Display 


IMPORTED WOVEN SANDALS 


Littleway Soles Cemented Ago Soles 
Molded Soles McKay Soles 


Manufactured According to the 
Highest Standards of Craftsmanship 


PRICES 


Our prices range from the lowest. 
to meet the popular trade, to the 
highest quality demanded by the 
most luxurious taste. 


ALTSTADT & WALDNER 

















55 West 42nd Street 
NEW YORK, N. Y. 





—— 
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Does your fall line include 
the exactly correct shoes required by 
these 4 important new skirt lengths? 


FOR ACTIVE AND SPECTATOR SPORT 


Do you know what types of shoes fashion-alert women 
will require for wear with the spectator-sport and 
country costume? 


FOR STREET 


What styles of street shoe will be smartest and most 
suitable—and therefore in greatest demand—for wear 
with the new Fall daytime ensembles? 


FOR FORMAL AFTERNOON AND DINNER 


The formal afternoon frock, the dinner gown, the 
Sunday night dress—each require a new and elegant 
type of shoe in the Fall, 1930, mode. 


A silver lame 
gown with 
mall decollete 


by Jen Po- b FOR FORMAL EVENING 
Are you making the sophisticated evening slippers that 
will be in demand for wear with the ultra-formal, full- 
length skirt fashions? 


Do your designer $ know what fashion details should be 
featured in your Fall line to increase “consumer acceptance?” 
Have you seen the new shoe styles our studios are creating to 
complement the trends of the Fall costume mode? 


Our new Shoe Fashion Service provides you with the authoritative 
advance fashion information and merchandising suggestions you need 
to answer these essential questions. Let us talk with you about your 
“shoe styling to sell”? problems for Fall, 1930. Telephone or write 
our nearest office and one of our representatives will gladly call. 
Add your name to our mailing list today! 


A black broad- 
cloth coat with 
cape and silver 
fow shawl collar 
by Worth.* 


Light emerald 
green crepe ro- 
main evening 
gown illustrat- 
ing the Greek 
influence, by 
Augusta Ber- 
nard.* 


*Drawings by courtesy Fashion Department, Woman’s Home Compan‘on, which exercises an important influence on the ensemble choices 


of 2,530,725 women—your customers. 


CONAWAY-WINTER STUDIOS 


Shoe Fashion Service 


70 Washington St. 1421 Olive St. 134 Summer St. 210 Michigan Ave. 
BROOKLYN ST. LOUIS BOSTON MILWAUKEE 
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° —* 
FASHION REQUIRED COLORS IN LININGS 
r—- CHAMPAGNE — GREY — WHITE ¢-—— 


The quality and appearance is of great 
importance since a quarter lining 


material must look like leather to be 


FOR 
VAMP 


LININGS DURAKALFF is the nearest approach to 


leather that has ever been built. It is 


practical for use in style footwear. 


all the time a quality product. 


DURAKALF cuts clean without waste 
and can be cut with knife or die in 


multiple which makes for real economy. 


Samples, prices and complete informa- 


tion furnished on request. 


Mf’d. Under 
a 2 & Pee 
April 4, 1922 


FOR 
QUARTER 
LININGS 


RESPRO Ine. 


PROVIDENCE, RHODE ISLAND, U. S. A. 


AMERICAN REPRESENTATIVES 
New York City RESPRO INC. - - - - - ° © - - - - 225 Fourth Ave. 
Philadelphia, Pa. LUTHER 8. NEWELL  - - - - - - - - 40 North Fourth St. 
St. Louis, Mo. JULIUS GLASER & CO. - - - - - - - 1709 Washington Ave. 
Cincinnati, Ohio J. LEVY SONS - - - - - - - - - - 107 East Third St. 
Milwaukee, Wis. K. 0. SCHNEIDER - - - - - - - - - 630 East Water St. 
Rochester, N. Y. ELMER W. DAY - - - - - - - - - - 24 Andrews St. 
Haverhill, Mass. BAILEY & BAYLEY - . - - - - - - - 18 Granite St. 
CANADIAN REPRESENTATIVE 
A. G. MOONEY, LTD. - 361 ST. PAUL ST., WEST - MONTREAL, P. Q. 
REPRESENTATIVES FOR GREAT BRITAIN AND COLONIES EXCEPT CANADA 
LIVINGSTON & DOUGHTY, LTD. - MILLSTONE LANE - LEICESTER, ENG. 
CENTRAL EUROPE REPRESENTATIVE 
ALBEKO, G. M. B. H., - - - - - - Frankfurt a/M, Germany, and Vienna, Austria 











—¢+ 
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What’s become } | 
( y))/ 4, 
of the | m r; 


“Hard-to-fit” Foot? 


Of course.... 
. it still exists.... 
. but rarely—if ever . . 


where 


_TENNA JETTICK 


SHOES FOR WOMEN 


are sold 











174 Sizes and Widths—1 to 12, and AAAAA to EEE 
—enable ENNA JETTICK dealers to fit any normal 
foot perfectly and stylishly at $5 and $6. 


ai™ Listen to CN, 


ENNA JETTICK 


Melodies | Songbird 
SHOES FOR WOMEN Every Every SHOES FOR WOMEN 
) EED SUNDAY TUESDAY ALSO WHITE 
Evening Evening ENNA 


WIZ WEAF JETTICKS 
IN STOCK 


and Associated Stations THE 
YEAR 


SS oe 











‘ROUND 
Visit AAAAA w EEE Sizes to 12 
ENNA JETTICK PARK 
in the heart of the 
Finger Lakes Region 


Eaend JEMTick SHOES xc. 
AUBURRSN,. ™. Y. 
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Haverhill 


ferinine footulear _, Massachusetts 
a 


>, —_ 


I have resumed manufacturing high-grade feminine footwear. 


My plant, using the latest modern machinery, has been planned by skilled 
factory engineers for dependable production of quality merchandise. 


Manufacturing will be directly under my personal supervision and I will 
be assisted by Henry C. Rickard, who has been working with me in this 
capacity for some years. 


Department heads and picked workmen, all trained and efficient crafts- 
men who for years constituted my organization, will hold corresponding 
positions in my new plant. Their experience, outstanding ability and sea- 
soned judgment are assurance of continued high quality in our shoes. 


Styling is handled by a genius in his field—Mr. Paul Phillips, who will 
be in intimate contact with authoritative sources of style both in America 
and in Europe. 





The Rickard Shoe Company offers a long line of high fashion shoes 
priced to retail profitably at $10.00 and $10.50. In this line, featuring 
cleverly styled patterns and new smart materials on good fitting lasts, we 
are confident the live retailer will recognize a proposition that meets all his 


needs. 


Every section of the country will be covered by these representatives: 
A. D. Bourneuf, New England and New York state; Everett Bradley, New 
York City, Baltimore and Washington; George May and Howard May, 
Middle Atlantic states; A. F. Elliott, Pacific Coast; Leo J. Faller, Southern 
states. 


The entire line is on display at all times at our New York office, Room 
746, Marbridge Building. A cordial invitation is extended to visit us at 
our factory in Haverhill, the headquarters of our institution. 
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GREATEST VaLuEs Ever OFFERED 
IN SHOES MADE IN THE BROCKTON DISTRICT 


The New Super Five 


7 Introducing the New Super-Five, the 
fastest selling IN-STOCK line of TWENTY- 
IN STOCK SIX NEWEST AND LATEST NUMBERS, 
made of selected calfskins, Fine Oak Soles, 
Heavy Innersoles, and Calf Quarter Linings 
of Brockton workmanship. 
Don’t lose sales. Take advantage of our 
immediate service and trial offer NOW. 
This complete line on display at Boston 
Shoe and Leather Fair, July 7-8-9, Room 
574, HOTEL STATLER, BOSTON. 


All Styles 
$ bd ky 


Stock No. 175—Black Calf 
and Grain Oxford, rolled edge, 
leather heel. Widths © and D. 


Stock No. 180—Same in Tan 
Calf and Grain. Widths © and D. 


Stock No. 150—Black Calf 
Blucher Oxford. Widths C and D. 


BROCKTON SHOE 


MANUFACTURING CO... INC. 


@ Boston Office—186 Lincoln St. Factory—Holbrook, Mass. ¢ =a 


14 North Fourth Street, Philadelphia; Hayward Hotel, Los Angeles 
° Marbridge Bldg., New York City; 239 Peach Tree Arcade, Atlanta & 
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CAREFULLY 
APPROVED 
BY DOCTORS 


... three ideal lasts 


When you sell Ideal Baby shoes 
you are working hand in hand 
with the doctors in your com- 
munity. The three Ideal lasts, 
selected by us, have been ap- 
proved by doctors and baby spe- 
cialists the country over. 


Scientific study of past develop- 
ment has been the foundation of 
Ideal Baby shoes. The many 
facts discovered in these studies 
have been incorporated in our 
sales plan for the use of all Ideal 
Baby shoe merchants. 


MRS. DAY’S IDEAL 
BABY SHOE CO. 


DANVERS, MASS. 


Ideal No. 386 
(last 66) 








THIS IS THE DOCTOR’S SAMPLE 
CASE OF IDEAL BABY SHOES 
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Cork & Rubber Soles 
Knurled Design 


For dress sport foot- 
wear. Made in Men’s 
and Women’s sizes. 


o 








Criss-Cross Crépe 
Spring Heel Attached 


For general sport 
footwear. Made in 
Men’s and Women’s 
sizes. 


- 





Black Plain Sole 
For general sport 
footwear, especially 
suitable for black 
and white combina- 
tions. Men’s and 
Women’s sizes. 


- 


































Crépe Sole 
Spring Heel eo 


General sport foo 
wear. Made in all 
size runs from chil- 
dren’s to men’s. 


- 


Gum Crépe 
For general sports 
footwear. Made in 


Men’s, Women’s and 
Misses’ sizes. 


”~ 


Plain Cork & Rubber 
12 iron 


General sports wear. 
Made in Men’s and 
Women’s sizes. 


> 


Yankee Sole 
Spring Heel Attached 
Made in Children’s 
sizes for use on sport 
types. 

ee 
Gum Crépe Heel 


made in %” top-lift 
spring—6/8” block and ae 
block 















The soles illus- 
trated are 


made in all 
popular colors. 


ALFRED HALE} 


NORTH QUINCY 
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Plain Sport Sole 
Spring Heel Attached 
General sports wear. 
Made in Men’s and 
Women's sizes. 


> 




















Yankee Sole 


All around _ sports 
wear. Women’s sizes. 


oe 









Plain Sport Sole 
Spring Heel Attached 


Cork and Rubber 
Made in Men’s and 
Women’s sizes. 


a 











Web-Grip 
Scientifically de- 
signed golf sole with 
rubber impregnated 
webbing on_ buttons. 
Made in Men’s and 
Women’s sizes. 


* 



















Sultan Sole 
For extra service 
wear, both sports 
and semi-dress. Made 
in Men’s, Women’s 
and Boys’ sizes. 


a 


Yankee Sele 


For general sport 
footwear. Men’s sizes. 


ad 


Plain Heel 
For general use Made only 
in %” 










Golf Sport Sole 
General country club 
wear. Made in Men’s 
aad Women’s sizes. 


a 


4 


SETTS 


RUBB R CO. 








Web-Grip Heel 


Made only in %” for use 
with Web-Grip sole 
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PULL WINDOW 


Our monthly display card service with price tickets not only gives the alert merchant more 
for each dollar invested, but supplies him with a colorful set of display cards timed each 
month to meet his window trim requirements. Make your “‘bait’’ attractive! 


Window displays without cards are similar to holding a shoe in your hand before the cus. 
tomer, but saying no word about its Quality, Style, or Fit. Don’t fish with an empty hook! 


We save you time in making your price tags. Monthly card subscribers are supplied with 
price tags each month to match the display card sales messages. 


FREE PRICE TICKETS 


are supplied with our monthly window card service. We supply with monthly service No. 1 and 2 
100 blank tickets printed on stock to harmonize with each month’s card service (or with hand-lettered 
prices imprinted—50c per month additional) . 





Neat price tag for July is 134” wide 1%” high on heavy Special Offer—for Clearance 
card board, ivory color, black figures 1 doz., 15c; 6 doz., B Ss ' 
85c.; 12 doz., $1.50; 24 doz., $2.50. roken lots of 2 color price tags from several preceding month 

> ’ ) A ’ tickets—64 prices to select from—while they last, 12 doz. $1.2: 
(Check with order please) (Minimum order 12 doz.) Check with order, please. 











NOW READY 
JULY CARDS 


(3 Colors—Ivory—Green—Black) 
—7 x 12 





Ms DAY' 


Se SINGLE SHOW ¢ tonal 
ie tas = t=d> eee wa CARDS eppy Styles 


- that will com- 
each plete any 

summer 

(Either with or without text) costume. 


Check With Order, tlie 


Please Above illustrates one 

me, ay cards—daint\ 

s colorful—ivory boar 

Select any subject below by number gvemn and black ast d 
sign, text in black 














TEXT OF JULY CARDS 








ae WOMEN’S: 
Ma ee ee dine 1—Sandals—cool, summery. Correct models etc. 


: ‘ , 2—For your leisure hours— 
is to be in Vogue this 3—Fabric Slippers—very smart tinted to match your new frock. 


spring? 4—Dancing Slippers will complete your radiance— 
MEN’S: 


5—Golf! The game that requires good fitting shoes. We have the: 
6—Summer Weights. Cool—comfortable. 


GENERAL: 


7—Do you want smart-stepping, in-broke shoes? 

8—Your satisfaction is the keynote of our success— 

9—Vacation Days are here again! Peppy styles— 

10—Check and double check these real values! 

11—Sale! Smart new shoes at worth-while savings! 

Above shows our modernistic card holders, 12—Sho-Sho! Complete your shoe wardrobe at unusual saving. 
gold with black trim (3-color festoon base " 

between frame and plateau); enhance the CHILDREN: - — 
beauty of your window cards—harmonize 13—Summer Styles for “Young America. 
with the finest of window display fixtures HOSIERY: 











— 14—Fancy mesh hose—in lisle and silk. Lovely for summer wear. 
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SHOPPERS IN 


Service 
No. 1 
$ = 00 


12 hand designed cards each month, each with different sales mes- 
sages, printed in attractive colors, size 7 x 12 inches; with 100 


blank price tickets to harmonize with service cards each month (or 


J with prices imprinted, selection of prices as wanted, 50c. per month 


Monthly additional). 


Service 
No. 2 


£ 4” 


Monthly 


8 cards 
100 blank price tickets 
4 card holders 


Also 6 card holders with first month’s service. 


Service 
No. 3 
x 3 00 


Monthly 


6 cards 
50 blank price tickets 
2 card holders 


Added Features 


“Store Window Bulletin”’ 
offers merchandising and display suggestions 


each month. 


Special Cards 


to meet some individual store need. 


Additional Card Holders 


supplied at nominal charge. 








3-Color 
Attractive 
Hand-Lettered 
Price Ticket 


Actual size, blue and 
reddish brown design, 
black figures—80 dif- 
ferent prices. 
69c to $17.50 
25c per dozen 
6 doz.— $1.25 
12 doz.— $2.25 
24 doz.— $4.00 











Check with Order, Please 





Merchants Service Dept. 


BOOT AND SHOE RECORDER 
Republic Bldg., Chicago 
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Exchange of Cards 
The privilege of exchange of current month’s 
cards is available to annual card service members 
who may find listed card texts (abbreviated on 
page opposite because of space requirements) 
which better cover their merchandising program. 


COUPON 


BOOT AND SHOE RECORDER, 

189 W. Madison St., Chicago, Ill. 

Please enter our order for the Recorder “Sell- 

ing Messages” card service No. for one 

year, consisting of ————cards, each month and 
art card holders, with the first month’s 

service, beginning with cards for July for 

which we will pay $——— per year, payable 

$———_ per month. 

For cash in advance full year’s service, 5% dis- 

count. 

(If for any unforeseen reason we wish to discon- 

tinue service before expiration of order, we agree 

to pay $1.00 per month additional for each 

month’s card service delivered and agree to re- 

turn card holders.) 

We sell Men’s, Women’s, Children’s shoes and 

hosiery. (Cross out lines not carried.) 

Printed Price Tickets:— 


— i —  f— J —s 


Store Name 

















martly in step 
with style... 
and comfort 


are slipper uppers of 


ZAPON 


Even in the boudoir well shod 
feet belong in the present day 
smart ensemble. Zapon be- 
cause of its kid soft texture, its 
harmonizing colors and wide 
variety of exquisite patterns 
continues to be smartly in step 
with every demand for style, 
comfort and economy. Such 
demands mean consistently 
faster turnover and correspond- 


ingly larger profits. 


I7ARINE 


This waterproof chamois soft ma- 
terial in its variety of color and 
patterns has already taken the 
lead for 1930 as a definite sales 
builder. In America an exclusive 
productofZapon. Send for samples. 





SE SPREE . 


ZAPON COMPANY 
STAMFORD, CONN. 











CRAWFORD 
IN-PROCESS 
| SYSTEM 
4 a 


Ps CHAS. A.LATON CO. 

THE CRAWFORD MAN Through the Craw- 
ford In-Process sy) -- 
tem you are now able 

to reduce your stock to a minimum. 

Not only are a wide variety of shovs 

always in stock, but they are always in 

the process of being made, right up to 
the end of the season. This assures you 

a safe and constant supply. 


During July 7, 8 and 9th there will |e 
a complete Fall In-Process line on dis- 
play in Room 206 the Parker House, 
Boston, which you are cordially invited 
to attend. You will be surprised at the 
fine line of men’s shoes—always in-stock 
—to retail from $8.00 up. There will 
also be a complete line of boys and little 
gents shoes of unusual efcellence. 


CHARLES A. EATON 


COMPANY 
BROCKTON, MASS. 





STYLE NO. E528 





FOR MEN - BOYS - LITTLE GENTS 
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COLOR CARD PFISTER & VOGEL 
RECOMMENDATIONS INTERPRETATIONS 


WOMEN’S COLORS 


SALVADOR BROWN a RAISIN BROWN SANDRA CALF 
* 


PRADO BROWN PRADO BROWN . SANDRA CALF 

_— a | JAMAICA ” SANDRA CALF 

. % . 
° 
* 


LEAFBROWN ava KAFFA BROWN SANDRA CALF 
* 


ALMORA MOCHA PARFAIT SANDRA CALF 


A Glace Calf Product 


CARAMEL SANDRA CALF 


MEN‘’S COLORS 


MECCA LOTUS CALF 
2 

JAMAICA LOTUS CALF 
* 


HAWTHORNE LOTUS CALF 


iN keeping with the recommendation of the Tex- 
tile Color Card Association of the United States, 

Inc., Pfister & Vogel announces a complete line of 

authentic new colors for Fall footwear. 


Pfister & Vogel leathers have always been 
among the most distinctive and once again these 
famous leathers are ready to be fashioned to the 
mode by the outstanding stylists of the country. 


5 om Von ( 
(LEATHERS 
Pay 


PFISTER & VOGEL LEATHER COMPANY 


MILWAUKEE WISCONSIN 
Branch Offices: 


BOSTON, MASS. ST. LOUIS, MO. NORTHAMPTON, ENGLAND 
PHILADELPHIA, PA. CHICAGO, ILL. LEICESTER, ENGLAND 
NEW YORK, N. Y. SAN FRANCISCO, CAL. FRANKFURT, GERMANY 
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WENT OVER BIGT 
SEASON-:--SEE THIS 


AND OUR NEW ONE 


AT 


STATLER HOTEL 
JULY 





ONEMASS. 
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When a line of Sport 
Soles becomes the talk 
of the trade and Volume 
users show their strong 
preference for it—you 
ean bet such a sole is 
right. Our Waverly sole 
was a winner from the 
start and many stores 
throughout the country 
today are selling snappy 
sport shoes with Panther 
Waverly soles. 


Both the manufacturer 
and the dealer will ac- 
cordingly be interested 
to see our new sport sole 
that will be ready for in- 
spection in July. 


RIRUBBER CO. 


) 


/ 
Ww 


PPK Nyy 


yyy 
i) 
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SW 


— 


WOMEN’S 


Vavely 


AYAYAYANA AAA 


{Ky 








FINISHING SALES 


RIGHT:-.:- 
-- - with Miller 


<_ Tr ees In these days of 

F close buying no 

S ta one can afford to overlook an 
opportunity for added profit. 


Lo 


When you sell a pair of shoes do 

you let it go at that? Or do you 

take advantage of the customer’s 

buying mood and suggest a pair of 

trees for the new shoes? Hun- > 
dreds of merchants have found > 
Miller trees an easy method of in- , 
creasing profits at little added ex- Se 
pense—why not you? 


We will gladly mail you a complete 


>" catalog on request. 
O. A. MILLER 


TREEING MACHINE COMPANY 


BROCKTON, MASS. 
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TWO LEADING STYLES 
IN THE FIELD OF SPORT 


The demand for Grid Gristle soles indicates 
unquestionably that it is the most popular 
general sport sole of the year. In practically 
every line of smart sport shoes you'll find 
several numbers equipped with Du-Flex Grid 
Gristle. 





See our complete line 
at the 


BOSTON SHOE FAIR 


Booth 6 
HOTEL STATLER 
July 7, 8, 9 











The increasing demand for Du-Flex Driver 
Golf soles is evidence of its satisfaction. 


“DRIVER GOLF” 


Du-Flex Gristle soles are tough, strong and resilient. Their light weight makes 
walking an effortless pleasure. In design and stylishness they meet every re- 


. ° 
quirement. Ideal for all types of men’s and women s outdoor footwear. 


AVON SOLE COMBARY 


Exclusive Manufacturers of DU-FLEX Soles and Heels 


AVON. MASS. 
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WE HAVE PREPARE 
LARGE SCOTCH GRAI 
SEASON ~w ~ ~ 


In-Stock 
No. 1024 





X 

| HE Hill policy is one 

of consistent quality, 
style and good workman- 
ship, supplemented by 
an in stock service. 
Our advance orders indi- 
cate that the outstanding 
styles for Fall will be of 
Scotch Grain. 


The oxfords illustrated 
here are a part of the 
long line of Scotch 
Grains which we have 
put in stock. And re- 
member, they retail at 


the young fellow’s price 


of $5.00. 





Hit Bros.Co. 


MASS: 


HUDSON TF 


In-Stock 
No. 1026 Black 
No. 2026 Tan 


Scotch Grain. Two 
full double soles. 
$: . 


In-Stock 
No. 1027 
Scotch Grain Com- 
bination. Two full 
soles. Leather heel. 


$3.50 


In-Stock 
No. 1028 Black 


No. 2028 Tan 
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FOR A PROFITABLE FALL SEASON BE 
SURE TO SEE THE PROGRESS LINE 


which will be on display at Room 334, Essex Hotel, 
Boston, from July 7th to 12th. Mr. Paul Mendelson and 
Mr. Murray Sawyer will be in attendance to show you 
the new Fall samples. Our capacity of 4000 pairs per 
day means profit for you. 


No. 1675 Chrome tent Ph , No. 1775 Chrome Patent 
Leather Blucher, Smoke kik ; Leather Blucher, fully lined. 
trim, Creased Vamp. _ AE Smoke elk trim, any standard 
standard sole or any et sole or any combination of 
ceivable combination’ of leath. leathers. 

ers. . 


AIR-TRED 


mr» 4 No. 75 Chrome Pat- 

No. 73 Log Cabin. P ent Leather Blucher, 

Eik Blucher. Smoke % fully lined, crea 
. Can be made 


conceivable 
combination of leath- Black or Brown calf 


. ers. No. 1875 Storm Blucher, or fancy elk. 
} Knife pocket, top grade of 

brown and black elk. Heavy 

oak sole or Panco sole. 


PROGRESS SHOE CO., INC. 


STITCHDOWNS FOR THE JOBBING TRADE ONLY 
476-492 Jefferson Street Brooklyn, N. Y. 











\ JAA TRS TERN YN TE TN IR PWNS WPS SGI G VG G S/W S\N}! 


AIR-TRED 


- ‘ N - . 


=<SUNB EAM 


MAIZE SHOE co. 
Mn AMNWW WSO 


Vacation Time 
Footwear—IN STOCK! 


A shoe to meet 
the demand 
for durability 


and comfort. 


Send Us Your 
Order Today! 


B239—Lite smoke elk; vamp 
cutout; en qumoothstep. 


1-5, $1.00 
2% 10; Net 30 Days. 








e 
e 
e 
e. 
> 
~« 
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42+ 43° Streets West of Broadway 
A New and Better Hotel for Times Square 


Not alone new in construction and 
equipment, but new in conceptionof 
service and comfort to its gucsts. Di- 
rected by S. Gregory Taylor, who has 
made such enviable successes of the 
Hotels Montclair and Buckingham. 


AIR-TRED 


MON WY aN ANON (0) '@\N/0\'(0\''/8\ aN ve) verhe 


INGA NOOO) 8) O07) PCa) 


Single Rooms 
with tub ond shower 


“a, +4 and $5 


Double Rooms 


with tub and shower 
$4 $ $ 
4, 5 and 6 
A few terraced rooms and suite, 


exceptionally large ets, 06 
an attractive monthly basis 


RADIO IN EVERY ROOM 
13rd Ses 
—s 


CENTRAL UNION BUS TERMINAL 


LOCATED IN THE DIXIE HOTEL BUS CONNECTIONS FOR ALL POINTS IN THE UNITED STATE 


—_——4 


AIR-TRED 


SALESMEN: You can make good money selling 
SUNBEAMS on a commission basis. Write us—in 
confidence. 


MAIZE SHOE CO. 
Rochester, N. Y. 


1@\ (@\ (A) (0) (A) (A. (ON 18) (0) (ON ON (ANON (0\ 8) (AN 8) (00) 0) (8) 0) 8 
eA A AE AME ABEL AEC AEE AEA AEC ABIL ATL ALTE AEC MES ART ALEC AYES UTC LETC ee AS 


Entrances on 42nd an 
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AIR-TRED @ AIR-TRED @ AIR-TRED @ AIR-TRED @ AIR-TRED @ AIR-TRED 


ANNOUNCING 


the 


AIR-TRED 


SHOE 


@ 





Gae.L-Yiv @ aaa.L-urv 


@ 


Most important announcement of the year presents a 
new and revolutionary principle in the manufacture 
of women’s welts. Will give your customers the 
sensation of “‘walking on air.”’ 


aaa.L-ulv 





An entirely new and exclusive Ault-Shackford 
product that prevents the welt ridge so common 


in light welts after a little wear—secures level 


= 
iy 
| 
= 
< 


Gal uirv 


tread and even wear across entire surface of sole 
—provides cushion effect for the foot—precludes 
the possibility of the insole lumping from the 
action of the foot—has all the features of an 
arch supporting shoe with exclusive additional 
advantages. 


Ga urv 


d , 
re To be shown for the first time anywhere at the 


sts. Dir 


rao Boston Shoe and Leather Fair, July 7, 8, and 9. 
ou 


© 


See this remarkable new line of women’s welts 
at the Hotel Statler, Boston, Room 427. 


AULT-SHACKFORD 


@ 

33 SHOE COMPANY 
ROOM 
13rd Sit : ST. LOUIS, MO., 416 North 12th St. AUBURN, ME. 
——— (In-stock Dept.) (Factory and In-stock Dept.) 
AL 

ED STATS 
— 


qayu.L iv 


Gawd yuiv 











4 AIR-TRED @ AIR-TRED @ AIR-TRED @ AIR-TRED @ AIR-TRED @ _ AIR-TRED 
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UB. P. PUBLICATIONS 


Broadly Cover the Following Fields 


METAL TRADES 
The Iron Age 


HARDWARE TRADE 


Hardware Age 
Hardware Age Catalog 
Hardware Age Verified List 


TEXTILE 


Dry Goods Economist 

Economist Buyers Directory 

Nugents 

Nugent’s Directory 

National Dry Goods Report- 
er, Wholesale 

Chicago Where To Buy Book 


SHOES AND HOSIERY 


Boot and Shoe Recorder 
Hosiery Age 


JEWELRY & OPTICAL 


The Jewelers’ Circular 

The Optical Journal 

The Jewelers’ Circular 
Buyers’ Directory 


AUTOMOTIVE 


Automotive Industries 
Automobile Trade Journal! 
and Motor Age 


Motor World Wholesale 

The Commercial Car }ournal 
and Operation & 
Maintenance 

Automotive Industrial Red 
Book 

Chilton Automotive Multi- 
Guide 

Chilton Aero Directory and 
Catalog 


OIL 


Oil Field Engineering 
Chilton Petroleum Hand 
Book 


TOYS 
Toy World 


PLUMBING & HEATING 
Sanitary and Heating Age 


WAREHOUSING 


Distribution and Ware- 
housing 


INSURANCE 


The Spectator 
LUMBER 


National Lumberman 
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KEEP us fully informed of conditions 


in the broad field of business and 
trade. 


FROM the great fund of facts constantly assembled by this 
large, able group, we bring to our efforts as publishers of 
some thirty publications and services a broader viewpoint, 
and the ability to serve fully and well. 
Ss 
By dealing exclusively in facts, production in America has 
come to be world renowned. By a similar emphasis 
on fact, distribution will cure itself of many of its weaknesses. 
om 
By dealing in facts we have won the loyalty and regard of 
our hundreds of thousands of subscribers, and materially 
assist in keeping billions of dollars worth of merchandise in 


motion. 


PUBLISHERS, INC. 


STENEW YORK 


ICE-PRESIDENT 


ARNOLD L. DAVIS, SECRETARY F. C. STEVENS, TREASURER 





Bowe AND SH 


combining Tr 


~y RECORDER 


E SHOE RETAILER, June 28, 1930 




















<> | 


Cc. P. FORD & CO., Ine. 
Rochester, N. Y. 





Ford’s Footwear Foremost 


Merchants prefer Ford Fashions because, with harmonizing 
Style, they Fit perfectly and possess all the elements of 
desirable Quality. 


“Ford Stands for Repeat Sales and Positive Profits” 


C. P. FORD & CO., Inc., Rochester, New York 
DETROIT: Hotel Tuller, Mr. Ray Wegman. 
CHICAGO: 1815 Republic Bldg., Mr. Ray McCarthy. 
NEW YORK: Marbridge Bldg., Mr. Jack Galway. 








A Convenient Place 
to Buy— 
The Republic 


State at Adams 
CHICAGO 


The Home of the Following Shoe Firms: 


Students in famous Illinois clinic D. Armstrong & Co. 
Best Ever Slipper Ce. Ine. 


STUDY. CHIROPODY hy ig 


Burlington Turn Shoe Co. 
Many of the world’s leading Chiropodists are former shoe people The J. R. Burns Shoe Co. 
who have followed up their valuable experience at the fitting stool Burrows Shoe Co. 


with a course ir, Chiropody. Today they are earning from $5,000 _— > oe Co. ss Moyer, Bree. —, Ce. 


to $15,000 a year. 7 Commonwealth Shoe & Les. Co. National Felt Slipper Ce. 
The opportunities for Chiropodists are unlimited. In the United Copeland C Ryder Shee Co. O’Connor & Goldberg 


States there are about 162,000 physicians, about 82,000 dentists, at an wy wg Sesagen Ly AK Ce. 


but only 5,000 Chiropodists! A virgin field! Derothy Dodd Shoe Co. Paramount Shee Mile. Co. 
Course only 2 years at best known College of Chiropody in Dunn & MoCanehy, Ine. R. L. Pennington Shoe Co. 


: i i |. Edwards 5 P Shoe Ce. 
America equips you for practice. 16th year. 7 are —_ - enter ‘ ‘ ,-4t-s Poceport, 1 
with four years high school or equivalent. Largest foot clinic in estes Geecidiee Pesewees Co. EP. R ayy Co. 
world —over 16,000 foot cases handled annually, large faculty Co. our Troy Shee Ce. 


physicians, surgeons, chiropodists. Write for catalog. No obligation. Curme cumese ate La 


——---—MAIL THIS COUPON TODAY —-—-—— Willem Coldmet The R. Stern Co. 


Co. 
ILLINOIS COLLEGE OF CHIROPODY AND FOOT SURGERY . Thompson Bros. Shoe Ce. 
1327 N. Clark St., Chicago, Illinois Hamil Brown Shee Co. Universal Shoe Mfg. Ce. 
Gentlemen: Please send me, postage prepaid, latest catalog and complete ALSO: ARNOLD BROS. & CO. (Lasts); FRENCH BEADING & 
information relative to Chiropody and your school. NOVELTY CO. (Buckles) and MAISON MANN (Buckles). 


rie PSE SAREE tre Communicate with OFFICE of the REPUBLIC 


Si nd Numbe . 
on: ea 3 for Information Regarding Available Shoe Display Rooms 
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DI AMOND 


BRAND 


White 
footwear 
has the call 
for summer wear. 

The No. 500 eye- 

let, with its carefully 
moulded fast color sur- 

face, gives the white shoe 


that desired appearance of fin- 


ished construction. There is no 
eyelet of equal fineness, finish, and 
quality . . . Identified by a pair 
of tiny embossed diamonds. 



























































KEYSCROLL 


oe COMFORT 


Exceedingly It is just good COMMON SENSE to fit 
good looking United Slipper Rubber Heels to your Comfort 


Footwear. 


(UTS ale oan They are made JUST FOR SLIPPERS, Light - 
7 [>| D) 
Quiet — Non-Slip — and On-to-Stay. 


SLIPPER HEEL 


UNITED SHOE MACHINERY CORPORATIO! 


BOSTON, MASSACHUSETTS 





Shoe More Service Section | 








Devoted to 
DISPLAY, EQUIPMENT AND SUPPLIES 
for the Retail Shoe Store 


ty | 





i 


Business-Getting Plan Your Merchandising to Speed Summer 


Pointers for JULY Sales and Profits 


July 1-5 


Liven up the windows with decorative features for the Fourth. You might get 
the local paper to dig out from the “morgue” a photo of our boys overseas on a 
Fourth of July during the late war. Have a large bromide made of this. 

Another stunt would be to use a lot of war trophies. 

Use a show card headed with the word “FREEDOM” in large type, with “from 
moot discomforts” in smaller type, then a mention of your arch supports or 
orthopedic shoes. 

Remove all Fourth of July tie-up material on the night of the 3rd or the first thing 
Saturday morning. 

For Saturday’s business advertise some histyles and some arch support welts. 

Get ready for summer sales, but it’s as well not to start price cutting in general 
until necessary. See if you can get other stores to agree to hold off until a given 
time. Meanwhile you can take time and pains to prepare effective printed matter 
and other material for the forthcoming sales. 


7-12 


Feature some items that don’t entail much expenditure and will serve to draw trade 
into the store this week. Beach sandals should prove attractive. Sport sox for 
women are good now. Push ornaments. Put a price on hosiery in 3-pair lots. 


14-19 


Don’t let the store get run down at the heel. The fittings may need some touching 
up here and there. Possibly some new chairs, show cases or stock boxes are needed. 
The windows would likely have a stronger appeal if you put in some new display 
stands, decoratives or drapes. How does your lighting stack up with that of other 
stores? Look over these things with a critical eye and be sure to have the dressing 
up of the store all completed before you get busy with the fall trade. 

Bend your efforts this week to moving the summer weights if you have any 
quantity of them left. 


21-30 


Don’t let your advertising disappear from view. It likely won’t at this time bring 
in as much business per dollar spent as it would earlier in the season, unless strong 
bargains are offered—but it will bring some in when it’s more needed and will 
keep you from dropping out of the public mind. 

If not yet running sales, use “bait” of some sort to bring people in. Various 
types of novelties and souvenirs are good for this purpose. Guessing contests of 
different kinds sometimes draw well. Tickets to movies, amusement parks or ball 
games, or ice cream soda checks, may draw a good volume on boys’ and girl’s 
shoes. 


JA db |, 
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to Shoe Store 
a Owners and 


me ee eee a eee 


> 


Shows you how to bring more and bet- 7 


ter trade into your store ...32 pages | 

of seating suggestions for modern shops 

in this interesting and practical book 
“New Styles in Shop Seating” 


“Gentlemen, I want to compliment you on your book 
“New Styles in Shop Seating.’ It is a genuine help for 
the modern shoe store owner and reflects a keen ap- 
breciation of our problems. Any man interested in 
attracting better trade and building prestige for his 
store should read this book.” 

So writes a successful eastern shoe store owner. Perhaps 
this book will help you. Shall we mail you a copy? It 
is free. How proper seating can give your store an air 
of distinction—attract more and better trade—greater 
capacity at less cost and bigger profits on your invest- 
ment, all explained in this free book. Simply use the 
coupon below. 


The “‘American’’ Free Service Plan 


“American” engineers and draftsmen are at your service 
to suggest new ideas in seating arrangements. In the 
past fifteen years thousands of shoe store owners have 
accepted this free service. And as a result American 
Interlocking Shoe Store Chairs are building profitable 
business daily. This service is yours for the asking. 
Fill in and mail the coupon today. 


American Seating (Gmpany 


1060 Lytton Building Chicago, Illinois 
Branch Offices—New York: R. 601-119 W. 40th St. 
Philadelphia: R. 708-1211 Chestnut St. A 
Boston: R. 302-69 Canal St. A o> 
yr. F< 


es 
a. 











4 


d 





American Seating Company : Ved 
1060 Lytton Bldg., Chicago, Il. 4 
Gentlemen: Send me, without obligation, your helpful 32 Page Book, ‘““New J 


; oy a ’ See Styles in Shop Seating. : 
ice e EAs = ten ae ee = : ( 
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Do you want to know what others in 
your line of business have done to meet 
today’s competition and changed buy- 
ing habits ? 


Primarily written to provide you 


Merchandising” is yours for the asking. 


Just pin the coupon to your letter- 
head and mail. No obligation implied. 
eee 


Grand Rapids Store Equipment may be pur- 





chased on an extended payment plan, en- 
abling a merchant to finance his business with 
outside capital, leaving his own resources 
intact for the operation of his business, and 
paying for the investment out of profits. 


with practical merchandising ideas 


—and incidentally to prove the sales 


influence of modern equipment— 
the book, “The New Way Method in 


GRAND RAPIDS 
STORE EQUIPMENT 


GRAND RAPIDS STORE EQUIPMENT CORPORATION 


Executive Offices: Grand Rapids, Mich. 
Branch offices and representatives in every territory 
Factories: Grand Rapids, Portland, Ore., Baltimore, New York City 





GRAND RAPIDS STORE EQUIPMENT 
CORPORATION, Grand Rapids, Michigan 

We are interested. Please send further information 
and literature. 























store planners, designers and manufacturers of fine store equipment 
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This store believes shoes are sold through the windows. Note the broad expanse of inviting, well lighted display space 


Built to Serve Customers 


New Store of Gosper, Kelly & O'Shea, Inc. a Composite of the 
Best in Modern Design and Planning 


GS live in to the customer was the primary objec- 


tive in the planning and arrangement of the new 

shoe store opened a few weeks ago by Gosper, 
Kelly & O’Shea, Inc., at 160 North Main Street, 
Elmira, N. Y. 

Before he commissioned the architect to draft the 
plans, Burt J. Gosper, who has the reputation of being 
one of the most enterprising and successful merchants 
in New York State’s “Southern Tier,” visited the new- 
est and finest retail shoe stores throughout the East in 
an effort to obtain first-hand information which he could 
use to advantage. So the new store is, in a sense, a com- 
posite result of the experience of many stores, adapted in 
such a manner as to serve the requirements of a thriv- 
ing and prosperous city of 50,000 inhabitants. 

The store front at once gives the visitor the impres- 
sion of a modern, progressive, substantial and inviting 
institution. The large display windows reflect an at- 
mosphere of beauty. They are attractive, roomy and 
contain harmonizing fixtures. The display bases are of 
oak and natural walnut and the paneled backgrounds are 
of natural walnut. The windows are each lighted with 
44 lights with specially designed reflectors designed to 
show the true-daylight colors of the merchandise dis- 
played. These reflectors are hidden by etched glass 
valances, which give an added touch of beauty to the 
window display. 

On passing through the spacious doors the visitor 
receives a remarkable impression of the interior which 
he cannot easily forget. The harmonizing furnishings 


118 


of brown and ivory, with large rose taupe rugs, seatings 
of mulberry mohair, natural walnut cane-back uphol- 
stered chairs and inviting divans, departmental arrange- 
ment, color scheme of walks and ceiling with soft light- 
ing effects, all contribute to the pleasing effect. No 
partitions divide the departments for men, women ani 
children except that of the office in the extreme rear. 

The outstanding feature of the street floor is un- 
questionably a unique and beautiful colonial double stair- 
way in the center and a little more than half way back. 
This stairway leads to a landing where the stairs again 
divide and lead to the balcony floor. This floor con- 
tains a large rest and retiring room for ladies, and in 
the very front a most inviting arrangement of comfort- 
able wicker and cretonne chairs, writing desks and other 
conveniences for customers. On this floor also are 
departments for women’s evening and dress slippers: 
boudoir, pajama and house slippers; white shoes for 
seasonal wear as well as for hospital use and a complete 
department for Vitality shoes for women. 

On the balcony floor the furnishings are worthy of 
note. The wall decorations are of pale rose and tl 
ceilings of ivory. The floors, also the floors on th: 
main floor, are of glistening terrazzo and the floo 
coverings are plain rose taupe rugs, all matching and 
blending with the walnut furniture. The electric fix 
tures are of special glass with coral decorations. 

The lobby of the first floor is most attractive. On th: 
left of the entrance are dark walnut cases which ar 
the main attraction of the hosiery department, whil 
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on the right are cleverly designed alcoves where are dis- 
played artistic shoe buckles, slipper ornaments, hand- 
bags, shoe polishes and dressings, also materials and 
leather used in the making of fancy footwear, an educa- 
tional feature that attracted particular attention. The 
lobby is illuminated by a handsome bronze fixture 
attached to which are lamps to give the proper lighting 
for the selection of hosiery. 

The men’s and boys’ department is on the left side of 
the store and the stock shelves that line both sides of 
the store are of dark walnut, matching the store fur- 
niture. The cartons are in colors to harmonize. 

ACK of the stairway on the ground floor is the chil- 
B dren’s department. Here settees and little arm chairs 
for the younger children create a charming setting, 
while on the frieze around the wall of this department, 
painted in bright colors, are fairy tale and animal char- 
acters, including “The Three Bears,” “The Old Woman 
Who Lived in a Shoe” and several of Thornton Burgess’ 
animal family, so familiar in “Bedtime Stories.” 

The women’s department is on the right side of the 
store, where the seatings are of design and size suit- 
able for patrons of that department. The seatings are 
of walnut with mulberry mohair upholstery. 

The offices are in the rear of the main floor, and the 
extra stock is carried in the basement, with elevators 
to carry stock to the upper floors. Mr. Gosper occupies 
a mahogany desk and chair of the same type and design 
as those purchased for the employees of the accounting 
department. 

More than twenty baskets of beautiful and fragrant 
flowers, sent by shoe, hosiery and other manufacturers 
and by personal friends and well-wishers, and displayed 
on counters and 
tables, gave the 
store a gala appear- 
ance on its opening 
day, May 20. 

On Mr. Gosper’s 
desk was a remark- 
ably beautiful bas- 
ket of roses and 
other seasonable 
flowers, the gift of 
his twenty em- 
ployees. “This bas- 
ket belongs right 
here,” said Burt, 
“and right on my 
desk it shall stay.” 

The Gosper- 
Kelly business was 
established in 1888 
by Coykendall & 
Ratcliffe. with 
three salesmen. 
Elmira has doubled 
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It’s Easy to Sell Here 


because atmosphere, furnishings and arrangement of the store all 

contribute to the ease and comfort of the customer. 

convenient arrangement of stock on this main floor of the Gosper, Kelly 

& O'Shea store, the comfortable chairs and generally well ordered 
appearance. 


in population since that year. In 1892 W. L. Ratcliffe 
retired to become interested in Thomas G. Plant Co., 
shoe manufacturers of Boston. Burt J. Gosper entered 
the employ of the store in 1895, serving an apprentice- 
ship in shoe fitting, window trimming and selling. In 
1902 I. B. Coykendall died and Mr. Gosper bought a 
half interest, the firm name becoming Mowry & Gosper, 
George H. Mowry, a former clerk, becoming his partner. 
Mr. Gosper became sole proprietor in 1907, and took 
into partnership M. A. and J. W. Kelly, who for years 
conducted a shoe store next door. The name 
Gosper-Kelly, Inc., was adopted. In 1927, the Messrs. 
Kelly having died, Mr. Gosper formed a merger with 
the shoe business of Cornelius W. O’Shea, who died in 
1928. 
president and Miss Julia Wingrave is secretary. A 
number of the employees are stockholders. 


had 


The business is incorporated and Mr. Gosper is 


R. GOSPER’S success, as viewed by a close busi- 

ness friend, has been due to the fact that he has 
always been particular to sell good grades of merchan- 
dise and to “Stick to them”; his unfailing courtesy to 
rich and poor alike; his special attention to fitting chil- 
dren to good shoes, thus developing a business that con- 
tinues generation after generation; his unfailing in- 
tegrity; his interest in the city’s progress; his spirit of 
progress, and, last, but not least, his prepossessing per- 
sonality and unfailing good nature. The first customer to 
enter his store “opening day,” for instance, was a street 
laborer, wearing shabby clothes and none too clean. Bert J. 
was the first to greet and welcome him. Had this friend 
been a millionaire he could have received no kindlier 
welcome. 

Mr. Gosper in 1926 was elected president of the New 
York State Shoe 
Retailers’ Associa- 
tion, and he is now 
a member of the 
board of directors 
of that 
tion, of which he is 
also a charter 
member. He always 
seems to find time, 


organiza- 


although a_ busy 


merchant, to give 





io7s must 
Sh) 488 


advice, counsel and 
assistance to his 
fellow merchants. 
President Burt J. 
Gosper and his 
staff of twenty 
heads of depart- 


ments and _= sales- 


people were kept 


Observe the busy the first few 

days after the store 

[TURN TO PAGE 
142, pLeAsE] 
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View Trade Outlook Favorably 


Pacific Northwest Merchants Elect William B. Harbke, 


of Portland, President 


More than 250 retail shoe men 
from Washington, Oregon, 
Idaho, Montana, British Columbia and 
Alaska, with representatives of various 
shoe manufacturers, met June 16, 17 
and 18 at the Olympic Hotel for the 
third annual convention of the Pacific 
Northwest Shoe Retailers’ Association. 
Particularly interesting was the sane 
attitude of men 
toward business. Neither exuberant 
optimism nor dark pessimism played a 
part. Future prospects were measured 
in terms of existing facts and condi- 
tions, and the subject of conversation 
in and out of convention hall was how 
to correct present ills and to keep them 
from affecting future business. The 
consensus of opinion was that the shoe 
business in the Pacific Northwest compares favorably 
with that of other sections of the country. 

While Sunday was not officially a convention day, the 
members of the Pacific Northwest Shoe Travelers’ Asso- 
ciation, with the cooperation of all the other shoe travel- 
ers, made it so when they put on a peppy stunt follow- 
ing an informal get-together dinner that evening. 


GF ior i Wash. (U.T.P.S.)— 


the visiting shoe 


Monday morning was given over to the visitation of 
shoe displays and to registration. Steve Wochos, presi- 
dent of the Seattle Retail Shoe Dealers’ Association, 
presided at the 12:15 luncheon which brought them to- 
gether and welcomed the visiting shoe men. Fred 
Mathias, secretary to Mayor Frank Edwards, presented 
the “Key to the City,” and Pliny Allen, vice-president of 
the Chamber of Commerce spoke. Mr. Wochos then 
presented the key to Joseph P. Kohls of Yakima, presi- 
dent of the Pacific Northwest Shoe Retailers’ Associa- 
tion, and turned the meeting over to him. In his 
message, President Kohls urged intelligent reasoning 
and handling of facts rather than hunches in meeting 
the shoe men’s problems, stressed the importance of the 
work of the National Census of Distribution and urged 
support of every shoe retailer for his association. 

James H. Stone, manager of the National Shoe Re- 
tailers’ Association, read a letter received from A. H. 
Geuting explaining his inability to attend because of the 
illness of Mrs. Geuting and President Kohls was author- 
ized by the group to forward a telegram to Mr. Geuting 
expressing hope for her speedy recovery. 

The afternoon session was given over to two talks, 
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William B. Harbke 


one on “Advertising” by Ted D. Daken 
of the Daken Advertising Agency, and 
another by Eugene Beaupré, who dis- 
cussed the results of a consumer re- 
search made in and about Seattle. The 
meeting was adjourned for the day. 

Inspection of sample lines occupied 
Tuesday morning, but shoe men met 
for 12:15 luncheon and the afternoon 
session was called without changing 
rooms. President Kohls introduced J. 
Larson, vice-president of the First 
Dexter Horton National Bank, who dis- 
cussed “Your Banker’s Point of View” 
and said in part: “I expect to see no 
special improvement in business this 
quarter of the year. Buying is going 
to be slow. The situation will adjust 
itself within a reasonable length of 
time.” 

Miss Hilda Rau, stylist for Robert H. Foerderer, 
Inc., told the retailers about the fashion forecasts from 
Paris and what women are likely to choose in shoes. 


ARTICULARLY welcome was the talk by James I]. 

Stone on the tariff and how it affects the shoe indus- 
try. Away from shoe manufacturing centers, many 
Northwest shoe men did not fully realize its import. Mr. 
Stone stressed the fact that local shoe men must fight 
any attempt of state governments to saddle sales taxes on 
retail merchants. Washington retailers are faced with 
just that possibility, since Governor Roland Hartley now 
has a tax commission of twelve men considering ways 
and means of reducing real estate taxes. 

Officers for the coming year were elected unanimously 
as follows: Wm. B. Harbke, Portland, president; Carl 
Douglas, Seattle, vice-president; Ward B. Brazleton, 
Portland, treasurer ; Carl E. Epplen, Tacoma, vice-presi- 
dent for Washington; David M. Graham, Eugene, vice- 
president for Oregon; A. H. Pessemier, Boise, vice- 
president for Idaho; Al Lundstrom, Missouli, vice-presi- 
dent for Montana; William Maynard, Victoria, vice- 
president for British Columbia; and Charles A. Devlin, 
Ketchikan, vice-president for Alaska. 

Retiring president Kohls automatically becomes chair- 
man of the board of directors. New members added 
to the board for the next two years include: Casper A. 
Lane, Eugene, Ore.; S. Arthur Schulein, Spokane, 
Wash.: L. E. Lincoln, Boise, Idaho: H. S. Leckie, 
Vancouver, B. C., and Frank Hubert, Butte, Mont. 
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The sale of the 


ELAMWAY 


(Flexible Cemented Soles) 


FOOTWEAR 


Has Increased 500% 


in the last six months. 





A Good Record in Normal Times—Exceptional One in Tough Times! 


Wonderful Shoes with Cement Attached Soles That Can’t Come Off! 


ELAMWAY 


is the best shoe to build 
up the trade of 


THE LITTLE FOLKS 


No Tacks 
No Stitches 
No Nails 


N les 
B4185—Sizes 5 to 8 and 8% to 11. o Stap B7043—Smoked Elk Sandal; Elam- 
Made in factory No. 2 way. 


SMOOTH FLEXIBLE 
LONG WEAR SHOES 


CARRIED IN STOCK BY AMERICA’S BEST WHOLESALERS 


(We do not sell retailers direct) 





Discarded Method ELAMWAY Elamway Method 


@me() 


Trade Mark 


IF YOUR 
JOBBER 


Old Types had soles tacked, nailed H A Ss N r T 9 E M Elamway with Meco Machine attaches 


or sewed on. soles the new cement way. 











F. S. Elam Shoe Co., Inc., Makers 


ROCHESTER, N. Y. 


Factory A Factory B 
Fred S. Elam, Mgr. Byron M. Elam, Mgr. 
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The TRAVELING 


« 


« 


ALESMEN will display samples 

during the coming convention of the 
Wisconsin Shoe Retailers Association, 
July 28, 29 and 30. It appears that 
there has been some misunderstanding 
on this subject as the result of a state- 
ment recently given out. The conven- 
tion is to be held at Wausau. 


OHN S. WHITTEMORE, president 

of the Boston Shoe Travelers’ Asso- 
ciation and actively in charge of the 
harbor ride and shore dinner, one of 
the major events of Boston Fair Week, 
has appointed committees consisting of 
twenty or more men to work out all de- 
tails of this Monday afternoon outing, 
the opening day of the fair. Already a 
program of sports has been laid out, 
music has been engaged and a shore 
dinner arranged for. The travelers se- 
lected for these committees are all 
members of one of the three Boston 
associations, the Boston Shoe Travel- 
ers’ Association, the Boston Shoe Asso- 
ciates and the Southern Shoe Travelers’ 
Association. The personnel is as fol- 
lows: 

Sports—L. F. Burdett, chairman; 
Tim Murphy, Elisha James, Guy Moses, 
Thomas H. Meade, Jr. 

Dinner—Charles O. Quimby, chair- 
man; Sydney L. Curry, D. B. Seaver, 
C. N. Coggeswell, Edward W. Perkins. 

Music—F. Douglas Armstrong, chair- 
man; Frank B. Morrow, Jim Stevens. 

General committee—John S. Whitte- 
more, chairman; Thomas A. Delany, 
Charles T. Heald, Charles W. Morrill, 
Charles O. Quimby, Fred W. Stanton, 
A. N. Blake, C. P. Waide, George B. 
Field, Harry P. Lynch, Robert Mills, 
C. E. Joss. 

Tickets, Transportation and Regis- 
tration—Thomas A. Delany, chairman; 
William Noll, Hector E. Lynch, Robert 
H. Adams, John M. Travers, George J. 
Lovely, Harry W. Hunter, Guy E. 
Small, James G. Lunney. 

All of these committees are busily at 
work on plans for the various activi- 
ties. 


BERT HORAN, who for the past 
ten years has been selling shoes in 
the New England territory for the 
Air-O-Pedic Shoe Co. of Boston, and 
Gorman, Tarr & Waterhouse, of Lynn, 
has joined the Enna Jettick sales staff, 
of Auburn. He will work out of the 
Boston sales headquarters, located at 
43 Church Green Building, 111 Sum- 
mer Street, covering a part of the 
cities and towns of eastern Massachu- 
setts under the supervision of William 
J. Howe, the Enna Jetick field man- 
ager for the New England territory. 
At one time Mr. Horan was in the em- 
ploy of the Wizard Foot Appliance Com- 
pany in New England, where he 
gained valuable knowledge concerning 
the proper fitting and care of feet. 
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John E. Harvey 


JOHN E. HARVEY, widely known 

shoe executive and sales director, 
has been appointed manager of the In- 
stock Division of the Brockton Shoe 
Mfg. Co. of Holbrook, Mass. 

Mr. Harvey has been given complete 
charge of introducing the new instock 
line recently created by E. F. O’Neil, 
general manager of the Brockton Shoe 
Mfg. Co., known as the Brockton Su- 
per-Five Instock, to retail at $5.00. 

Mr. Harvey has long been a figure in 
the New England shoe trade, having 
been a member of the selling organiza- 
tions of Parker Holmes and of the 
W. L. Douglas Shoe Co. He will pre- 
sent his new line, together with the 
regular men’s lines being manufactured 
by this well-known New England 
house, at the Boston Shoe and Leather 
Fair. 

In connection with the promotion of 
the new instock line, the following 
salesmen have been retained to intro- 
duce these shoes in the eastern part of 
the country: 

William G. Walsh, formerly with 
H. C. Godman and Endicott-Johnson, 
who will travel in the northern part of 
Massachusetts, Maine, New Hamp- 
shire and Vermont. 

Russell Fox, for six years with the 
Emerson Shoe Co., later with Packard 
and the Footwear Division of the Fire- 
stone Rubber Co., who will cover south- 
ern Massachusetts, Rhode Island and 
Connecticut. 

Edward J. Muehsan, formerly of the 
Emerson Shoe Co., who will introduce 
the new line in the New York territory, 
including Greater New York. 


IM KEITH, of the Marion Shoe Com- 

pany, and Bob Doyle, of the Rich- 
ards and Brennan Company, called on 
the Atlanta trade during the past week. 
—(UTPS) 
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NEWS 
of the ROAD 


SHOE SALESMAN 


JOHN A. BUSH, president, and T. F. 
James, vice-president and _ sales 
manager of Brown Shoe Company, 
with W. F. Tarleton, vice-president and 
general manager of the Central Shoe 
Company, and fourteen other execu- 
tives from the sales, advertising and 
merchandising divisions of the Brown 
Shoe Company and its associate, the 
Central Shoe Company, left St. Louis 
on June 19 in a special Pullman for a 
series of two-day regional conventions 
of sales representatives. 

On the trip they will visit Dallas, 
Atlanta, Cincinnati and Pittsburgh, 
and after a convention of Central 
States salesmen in St. Louis, will close 
the conventions in Minneapolis on July 
2 and 3. 

“Once a year we bring our men into 
headquarters, and once a year we go 
out into the field,” said T. F. James. 
“By going out into the field we get the 
undivided attention of our representa- 
tives. The smaller groups are more 
easily handled, and the whole proceed- 
ings are on an intimate basis. Besides, 
there is no little advantage in the fact 
that the key executives get right out 
into the field and learn to know con- 
ditions first hand.” 

Much of the time in each of the two- 
day conventions is consumed in an edu- 
cational program, designed to help the 
salesmen understand the problems of 
the independent retailer. This work is 
in charge of J. O. Moore. 


ILLIAM B. BOLTON, for many 

years a shoe traveler on the Pacific 
Coast and in recent years with the 
Hagerstown Shoe & Legging Co. of 
Hagerstown, Md., died recently in St. 
Vincent’s Hospital, Portland, Oregon, 
to which he had been taken from his 
home in that city following a cerebral 
hemorrhage. Mr. Bolton, who was 69 
years of age, had traveled little during 
the last two years but had retained his 
active interest in association affairs, 
being a member both of the National 
Shoe Travelers’ Association and the 
Pacific Northwest Association. 


UFORD H. JONES, vice-president 

and sales manager for Dunn & Mc- 
Carthy, Inc., of Auburn, N. Y., and well 
known to shoe men all over the United 
States, is at the present time on the 
Pacific Coast, calling on some of the 
Enna Jettick accounts and checking up 
on the radio and advertising programs 
of this house. 


M C. YOUNG, who until recently 
e has been southern sales manager 
for the Friedman-Shelby branch of the 
International Shoe Co., has been made 
field sales manager for the Kansas 
City branch of the H. C. Godman Co. 
He has assumed his new duties.— 
(UTPS). 











THEY’RE 


“TIBRE” 
Nu Mode Process 


12/ eel 
B-6543—Beige Linen ee 


20/8 Heel 
B-463—wWhite Lintong (Linen) 
$4.75 


*“*REGENT”’ 
Special Process 
20/8 Heel 
B-432—White Kid 
B-524—Black Faille 


06 
B-175—Patent Leather .. 4.35 


BEIGE and WHITE LINENS 


“CORALIE” 
Nu Mode — 
18/8 H 


eel 
B-554— Beige Linen . 85.25 


Process 
20/8 Heel 
Seamless Pump 
B-466—White Linen ....$4.50 
B-553—Beige Linen .... 4.50 


“GLOW” 
Special Process 
19/8 Heel 
B-399—Mat Kid with 
Metal Perlustre Trim. 
B-433—White Kid 


“DALLA 
Nu Mode Process 
20/8 Heel 


B-539—Patent Leather .. 


Also White and Black in Other Materials 
The Finest for Summer—tLinens Desirable for Tinting 


— Menihan Picks the Winners — 


*“RIQUETTE"” 
Special Process 
/8 , Heel 


20. 
B-4698—wWhite Linen ....84.50 


“REGENT” 
Special Process 
20/8 Heel 


B-472—wWhite Linen ....$4.35 


“RIQUETTE”’ 

Nu Mode 

20/8 Heel 
B-441—Black Silk Moire. $5.25 
B-516—White Silk Moire, Suit- 
able for Tinting 5 


“REGENT” 
Nu Mode Process 
20/8 H 
B-180—Mat Kid 5.25 
B-335—Black Silk Moire. 5.00 
B-336—wWhite Silk Moire, Suit- 
able for Tinting 5.25 


THE MENIHAN COMPANY 


In-Stock Department 
ROCHESTER, N. Y., U. S. A. 
Makers of Menihan Arch-Aid Shoes 


IN STOCK 


“RIQUETTB” 
15/8 Heel 
Special — 


B- 556—White Linen ....84.50 


“RAYO” 
Nu Mode Process 
16/8 Ouban Heel 
Worked Eyelets 
——— Linen ....84 
l Process 
B-468—White Linen .... 4 


“RATO” 
Special Process 
16/8 Cuban Heel 
B-488S—White Kid 
B-492—Mat Kid 


“WARBLER” 
Special Process 
15/8 Cuban Heel 
B-442—White Kid 
B-672—Black Kid 





Terms Net “30 Days 
Twenty-five cents additional 
for orders of less than three 

pairs. 
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Coward Motion 
Granted, Pending 
Trial of Case 


New YORK—The motion by Coward 
Shoe, Inc., a subsidiary of Lane Bry- 
ant, Inc., for an injunction pending 
trial to restrain Julius Grossman, Inc., 
and the Julius Grossman Stores Corp. 
from using the Coward name and from 
various acts of alleged unfair compe- 
tition has been granted by Supreme 
Court Justice Lydon. 

This motion was argued several 
weeks ago before Justice Lydon in 
Special Term of Supreme Court here. 
A cross-motion by the defendants for 
an injunction to restrain the Coward 
organization from using certain forms 
of advertising was denied. 

George Z. Medalie represents the 
Coward firm in the case, and House, 
Grossman & Vorhaus are attorneys for 
the Grossman interests. The decision 
by Justice Lydon had to do with the 
preliminary motions for injunctions 
pending trial, and the trial of the 
main issues involved in the suits will 
not take place before Fall as the case 
must now take its regular place on 
the calendar. 


Northwestern Dates Advanced 


MINNEAPOLIS, MINN. (UTPS) — 
Owing to conflict with dates already 
made by the Fort Des Moines Hotel, 
which is to be headquarters for the 
Northwestern Shoe Retailers Associa- 
tin regional convention, it has been 
necessary to advance the dates for the 

says Secretary H. S. Mc- 
The convention will be in Des 


Fire Damages Shoe Stock 


Cotumsus, Ou1I0, June 19 (UTPS)— 
ire which originated in the basement 
of the Bard & Barger Co., Inc., elec- 
trical refrigerator agency, spread rap- 
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White Summer in Chicago 


Outstanding Note in Footwear Featured by Retail Shops— 
Perforated Vamps and Skeleton Strap Models Popular 


Cuicaco (UTPS) — With the tariff 
discussion and its attendant uncer- 
tainty a thing of the past, the belief 
prevails in this district that the shoe 
and leather trades will begin to show 
better recovery. Nobody really expects 
trade and industry to boom during the 
summer. Therefore no one should be 
disappointed if normal conditions pre- 
vail. Business news during the past 
month has brought a more cheerful 
note into the outlook and the change in 
viewpoint may be instrumental in 
stimulating the recovery. 

Business Week sums up the present 
situation in a few terse words as fol- 
lows: “The sooner business stops wait- 
ing around for political miracles and 
buckles down bravely to a bit of head- 
work of its own again, the better every- 
body will feel. It takes brains to hold 
a bear by the tail. The obstacles to 
business recovery have been both nu- 
merous and varied in character, yet 
some definite gain has been made in 
strengthening underlying conditions, 
and this is a necessary preliminary to 
subsequent advance.” 

One fact seems definitely certain, 
that it will be an exceptionally white 
summer. Practically every merchant 





Styles Conference Dates 
October 14 and 15 


New York — The Joint Styles 
Conference of the shoe and 
leather industries for the 1931 
spring and summer seasons will 
be held at Hotel Astor in New 
York, October 14 and 15, at which 
time the official showing of leath- 
ers for spring and summer will 
also be held under the auspices of 
the Tanners Council of America. 

These dates, which were agreed 
upon by the tanners and shoe 
manufacturers, have been ac- 
cepted by the National Shoe Re- 
tailers Association through its 
president, A. H. Geuting. 














in Chicago, from the largest to the 
smallest, has a window display with 
whites heavily in predominance. The 
vogue of reptiles seems to have about 
run its course but reptile trims are still 
popular. 

Spectator shoes, for those who really 
play the part of the observed rather 
than the observer, are being shown in 
many smart and effective combinations. 
White kid, elk, calf and linen are being 
featured. Colors are increasing in 
popularity again, with blues and greens 
the favorites and with purple, yellow 
and red leading the novelty lines. 

Whites and perforations are the two 
outstanding style trends, however, and 
these in sport and afternoon shoes, both 
offer an opportunity for the progres- 
sive dealer to ring up many extra pair 
sales on his register. They will be 
pushed strongly throughout the entire 
summer season. 

Shantung linen is being featured by 
Josephs, in plain and embroidered mod- 
els with narrow diagonal trim strips 
of beige and beige-claire kid. Strap 
models all show a noticeable tendency 
toward skeleton outlines with much 
cut out work, I. Miller showing a linen 
T strap which might aptly be described 
as—a linen quarter and vamp con- 
nected by a narrow strap and sole. 
Apparently they foresee the increasing 
demand for extremely cool summer- 
weights. 


L. R. McIndoe Becomes Buyer 
for Morehouse-Martens 


CoLuMBus, OHIO (UTPS) —L. R. 
McIndoe, formerly buyer of shoes in 
the Stewart Fifth Avenue Store, New 
York, and previously with Bedell’s 
store on Thirty-fourth Street, has been 
named buyer for the shoe departments 
of the Morehouse-Martens Co., of Co- 
lumbus, a unit of the Hahn Department 
Stores, Inc. He succeeds V. C. Wene, 
who had been buyer for the past eight 
years. 

Mr. Wene announces that he will 
take a vacation during the remainder 
of the summer and may open a retail 
shoe store in Columbus in the fall. 






































Ot ae | ihe Fall Alling 


cn No. 172, (Pealej 


for style and volume. Harmonizes with the ‘“‘Manila”’ 


range of the Textile Color Card. 


Casha, No. 2 Hl (Plus : 


for high-fashion. Harmonizes with the “Salvador”’’ 
and “Bison” ranges of the Textile Color Card, with 
the new “plum browns” and with all the popular 


costume reds. 


She (Vow OC. stl. , =| Lal ley C,., dhe. 


Henapiles by request to 1702-100 Gold Areet, New York 
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raebel Opens Second Store 

in Milwaukee 

MILWAUKEE—William Graebel’s sec- 
ond Milwaukee store has been opened 
at 412 Broadway, easily visible and 
readily accessible from Wisconsin 
Street, the city’s main shopping thor- 
oughfare. The store proper is 75 by 20 
feet. The interior is attractively fur- 
nished aS a reception parlor done in 
soft tones of tan on Spanish plastic ef- 

artistically high lighted. A 
heather brown carpeting and orna- 
mental lighting all contribute to the 
general harmonious whole. 

Wilbur Coon shoes for women and 
Gilbert Shoe Company’s “Kalisteniks” 
for children are featured at the new 
premises, which opened Tuesday, June 
24, 


White Kid Volume Seller in 
Indianapolis 


INDIANAPOLIS, IND. (UTPS)—White 
kid footwear, chiefly in pumps and 
straps is very much in demand, accord- 
ing to Harry Summers, manager of 
the women’s footwear section at the 
Marott Shoe Shop. Imported sandals 
are becoming very popular and all 
kinds of black kid skin shoes are show- 
ing an increase in sales. Linens in all 
pastel shades are gradually coming to 
the front. 

Men continue to buy two-tone sport 
oxfords, especially those with plenty of 
perforations are high in_ popularity 
with the younger men and boys, in the 
experience of L. E. Cobler, manager of 
the men’s department. 


To Make Men’s Welts 


RACINE, WIs.—The Fiebrich Shoe 
Co. is the corporate name of a new 
Racine, Wis., organization which is to 
manufacture men’s welts at the plant 
formerly operated by The Fiebrich, 
Fox, Hilker Shoe Co. 

A. Fiebrich and his son, E. Fiebrich, 
long and actively identified with the 
F. F. & H. Company, are prime movers 
in the new company. Mr. Fiebrich, 
senior, has purchased the plant, equip- 
ment, trade names and good will of the 
older organization and plans to pro- 
duce men’s shoes in the same grades as 
heretofore. He may also add certain 
lower priced lines to be carried in 
stock. The salesmen of the Fiebrich 
Shoe Co. are already in the field. 


New Men Join Staff of 
Field Bros. Shoe Co. 


BROCKTON, MAss.—Coincident with 
the liquidation of the Field Bros. and 
Gross Shoe Co. of Auburn, Me., by 
Daniel W. Field of this city and Fred 
J. Gross of Auburn, some of the ex- 
ecutives of the Maine concern have 
joined the force of the Field Bros. Shoe 
Co. of East Bridgewater, although 
there is no connection between the two 
concerns. 

Frank B. Holmes, for several years 
sales manager of the Maine concern, 
will direct the wholesale trade of the 
Field Bros. Shoe Co., and has been 
made a vice-president of the company. 
Urban Lane, who has been covering 
New England for the Maine firm, will 
sell to the same trade for the local 





company. 
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Milwaukee Expects Fall Increase 


Sales of Men’s Dress Shoes Practically Even Up with 1929— 
More Sport Shoes Sold 


MILWAUKEE, Wis. (UTPS) — Mil- 
waukee shoe manufacturers are look- 
ing forward to increased business dur- 
ing the last six months of the year, 
according to officials of factories here. 
They report a light inventory and re- 
tail dealers are buying in small quan- 
tities. Salesmen who formerly called 
on the trade for 30 weeks yearly are 
now out 48 out of the 52. 

Business for the first five months of 
1930 has been somewhat slower than 
the same period during 1929, but the 
outlook for fall reveals that sales for 
the next seven months should equal 
those of last year. 








Whites and Sandals Selling in 
Des Moines 


Des MOoINEs, Iowa (UTPS)—White 
shoes and woven sandals—that tells 
the week’s story in the shoe business in 
Des Moines, according to C. H. Conner, 
head of the shoe department at the 
Utica. 

The long delayed arrival of hot 
weather has caused the white season to 
break at this time. In this line pumps 
and the spectator types of sports shoes 
have proved most popular, particularly 
the fancy perforated shoes with ties. 
Medium and boulevard heels are going 
strong. 

In colors the blonde and eggshell 
shades are holding their own. An inno- 
vation just beginning to be felt in this 
section is the demand of the teen age 
for black patent. While black kid has 
been approved generally. The arrival 
of summer finds girls and misses de- 
manding black shoes that do not re- 
quire shining. 





Celebrates 91st Birthday 


KALAMAZOO, MICH.—Michigan’s 


veteran retail shoe merchant, 
Ryar Appeldorn, of Kalamazoo, 
Mich., celebrated his ninety-first 
birthday and his seventy-third 
year of continuous devotion to 
the shoe business, May 29, when 
a dinner was tendered him by the 
officers and employees of P. B. 
Appeldorn’s Sons Co., the only 
guest outside the organization 
being Joe Kalisky, Michigan rep- 
resentative for Thompson Bros. 
Shoe Co. 

While the more strenuous du- 
ties of conducting the business 
have devolved upon the shoulders 
of his sons, P. B. and Fred Ap- 
peldorn, Ryar Appeldorn retains 
the office of vice-president of the 
corporation conducting two Kala- 
mazoo stores and rarely does a 
day pass when he is not in at- 
tendance at the headquarters 
store where he welcomes the 
trade and sees that others attend 
to the needs of the public. 














A marked decrease in the sale of 
men’s working shoes and women’s shoes 
has been noticeable, but sale of men’s 
dress shoes has been practically the 
same as in 1929. The production of 
men’s sport shoes has shown increases 
of from 20 to 25 per cent over last year 
and most factories have been producing 
about 25 per cent of men’s dress shoes 
in the sport line. 

According to Charles Chapline, pres- 
ident of the Chapline-Mayer Shoe Co., 
the Milwaukee market has been on a 
level with 1929, but the general market 
has been somewhat lower and his firm’s 
production has been slightly curbed. 

The Weyenberg Shoe Manufacturing 
Co., according to Frank L. Weyenberg, 
president, is producing 12,000 pairs of 
shoes daily. This is a higher total than 
the 1929 production and is due to in- 
creased lines of footwear now being 
manufactured. The company has in- 
creased its working force from 600 to 
750 during the year. 


Arthur Jones Heads General 
Rubber Company 


NEW YorK— The General Rubber 
Company has announced the election of 
Arthur Jones, of London, as president. 
E. C. Schwab has been reelected vice- 
president and appointed manager of 
the New York office. 

Mr. Jones has been associated with 
the company since 1907, and since 1927 
has been managing director of General 
Rubber Co., Ltd., of London. He is one 
of the best known men in crude rubber 
circles of Great Britain and the Conti- 
nent and has served as chairman of the 
Rubber Trade Association. In addition 
to his service in London he has been a 
frequent visitor to this country and has 
a wide acquaintance among the execu- 
tives of most of the rubber manufac- 
turing companies. He is familiar with 
rubber plantations and crude rubber in 
all foreign markets, and has visited the 
plantations area in the East. 

The General Rubber Company is the 
largest and one of the oldest crude rub- 
ber organizations in the world. It has 
a well-established world-wide organiza- 
tion, with offices in New York, London, 
Liverpool, Singapore, Penang, Colom- 
bo, Medan, Para and Manaos—all im- 
portant points in the crude rubber 
world. 


Charles Wilkie Manager 


ATLANTA, GA. (UTPS)—Charles 
Wilkie, well-known Atlanta shoe man, 
has been placed in charge of the shoe 
department at Copley’s. Mr. Wilkie, 
who has been connected with the shoe 
department at the Eiseman store for a 
number of years, is well qualified to 
hold down his new position, having 
been associated with the Atlanta shoe 
business for twenty years. 

The Copley department was recently 
purchased by Yancey and Faulkner, 
who operate the Bostonian department 
at the Eiseman Clothing Company 
store. 








When You 
Think of 
Braided Sandals 
Don’t Forget 
y Irwin W. David 


who has earned among the large 




















volume users of braided sandals 
a reputation for always being 
able to deliver the utmost in san- 


dal values. 


For 1931 The R. Stern Co., di- 
rect factory representatives, of- 
fer to large volume buyers in the 


United States and Canada tre- 
mendous profit making _possi- 


bilities in QUALITY braided 


sandals at popular prices. 
q Compare our braided sandals 
with others. You will be con- 
vinced that our values and prices 





are best. 
Irwin W. David will be at 
Rooms 440-442, Hotel Essex, 


Boston, during the Boston 
Show. 


The R. Stern Co. 


IRWIN W. DAVID 


General Manager 
AN 303 Fourth Ave., New York 











po In Stock House in the State, 
ENGLISH | 
BOOTS 
for 
Men, Women 
and Children 


RIDING 
FIELD 
SERVICE 
AVIATION 
HUNTING 
JOCKEY 


ENGLISH-MADE 
JODHPURS 


Finding favor 
amongst the smart 
est equestrians and 
included in their 
riding equipment 
first in India, then 
England and now 
America. 


ENGLISH-MADE 


JODGORES 


The newest inno 
vation in Jodhpurs 
that assures un- 
usual comfort as 
well as fit. 


ENGLISH-MADE 


MEN’S SHOES 


Built by England's 
finest shoe crafts 
men on the best 
of American lasts 
A complete line oi 
fine styles popular 
ly priced. 


Write for Complete Catalog R-10 
Colt-Cromwell Co., Inc. 


EST. 1899 





























1239 Broadway New York City 
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Footnotes on Fall Fashions 


By MADAME HAMILTON JEFFRIES 
Fashion Editor, Boot and Shoe Recorder 

















HERE is a new leather in the 

market called nepal. It is a gen- 
yine lizard with a photographic print 
superimposed. It is styled in smart 
pumps and oxfords for town wear. 

Taga, a deep sea snake, is being used 
in shades of brown with prado brown 
kid and calf and in grey white with 
black satin mat kid. Taga resembles 
the rind of a cucumber but is smooth in 
finish. 

There is a renewed interest in the 
built-up leather heel. The heel is per- 
haps more tapering than last season 
and the top lift is carried around so as 
to produce the kidney shape. 

The revival of the Baby Louis Heel 
is country-wide. The shape has been 
modified to suit the demands of the 
new woman and is extremely chic for 
town and noon wear. 

The blackened colors of coatings 
mean that while there will be sharp 
colors in some coatings, most of the 
shades are deep shades that have a 
black cast. Dull rich shades are em- 
phasized. 

Furs are numerous for the next sea- 
son and coats will have high sloping 
collars with elbow trimmed sleeves. 
This fashion has a very dressy appear- 
ance and demands highly fashioned 
shoes. Not jazzy but snappy. 

Black is a very big item this season, 
while brown is second and green third. 
Green coats will be trimmed in grey 
that has a brown cast, also black. 

Because green will be garment item, 
it does not mean that shoe merchants 
should overstock green shoes. 

Prado brown is selling first and is a 
safe bet for harmonizing with the 
brown range of colors. There are also 
two lighter browns which blend with 
the coatings. 

Winetones and some rusts are show- 
ing in the coat cuttings this season. 
But it is well to remember that coat 
furs will be brown and hlack and the 
~ will in many instances follow the 

urs. 

Many evening fabrics are made of 
crepe with a brocaded effect. Tissues 
and tinsel threaded fabrics are being 
shown for evening. Dinner shoes are 
often styled in moires and in many 
cases have metal threaded detail of 
stitchery. This threading is viscolized 
to prevent tarnishing. 

Faille is used the long way of the 
goods in vamps and is extremely smart 
for dinner wear. 

Pearl calf is a new treatment of 
luster calf, which harmonizes with the 
rajah lizards for fall wear. Pearl calf, 
perforated and pinked in the bronze 
tones, is a perfect complement for the 
coffee toned lizard. 

Black lizard is again in the style 
picture and is used for trims and 
vamps. Bronx kid is again in fashion 
for afternoon and bridge wear. Satis- 
factory results are obtained by clean- 
ing with self cuttings, using the flesh 
side of the skin. 

Black satin mat and gun metal are 
cutting for the through season trade. 
Underlayed perforations are showing 
in the fall lines, usually adding a 
smartly toned contrast. 

Demi oxfords or two-eyelet ties are 
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very much in favor for the fall. The 
seamless oxford with four eyelets and 
U throated details of lizard, boroso and 
light weight calf is being shown. 

Suedes are much in the foreground, 
black cutting ahead of brown. 

Counters are much longer than 
formerly, even in hand-made turns. 
Many overshoes are using fleece lin- 
ings in the high fashion numbers. 

The garment groups are now working 
with the shoe buyers so that the same 
color tons may be used in both depart- 
ments. Check with the garment buyers 
in your town. 

Hosiery is still finding a great de- 
mand for delustered finishes. Brown 
gun metal is a complement for most 
colors of coatings. 

The cradle foot hose and the hose 
without fashion points are being fea- 
tured by many smart specialty shops. 

Silver grey with a slight taupe cast 
is anticipated for hose selling for com- 
plements to brocades and fabrics in 
colored footwear. 

Shoe stockings for travelling or 
hanging in a closet are extra items to 
sell the customer. 

Shoe trees in forms and made of 
checked ginghams are splendid bridge 
and birthday gifts for the younger 
modern. 

Cleaners and polishes should be 
placed within the eye range of the cus- 
tomer and suggested at the close of a 
sale but not forced. 


Tie Patterns in Beige Claire 
Popular 


CoLuMBus, OHIO (UTPS)—The most 
popular women’s shoes now being sold 
in Columbus are kids, and as between 
beige claire and other light shades and 
black mat kids it is a toss-up, accord- 
ing to Phil Graffis, manager of the 
Columbus Walk-Over Store. 

Starting in May there has been a 
tendency toward the lighter kid shades, 
and the beige hues have shown up 
strongly. 

Ties are showing usual strength, ac- 
cording to Mr. Graffis, and they are 
supplanting other types in the present 
demand. The accepted type is a two or 
three-eyelet tie, sometimes called the 
“plaza tie.” 

Reptiles are showing some activity, 
but are not increasing as rapidly as 
was anticipated. Combinations of rep- 
tile and kid and reptile and other ma- 
terials are still popular. 

The Baby Spanish heel, which is 
about 16 eights in height, is the most 
popular type at present, according to 
Mr. Graffis. 


To Have Shoe Section 


EVANSVILLE, IND. (UTPS)—Onpening 
of the new DeJong store about Sept. 1 
will include a shoe department, there- 
by affording every incidental to the 
wardrobe for women, Max DeJong, 
founder and manager announced. The 
new building of stone, brick and steel, 
and comprising four stories and base- 
ment, succeeds the store destroyed by 
fire last January. 
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’ \ Wear pireieh 


Shaped in the Insole 
—a permanent solid 
leather arch 


The insole is thick and mold- 
ed to the normal contour of 
the bottom of the foot, aid- 
ing correct posture and as- 
suring the prevention or 
relief of any arch weakness. 


Patents 
Pending 
Copyrighted 


(A) A thick insole with wedged 
heel seat supporting the oscalsis 
bone and center gravity of the 
body weight. 


(B) A special, wide, strong, 
guaranteed Arch Support shank, 
wedge shape at heel, supports the 
Inner and Outer Longitudinal 
Arch. 


Combination 
—blu 


060—Bla*k Ruby Kid, Kaffor Tip....... $4.50 
S060—Arch Sup. Insole, same as above.... 4.85 

080—Black Kaffor Calf 4. 

Se GE Gc cnseccsecseresesse 4.60 


Terms 2% 20 Days 
SHOE COMPANY 


DANVILLE, ILLINOIS 


30 Days Net 

















[BUY 


SENSATIONAL VALUES 


Imported 
Czecho 
Sandals 


In Stock 












Natural Calfskin with brown trim.$2.35 i  *- ane Patent Leather 
" . P P A 

Natural Calfskin with white trim.. 2.35 Natural a. Brown 

White with black trim......... 2.50 Natural and White 
PED savudsessaaueauadane 2.50 Spike and Cuban Heels 


J. WEISS SHOE Co. 


137 DUANE STREET NEW YORK CITY 


$3.50 


iN. 








“COMPO” REGENT OPERA PUMPS 








IN STOCK READY TO SHIP 
R-12916 Patent Leather Louis $3.40 
R-12910 As above Baby 3.40 
R-12926 Black Satin Louis 3.40 
R-12920 As above Baby 3.40 
K-12986 Kaffor Kid Iouls 3.40 
R-12980 As above Baby 3.40 
R-12996 Black Moire Louis 3.50 
R-129M6 White Moire Louis 3.65 
R-12946 White Kid Louis 3.65 

R-12940 As above Baby 3.65 

R-12956 White Satin Louis 3.65 


ALL ON THE MODIFIED TOE LAST 
Louis Heels—AA to C 
Baby Heels—A to C 
Write or wire orders 


Lazarus Fried & Sons, Inc. 
120 DUANE STREET NEW YORK 
















the NE WY 


J. WEISS ANTICI™ 








December last we poiny. ae 
ed to the preceding yey, pre 
as the most successful in _ 
our business career, |; We 
is gratifying to antic. ~" 
pate an even greater ani with 
more success fu] clog mig 
for 1930. tail 


Mr. Harry Weiss “ titic 
Our fall line up, mor 44; 


complete and more unusual than ever bef ros, 
fore, offers even greater profit possibilitie 

than that of the past spring. The splendid yy, 
values in such as our genuine snakes will be cop 
duplicated and surpassed in this fall offer. 
ing, and merchants demanding superior 


zat 











WOMEN’S NOVELTIES 
IN STOCK 


Stock No. 9882—W omen‘ s 
“Genuine” Beige Water- 
snake Vamp. Lido Kid 
quarter High Heel AA to 
eee eee $4.75 


Stock No. 983—-Same as above 
in “Genuine’ Python Snake 
Vamp. High Heel AA to 
Cc $4.50 





Also All Over “Genuine” 
Python Snake in both beige 
and natural shades. High 
and Baby Heels A to C. .$5.50 


POWELL & CAMPBELL 


122 DUANE STREET ESTABLISHED 1879 






Better Shoes at Lower Prices 


In Stock 
at $2.25 






1305—Skinners white Sat. opera, h. 1310—White kid, one ae 


Canc 
hl., mod. toe, 1306 Baby heel 4308 = +R h 
iece short vamp 31i—Same baby hee At | 
tsen—One trap cent. buckle mod. toe, 1282—Same pat. leather, guimetal x 
high hl. 1309 Baby heel tip, baby hl. — on 
1269—White crepe opera, mod. toe, 1283—Same gunmetal, pat. 
high hl. 1270 Baby heel. hl. 


Levey Brothers Shoe Co., 145 Duane Street 
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4TH OF JULY SPECIAL 
Children’s and Misses’ Rubber Soled All White Only 
Sport oe oa po ag Armortread Imported McKay, woven vamp, center 
er So ee. : 
Dark brown elk with light smoke tip buckle sandal, C wide, Cuban heel 


and saddl Sizes 8% to 2. a size 3% to 8 
Special $1.50" Thalheim’s Special $2.85 


WEARWELL SHOE CO., Inc. 


141 Duane Street New York City 
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B. Friedman Shoe Co. 


109 Reade St., New York City 


Our policy of meeting popular demand has necessi- 
tated our carrying a strong line of $3.00 retail 
sellers. 


Look us up when in New York. 


stre 
and 
tris 
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"y TT le ry my AA A “| yu r = Dement} 

N 2K MARK | 

| | I i R jist lin dl willl hall han havaysavul on 

. hn | Genuine Buckskin Sport Oxfords and No 
in Black and White and Tan and White 


TE GREAT 1930 | ite conte 


7048—Genuine White Buckskin 
Oxford, Black Calf Trim, 
16/8 Covered Cuban +974 





LC] 





ED: niveuensecuaed 

° 7049—Genuine White Buckskin 

novelty footwear for quick turnover and Oxford. Tan Calf Trim, 

€ point. d aT , h ses 16/8 Covered Cuban Es 

profit will recognize the opportunities we cete e eaege in” tod ees 

ng year > White Pump ....... $4.75 

ad create. 7052—-As 7051 in Tan and White, 

ssful IN $4.75 
=. We have justified our policy of maintain- 

antic). 


ing an infallible in-stock service—a service 
ter andi with a guarantee—which has become a 


11 Close mighty important factor in aiding the re- 
tail merchant to combat chain store compe- 
tition and to merchandise with a confidence 















a which is contingent directly upon profitable 
ve : 
= results. 
bilities 
a The right service, style and price have be- 
V : . - Ity Footy N i 
Vill bef come permanent keynotes in the organi- wie oe tk 3 eee oe * 
Offer. . f 1. Weiss Shoe C wen pennies) ME et ae ee 
a zation O J. €1SS oe UO. 916—Satin, “baby & “high” hi, 7187—Kaffor Kid, baby & high | 
perior 930—Kattor Kid, ‘baby “& “high 7189—Blonde, baby" heel........ 2: 
SS errs 2.65 Fig1—W hite, baby & high heel.. 290 
LION SHOE COMPANY, Inc., 118 Duane Street 





Camp and Canoe Moccasins A Real Buy! 


All Bontied. — All Colors — All 
In Stock 












aa i trimmed with 


BID ccccccccese 2.61 
1030—White trimmed with 
Baer  ccccccccces 2.85 
1031—All white ....... 2.85 
14/8 Covered Military Heel. 

and © widths 

Camp Moccasin BLACK ELK, SEWED SOLES Sizes 2% to 8 
X151—Youths’ 1214 to 2, Waterproofed Leather Sole. . .$2.30 
X141—Boys’ 214 to 544, Waterproofed Leather Sole... .$2.45 








X121—Men's 6 to 11, Waterproofed Leather Sole...... $2.60 
Canoe Moccasin—Same, without sole 
= X140—Boys’, Black Elk Waterproof.................. $2.45 
metas X120—Men's, Black Elk i. are $2.60 
baby BLOG SHOE COMPANY, Inc. 3 
147 DUANE STREET 131-133-135 Duane St., New York City 


















TWO BIG STYLE HITS Dozens of your customers are looking for .. y 
. IN| Qhe tté y 
STOCK ne cé y 
Se el a" Pump ; 
ressi- “Queen of all operas” 
retail In original balloon and new 
Wherever &e Ag who 


"eece% dance—there the DANCETTE Pump 
sells big. It’s the best fitting, 
most comfortable and most popular 
- i pump in medium-priced footwear. 
No. 1980—White kid perforated One- No. 1977—White kid _ perforated Carried in stock in patent leather, 


The “Dancette” 
strap with gunmetal calf trimming Three-eyelet Blu-her oxford with black satin, and Kaffor Kid. 
and heel. Also with chocolate kid chocolate kid trimming and heel. Also Widths AA, A, B, Cc 33 25 
trimming and heel. with gunmetal ry trimming and heel. ) Made to order in any materials 


Sizes 3 to 8—All C wide—Price, $2. 


BLEECKER SHOE CO., INC. 138 Duane St., N. ¥. C. hi 143 DUANE ST. 
BOSTON OFFICE 216 ESSEX Xx ST. HILA. OFFICE 17 NO. 4th ST. née = oe pany NEW YORK CITY 


PITTSBURGH HDQTRS., HOTEL HENRY 
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WHERE TO BUY 
Men’s Shoes 
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NETTLETON 
Shoes of Worth 


| 
| A. E. NETTLETON CO. 
| 








H. W. COOK, President 
Syracuse, N. Y., U. S. A. 
MEN’S FINE SHOES EXCLUSIVELY 


one 








Stacy Adams Co. 
Manufacturers of 
MEN’S FINE 
SHOES 


Brockton, Mass. 
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87 STYLES IN STOCK 


EMERSON SHOE MFG. CO. 
ROCKLAND, MASS. 


WRITE TODAY FOR CATALOGUE 


Del 


KUMFORT-ARCH SHOE 


ERSON SHOE MFG CO 
ROCK AND, Mase 





Many Summer Shoes 
Yet to Be Delivered 





Lynn Manufacturers Believe 
Merchants Are Short 


LYNN, MAss.—Shoes are starting to 
move along toward fall. A lot more, 
like the whites and the linens, and 
blacks and colors, too, are yet to be de- 
livered for summer. Buyers have been 
keeping so close the last few weeks that 
some of them will simply have to have 
more shoes to carry them through the 
summer. However, the eyes of most 
makers are focused on fall markets. 
New sample lines, almost ready, show 
more grades than ever, and, possibly, 
fewer styles. 

What sticks the makers is grades. 

What do buyers want? The up-grade 
makers are showing new samples to 
retail at from $7.50 to $10 a pair, and 
are offering strong arguments to show 
that they will sell best. A few have 
orders to prove it. The down-grade 
firms are featuring grades to retail at 
$5 a pair and down, with the unions 
figuring a new price list for new $4 
grades, and a few trying something 
even cheaper. 
Oxfords are going strong for fall. 
That’s an almost unanimous guess. 
They'll be in three tones of color, as 
for instance, an oxford with a suede 
vamp, a reptile trim, and an illuminat- 
ing band of silk kid. 





“Tailor-Made”? Shoe Firm 
Told to Desist 


Washington, D. C. (UTPS)—A 
“tailored-to-measure” shoe sell- 
ing plan has been’ exposed 
by the Federal Trade Commis- 
sion. The commission has issued 
a “cease and desist” order against 
the operators. 

The order is directed against 
the Tailor-Made Shoe System, of 
Chicago, retail dealer in ready- 
made shoes, and William and 
Sam Ginsburg, president and sec- 
retary-treasurer of the corpor- 
ation, respectively. 

It prohibits the corporation or 
the Ginsburgs from using in any 
manner the name Tailor-Made 
Shoe System in connection with 
the sale of shoes. It also prohib- 
its designation of shoes offered 
for sale by the company as tailor- 
made, as well as representation 
that the company is the largest 
of its kind in the world, or that 
it has 800,000 customers. The 
order also forbids the representa- 
tion in advertisements that the 
corporation is a manufacturer of 
shoes. 

Business of the company, the 
commission said, is solicited by 
advertising in newspapers and 
periodicals, circulation of cata- 
logues, and by agents. 











Ventilated Oxfords Sell 
in Birminghan 
BIRMINGHAM, ALA. (UTPS) —,4 
tardy season for men’s sport shoes jy 
apparent, although the season is ye 
young. Reasons for the backward cop. 
ditions are various, but one of the prin. 
cipal ones is the poor financial situation 
existing in this district. The averag, 





man who cannot afford more than one 
pair of shoes will buy dress shoes anj 
forget about sports. 

One store that has been displaying 
sport shoes heavily in their windows 
has taken most of them out and re. 
placed them with black and tans. This 
seems to be the trend at other stores, 
as well. 

A late season is also blamed by one 
of the largest shoe stores in town for 
the slump in sport shoes. There have 
been very few real hot days, and men 
are still wearing light-weight woolen 
suits. 

The demand for summer shoes, such 
as it is, seems to be for ventilated 
shoes. The demand is expected tuo in- 
crease for this type shoe, and next year 
there will be even fewer sport shoes 
sold than this year. 





Building Factory Addition 


CINCINNATI—The Krippendorf-Ditt- 
mann Company is erecting a three- 
story addition to their factory which 
they plan to have completed by Aug- 
ust 15th. This additional space will 
bring the total factory capacity up to 
2600 pairs per day. 

Frank X. O’Brien, vice-president in 
charge of sales, states that business 
during the first five months of this 
year has been satisfactory in the light 
of general conditions existing in the 
industry. 





Joe Harem Closes Store 


CLEVELAND—Joe Harem, who _ has 
been located in the Arcade for 22 years, 
has closed out his business and will 
take an extended vacation in the coun- 
try. Mr. Harem contracted with Cort 
Shoes, Inc., to close out his entire stock, 
and the store was vacated June 2. He 
was one of the best known retailers 
in Cleveland and a familiar figure in 
the downtown section. Mr. Harem 
states that his after-vacation plans are 
indefinite at this time. 





Trends for Fall 


New YorkK—For fall, leathers that 
will be favored in women’s shoes, bags 
and accessories, according to Edward 
M. Salomon, of Salomon & Phillips, 
will include the darker shades of 
suedes, first because velvet will be the 
outstanding fashionable dress mate- 
rial; sparkling Chevrettes, of the fine 
grain variety, lizards, and the fall 
shades of kid. As to colors, black, 
brown, green, blue and wine are named 
in order of their popularity. 





Frank Crapo with Desmond's 


Los ANGELES — Frank J. Crapo, 
formerly of Frankel Clothing Co. of 
Des Moines, Iowa, is now in charge of 
the buying and managing of the 
Desmond’s shoe department in 10s 
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t ‘year = When the trade gathers at the 
_ — Statler Hotel on July 7th to 9th, 
they’ll all be especially interested 

ion to see what new processes, new 
Die materials and new styles are pre- 


three- 
which pared for their inspection. 


— 
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lies Onco innersoles are not exactly 

ent in a new product since the past ten 

f this months have seen an increasing 

\, « number of manufacturers make 
profitable use of this product; 

what ‘the trade will be most in- 

terested in learning will be the 

things Onco innersoles will do to 


THE PERFECT INNERSOLE make a shoe more saleable and 


more satisfying to the wearer. 








Teacnce mann 


PERMANENTLY LIGHTER IN 
FLEXIBLE WEIGHT 


NIFORM 
CUSHIONED on aaaee MOISTURE Come to Booth Number 8 and see 
RESILIENCY =| IN QUAL veg 4 ABSORBENT 
gnvetns we cn ene for yourselves what Onco has to 
SHAPE DRAW THE FEET show. 





BRANCH OFFICES: 
New York City Boston, Mass. Chicago, I. 
233 Broadway 76 Lincoln Street 110 So. Dearborn Street 
Atlanta, Ga. St. Louls, Mo. Pittsburgh, Pa. 
1023 Candler Bidg. 1012 Arcade Bidg. 1626 Oliver Bidg. 
San Francisco, Cal. Minneapolis, Minn. Montreal, P. Q. 
58 Sutter Street 736 Plymouth Bidg. 509 New Birks Bidg. 
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WHERE TO BUY Anticipate Trade Improvement 


Men’s Shoes cai 
~~~ | Lynn and Other New England Centers Show Signs of Greate; 


Activity and Optimism Pervades Industry 





~ 
‘4 MAN’S DECISION” WELp 


¢ 
THE BW; LyNN, Mass.—Makers are getting | last makers have begun to work op 
NV ge under way for the new season, and | medium toes, with just a suspicion of 
Men’ increasing activity brings increasing | rotundity on their curves and a length 
ty optimism. Pattern shops have started | of 3% or thereabouts for their vamp; 
SHOE Shoes briskly on new sets of patterns for | The change was made at the reques; 
- e fall = perl Feng ee —— ve im- co leading shoe manufacturers, 
Bhoe Co. proved demand for their product, more eels are going up again, for the 
Beston—183 Essex Street Brockton, so westward than eastward. Last | dress types. Heights of 20/8 are a 
N. Y.—015-917 Marbridge Bldg. Mass. makers also are more active. Buyers | monly reported. The makers of built 
for mail orders and chains were here | up heels of leather have worked up 
egg oe 4 — last week. maggie to 22/8. 
err erermermermerners | the bulk of buying is not due unti “Browns of most all shades fr 
next month. Decision on the tariff by | medium down are selling for fall,” 
WHERE TO BUY Congress may start action. But it is | cording to one of the leading kiq 
: a common opinion oe eee Se leather firms. Blacks stay in the pic. 
pens as a consequence of the new tariff | ture. The combination of suedes 
Women 5 Shoes law, if enacted, will not happen until | grains with a reptile or silk loathe 
wee trererermermermsrnernsense | after present large stocks of imported | finish is expected to show up strong 
hides, leather and shoes are used up. | Pattern makers name oxfords first for 
A few additional orders for summer | fall, with side walls well built up t 
Ultra-Smart Sandals types keep some shops jogging along. | support the foot, also pumps, both the 
Complete color A heat wave in early June braced up | strap and the strapless types, and ties, 
combinations =" the demand for white shoes. Linens | too. Shoes will be a little more sub. 
Unusual net are quite popular, especially the linen | stantial, not heavy but a little more 
Profits 4 pump with the tan calf trims. Black | foot covering. A lot of people pick up 
Write direct 4, y —— pumps ae ~ the picture. . og oe A it 4 —— before 
unched pumps and oxfords, too, are ey look at it for style. Edges might 
33 BIARRITZ SANDALS, i in style. It looks as if punching were | reappear, with skirts getting longer. 
more popular than slashing. Patent | But there’s no sign of it yet. 
leather pumps keep on appearing in “The best fitting shoes we ever have 
Lynn shops, despite the common re- had” was the report that heartened one 
ports that business in patent leather is | Lynn firm last week. It came from a 
poor. Maybe the prices have some- chain of stores where fit is first and 
thing to do with it. The shiny stock | foremost, and novelty style follows 























CUSHION SHOES is pretty cheap. after. 


MEN Prices are the big question. There 
THE JOHN aidinds ance co. INC are two ways of looking at them. Some Sh Stol f Sal ’ 
IN Buffalo, N. Y. STOCK firms are making good on better grades oes Stolen trom Salesmen’s 
to retail at from $7.50 to $10 a pair. Motor Car 
Others are marking down their prices, 
Peeermarmernarnrnareee- | and it might as well be added that Kansas City, Mo. (UTPS)—Louis 
some lines of shoes are cheaper than | Sachs, salesman for the Specialty Shoe 
WHERE TO BUY for many a day. Manufacturers and | Company, St. Louis, reported to the 
the unions continue to figure a new | police that four cases of shoes, valued 
Sh 2 price-list for making the $4 grades. | at $300, were stolen from his motor 
oe Forms They haven’t come to any agreement | car. He offered a reward of $25 for 
yet. Other concerns, running open | the return of the shoes. 
ea is iia shops, are making shoes at $3 a pair, Mr. Sachs had parked his car on 
or less, retail. Broadway near Twelfth Street while 
Many manufacturers now waive re- he went to his room in the Hotel Com- 


Fairy SAK sponsibility as price makers. The buy- monwealth. When he returned the shoes 


; ers tell them what the public wants | were gone. 
for Shoes and Hosiery to pay, and the ae gees poe: mere am 
made of white, the shoes accordingly. Leather o ° . 
ee which to make shoes fs plentiful. With Invents Cementing Machines 
an aed a0 ' job lots of sheep down to a nickel a 
Shoe Form Co., Inc., Auburn, N.Y. | foot, the cost of making, not including Le, Ag 
the price of the skins, some leathers forty yet and for many years 8 
are cheaper than some substitutes, to cobbler in some of the leading stores of 
say the least, the tanners say. this city, H. Schufflebarger, living at 
WHERE TO BUY Bootees bobbed up in orders from | 137 West Market Street invented 4 
mail order houses. However, it’s dan- | machine which cements soles to shoes 
gerous to mention boot types to some | without the aid of nails or stitching. 
Sport F ootwear makers of fast style shoes. Women | Schufflebarger has been granted 4 
may cover their ears for style, but not | patent on the device. 
their ankles. Skirts are getting longer, 
_ “> - are not rising a 4 
them. t least, not yet. And the ‘wide 
less said about it, the more some Lynn- Regular Douglas Dividen 
ers will like it, despite the theory that BrockTon, Mass.—The regular quar- 
to change styles is to change luck, and | terly dividend of 1% per cent on the 
the fact that some of the new fashion | preferred stock of the W. L. Douglas 
drawings fresh from Paris show high | Shoe Co. will be paid July 1 to stock- 
cut shoes again. holders of record at the close of busi- 
Toes have taken a turn. After | ness June 14, according to announce 
working on narrow toes, some of the ' ment by Treasurer Charles D. Nevins. 

















SRE At Sc REG RTO ee 


wre tears 








Boor AND SHOB RECORDER 
134 combining THE SHOP RETAILER, June 28, 1930 





H. G LUMBARD sBeLizeves .... . 


»Women like turn 
shoes because: 


. 
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= CENUINE S%q 
HAND TURNED 
s@ TURNARCH SUPPORT By 
\ } 


A 
G.LUMBARD SHOE CO. AUBURN. MAINE 


Manufactured under Serial Number 449878 


— 


They Are Light and Airy. 


N 


They Need No Breaking In. 


~ 


Lumbard’s Will Wear Longer. 


a 


Lumbard’s Will Hold Their Shape. 


wa 


They Are Flexible. 


i) 


They Are Comfortable. 


= an 


might NOTHING TAKES 


nger. 
saa . Lumbard’s Have Excellent Fit. 
d one 

‘om a ; THAT HOLD TH 
t and . SHAPE 
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. They Look Better On The Feet. 
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They Do Not Squeak. 
1en’s 
¢ SERENE er eN CEE 


Louis 

Shoe 
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-alued 


“ya Lumbard’s Turns are Built to a Standard. 


ar on 


while Lumbard’s Turns are Built Under Patented Rights. 


Lumbard’s Turns are Priced to Retail from $3.00 to $6.00. 


Our Distributors Give You Immediate In-stock Service in 
all parts of the United States—Write for Nearest One. 


SP RAI CIPS NNR Mmm 


H. G. LUMBARD SHOE CO. 


Boston Office AUBURN, MAINE W. 0. STEVENS 


54 Lincoln St. MANUFACTURERS OF COMFORT AND DRESS TURN SHOES THAT HOLD THEIR SHAPE J. D. LUNN 
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WHERE TO BUY 
| Men's & Women’s 
Slippers 


e 
Hand-Made Sandal 
White Elk, Unlined 
White Kid, Vici Lined 
(Two Weeks Delivery) 








. Oc. B. EVANS’ SON CO., Wakefield, Mass. 








MEN’S FINE 
HAND TURNED 
SLIPPERS 
Manufactured 


Prices from by 
$2.15 te $3.50 W. S. CHASE & SONS 
Haverhill, Mass. 





Boston Office: Reom 501, Statler Bldg. 











4 Boudoir Slippers In Stock 
UNUSUAL VALUES 
Sizes 3 to 8 
805 . Bik. 
Kid Turns...$1. 
“Every Pair 
uaranteed”’ 


SCHWARTZ & HERDER, INC. 








Specialists in Comfort & Ballet Sipoere 
241 No. 11th St., Philadelphia, Pa. 


IN-STOCK Women’s D’Orsay 
lipper 
riety of 
colors Combinin 
ited by 
manufecturers 


and. Prion 


en Request 











Take advantage of the 
finest quality line at 
exceedingly low prices in 


ba pair cases 


The Nerridgeweck Shee Co., Inc. 
NORBRIDGEWOCK, MAINE 





Tariff Hits Shoe Buckles 


WASHINGTON, D. C.—Higher duties 
are here on shoe buckles and clasps. 
Only a customs officer could detect, by 
reading the paragraphs of the new 
duty—that the old duty had been 
changed at all. As a matter of fact, 
the duty on buckles selling for over 
$1.66%% per hundred has been raised 
from a previous 20 per cent to 110 per 
cent under the new tariff act. 

This great increase of the former 
rate of duty was effected by the adding 
of a slight phrase to the otherwise un- 
changed paragraph. This phrase reads 
as follows: “and not more than $1.66% 
per hundred pieces.” These eight 
words render the whole of paragraph 
346 practically useless as far as shoe 
buckles are concerned. Buckles now 
must come under the Jewelry and Orna- 
ment paragraph No. 1527, which speci- 
fies a compound rate that is equivalent 
to 110 per cent. The paragraphs are 
as follows: 


Par. 346: Belt buckles, trouser buckles, 
and waistcoat buckles, shoe or_ slipper 
buckles, and parts thereof, made wholly or 
partly of iron, steel, or other base metal, 
valued at not more than 20 cents per 
hundred, 5 cents per hundred ; valued at not 
more than 20 and not more than 50 cents 
per hundred, 10 cents per hundred; valued 
at more than 50 cents and not more than 
$1.66% per hundred, 15 cents per hundred ; 
and in addition thereto, on all the foregoing, 
20 per centum ad valorem. 

Par. 1527 (c) Articles valued above 20 
cents per dozen pieces, designed to be worn 
on apparel or carried on or about or at- 
tached to the person, such as and including 
buckles, cardcases, chains, cigar cases, cigar 
cutters, cigar holders, cigar lighters, cigar- 
ette cases, cigarette holders, coin hol ers, 
collar, cuff, and dress buttons, combs, match 
boxes, mesh bags and purses, millinery, 
military and hair ornaments, pins, powder 
cases, stamp cases, vanity cases, watch 
bracelets, and like articles: all the forego- 
Ing and parts thereof, finished or unfinished : 
(2) composed wholly or in chief value 
of metal other than or platinum 
(whether or not enameled, washed, covered, 
or plated including rolled gold plate), or 
(if not composed in chief value of metal 
and if not dutiable under clause (1) of this 
subparagraph) set with and in chief value 
of precious or semi-precious stones, pearls, 
cameos, coral, amber, imitation precious 
or semi-precious stones or imitation pearls, 
1 cent each and in addition thereto three- 
fifths of 1 cent per dozen for each 1 cent 
the value exceeds 20 cents per dozen, and 
50 per centum ad valorem. 





Overshoe with New Type 
of Fastener 


Illustration shows one of the new 
fall patterns in overshoes with an 
invisible slide fastener. This over- 
shoe is designed to fit the newer 
types of shoes with 15/8 heel height. 











*“Made in Haverhill” 
Campaign Under Way 


HAVERHILL, Mass.—A movment 5 
under way, with the support of th 
local shoe unions and civic and indy. 
trial groups, to stamp all shoes froy 
local factories “Made in Haverhill” 
Several “name” shoes are also cop. 
templated to be sold under the distin. 
quishing trademark as originating jy 
Haverhill. 

Unions and manufacturers are ap. 
pealing to their workers to advance the 
quality of local products as the prelim. 
inary step toward nationally advertis. 
ing Haverhill shoes. The creation of g 
joint industrial conference to mee 
monthly to confer on quality and plant 
efficiency is in prospect. 

Haverhill’s Ter-Centenary celebra. 
tion will be held June 26, 27 and 2 
with the shoe industry taking prom. 
inent part. As one of the oldest shoe 
manufacturing centers in New Eng. 
land, the city plans to focus attention 
on the growth of the industry here, 
Occasion will be made to pay especial 
honor to John Greenleaf Whittier, him. 
self a shoemaker. The Whittier birth. 
place, one of the foremost of the city’s 
shrines, will be the scene of one day’s 
festivities. 


Features Orthopedic Shoes 


GRAND Rapips, MicH. (UTPS)—The 
Anderson Shoe company here, which 
includes Emerson E. Elliott, who is 
widely known in shoe circles through- 
out Michigan, has opened a special 
shoe-fitting store to specialize in men, 
women and children’s corrective shoes, 
with John M. Anderson in charge. An 
X-ray machine has been installed for 
diagnosis of orthopedic cases. The 
opening was Thursday, May 9; the An- 
derson Shoe Company will continue the 
main store on Division Avenue, S. as 
formerly. 


Linens Lead in Atlanta 


ATLANTA, GA. (UTPS)—The de- 
mand for summer styles in both men’s 
and women’s shoes is now in full 
swing. For men, the most popular 
shoes at present are two-tone tans, fol- 
lowed by tan and white and black and 
white sport shoes. Sandals are also 
good. With women’s shoes, linens are 
selling best, according to local reports, 
both natural linens and linen to be 
dyed in pastel shades are popular, fol- 
lowed by sport shoes, in combinations 
of tan and tan and white, beach san- 
dals and woven sandals. 


Sell Vacation Shoes 


ATLANTA, GA. (UTPS)—Retail shoe 
dealers report a good graduation busi- 
ness in boys’ shoes, the demand running 
almost altogether to black and white 
sport models. This season the demand 
was principally for shoes at around $6 
for this occasion, and there was less 
buying of cheap models for the event 
noted than in former years. : 

At present shoe merchants are enjoy: 
ing a brisk vacation and camp trade, 
the demand being for three types of 
shoes—high army shoes, moccasins and, 
of course, keds. A better camp and 
vacation business than was expected is 
reported by Atlanta dealers, who are 





well satisfied with the demand. 
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‘DUO-TONE’ 


Once again Jerry & Herbert 
Lehmann have originated a new 
idea in shoe materials—this time it 
is “Duo-Tone” Crepe and Satin, 
strikingly different from any material 
ever used in shoes. 


‘Duo-Tone” bids fair to repeat the 


sensational success of “Stitched 


Applique.” Irrespective of what color or 
dye is used, ‘““Duo-Tone” Crepes 


It is unique in its character—always and Satins must retain their 
startlingly beautiful two-tone 


showing two tones of coloring re- etteute 


gardless of the color or dye used. 
Good manufacturers and merchants 
are offered an opportunity to share 
inthe popularity of this new creation. 
Mr. Herbert Lehmann will be at 
nning I the Hotel Statler during the Boston 


mar fair. He will be glad to show this 


s less 


event § delightful fabric to you. 


JERRY ¢ HERBERT LEHMANN, INC. 


215 WEST 40TH STREET nord NEW YORK, N. Y. Importers and Manufacturers of Novelty and Plain Fabrics 


> Sales Representatives Exclusive of Greater N.Y., Silas Musliner, Marbridge Bidg., N.Y. 
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WHERE TO BUY 


Men’s & Women’s 
Slippers 


Easiephit 


Theatrical Ties on ° 
Stage Last 


Baby Louis or 
wood Cuban 
heel. Patent 
seeer. White, 


Delivery. 


ABBOTT SHOE COMPANY 
READING, MASS. 





Seft Sole Slippers 
Celors in Stock 


76c. $1.25 $1.85 
4 Mend for 
Samples 


MFG. CO. 


STAR FOOTW HAR 
6-4 Me. F Philadelphia 








a An Absolute Fact 


HeSO) 


ee 


Prices: 
60e to $1.65 
per pair 
HORCO SLIPPERS are made better 
—and sell better—than any other 
slippers on the market. 


Samples on Request 


VINCENT HORWITZ CO., Inc. 
4-76 West 23rd St. New York City 














PARISTYLE FOOTWEAR MFG. CO., INO. 


Factory ang Salesroom 
40-46 West 25th St., New York City 


Oatelog 
sent on 
request 


High Grade Turn Mules and D’Orsays 
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WHERE TO BUY 


Store Fixtures 


NEW GOGDWIN CAI 


STOR! } 
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Boston Invites the Shoe Trade 


[CONTINUED FROM PAGE 81] 


movement to organize a New England 
Shoe Retailers Regional Association, to 
represent the retail trade of all six 
States. 

“It is proposed to create this region- 
al organization at a meeting to be held 
in connection with the Boston Shoe and 
Leather Fair and the big Massachusetts 
Bay Colony Tercentenary Celebration, 
at the Hotel Statler, Boston, Tuesday, 
July 8. This appears to be a most ap- 
propriate time for such a meeting be- 
cause there will be large numbers of 
New England merchants in Boston dur- 
ing the week of the shoe fair. 

“Arrangements for. this meeting are 
being made in cooperation with Thomas 
F. Anderson, secretary of the New En- 
gland Shoe and Leather Association, 
who has repeatedly expressed himself 
as wanting such an organization as we 
propose to function with his own, and 
who will place at the disposal of the 
retailers a meeting place at the Hotel 
Statler. 








No Cold Feet at the Pole 
[CONTINUED FROM PAGE 69] 


of caribou were made with the hair 
side in, for warmth. They were worn 
under other footwear. 

It was very important that the 
footwear of the expedition be warm 
and serviceable, for a man with frost- 
bitten feet is in a desperate situation 
when in the Antarctic. He can, and in 
some instances did, journey along with 
a frostbitten hand, or face or nose. 
But he could not walk if his feet were 
frozen. He would have to be carried 
in a dog sled, or the arms of his com- 
panions, and there’s peril in that to 
his friends, including the dogs, as well 
as to himself. Fortunately, the Byrd 
expedition had no foot troubles. 

Shoes had to be mended, or, changed 
in some details, reconstructed. So Mr. 
Vaughan had a shoe-mending kit along, 
in brief, a needle case, a cake of wax, 
some threads, a “palm” of leather to 
protect the palm of the hand as it 
thrusts the needle, a pair of pincers, 
and an awl, the traditional emblem of 
the shoemaking craft. Now there may 
be some, in these centers of civilization, 
who can wax a thread, fit the thread 
through the eye of a needle, and sew a 
seam. But it’s no easy task when fin- 
gers are numb with cold, the ther- 
mometer marking zero and below. 

Admiral Byrd’s expedition to the 
Antarctic was for scientific research, 
to reveal to the world some of the 
mysteries of the South Polar regions. 
The shoe industry may derive a sense 
of satisfaction from the fact that it 
contributed its part to the success of 
the venture. Besides, it gains new 
knowledge of footwear, such as may be 
applied to the making of shoes for win- 
try days in civilized lands, including 
shoes for winter sports, and also to the 
making of footwear for those adven- 
turers who in the future will travel to 
the lands of ice and snow, to marvel at 
their wonders, or to discover their 
riches that the wealth of the world 
may be increased. 
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“President A. H. Geuting, of the N.S. 
R. A., and several other officers and di- 
rectors, recognizing the need of a 
strong, active organization in New En- 
gland, will attend the meeting. They 
will discuss many of the retail problems 
in an enlightening and interesting man- 
ner. Your attendance at the meeting 
just to hear these outstanding retailers, 
and several other notable members of 
the allied trades who will be invited, 
will alone be worth your attention. 

“In our opinion such a regional, prop- 
erly organized by the right thinking, 
progressive retail shoemen of New En- 
gland, who have their own interests, 
and, next, the general welfare of the 
entire industry at heart, would give an 
impetus to the shoe business of this 
section of the country that cannot be 
obtained in any other way. 

“Space does not permit of enumerat- 
ing all the good that should be obtained 
from an efficient, active New England 
retail shoemen’s organization, but cer- 
tain principles that should be empha- 
sized to the trade, and also to the pub- 
lic, such as the fact that the primary 
object in business is to make a profit; 
that the mad pursuit of volume is 
wrong; that shoes are something more 
than a foot covering; that primarily 
they have a great health value; that 
constant promises of something that 
cannot be substantiated in fact is poor 
merchandising and has a tendency to 
demoralize and undermine the dignity 
not only of our own business, but also 
of all sound business, can be discussed 
with profit to all. 


Demand for Whites 


St. Lovuis—White shoes have taken 
their proper place in the sun, according 
to some of the leading St. Louis stores 
which report pronounced demand for 
summer shoes of this type. So strong 
has been the call that black for the first 
time in many months has had a tempo- 
rary halt in its fashion march forward. 

One of the largest stores reported a 
definite slackening not only on blacks 
but in some of the lighter colors in kid 
in favor of white. There is a demand 
for white kid as well as linen. Kid 
shoes trimmed with reptile are reported 
as having preference with women. ‘The 
white spurt has been responsible for the 
betterment in business reported in 
many of the stores. 

Sport shoes are creating marked at- 
tention, with black and white heading 
the procession in this field. Brown and 
white are acceptable but do not enjoy 
the same degree of prestige as black 
and white. 

Sport shoes have enjoyed one of the 


| best seasons in quite a while. Th 


vogue has been unusually popular 
the demand for summer footwear. 

Linen and fabrics of various ty} 
are popular. Many of the linens < 
being bought and dyed to match t 
costume. 





Reptiles have slipped in the rush for 
other materials that are more accep!« 
ble for summer footwear. 
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Trade Mark Reg. U.S. Pat. Off. 





Health Featured Shoes for Children 


Will Be on Display During the Boston Shoe Fair 
at the Copley Plaza Hotel 
July 7, 8, 9 


Come in and see our latest creation. 


*LIKELK”’ 


The leather in these shoes is made exclusively for 
a “KALI-STEN-IKS”. It is different, and has many ad- 
No. 4225 


Black “LIKELK” Cea vantages over other leathers. 


Plain Toe Blucher 


Here are a few outstanding features in 


“KALI-STEN-IKS” LIKELK shoes: 


. They are soft and pliable. 
. They do not scuff. 
. They have a fine lustered finish. 


aia ite . They will stand up under extreme hard wear. 


Metatarsal Arch 

and Natural . ° e = 

Arsen . They will retain their appearance. 
Suspension 


. They are sure to repeat. 


Kali-sten-iks are Carried In Stock, AA-A-B-C-D 


THE GILBERT SHOE CO. 


ae. THIENSVILLE, WISCONSIN ply ong 


New York, N. Y. Los Angeles, Calif 











Boor AND SHOB RECORDER 
combining THE SHog RETAILER, June 28, 1930 





WHERE TO BUY 


Dancing Sandals 


*KENDALL’S 
r For Aesthetic 
Dancing 


IN STOCK 


IN GREY AND 
FAWN. 





A SIDELINE 
MONEY 
MAKER 





Send for Circular 
DEPT ¢ 


KENDALL SHOE COMPANY 
HAVERHILL, MASS. + 





* 


ied 


WHERE TO BUY 
Ballet Slippers 


i i i li li li le eel 





BLACK KID BALLET SLIPPERS 
MADE ON RIGHT AND LEFT LASTS 
600—(Top Grade) “145 140 146 
 -« Slightly Highest 
Brooks Shoe Mfg. Co 
Philadelphis— 
Swanson and Ritner Sts. 


Los Angeles—1162 8o. Hill St. 


IN 
STOCK 








Soft Toe 
Turn 
Ballets 

Black Kid 

Expertly Designed 


isses & 
Women’s Children’s 
1.50 $1.40 


Lefts and Rights 


tn Ne. 100—Regular 
ote fe MALOTT SHOE j 
. F. OE CO., Manuf: 

1915 Girard St., Chieage a 








In Stock Black Ballet 
Slippers 
Ladies’ $1.25 pair 
Misses’ $1.20 pair 
Child’s $1.15 pair 
BLOG SHOE CO., INC. 
147 Duane Street, 
New York City 








p 


Rights and Lefts . a 
Two Grades AA 


wim. 
SUMNER 
SMITH 


Chicago, Ill. 


Wem. Miss. Chi. 
$1.50 $1.45 $1.40 
1.35 61.30 «61.25 


In Stock —_ 
185 West Monroe 











Getting Folks In and Selling 
Them 
[CONTINUED FROM PAGE 67] 


nected with the publicity know well in 
advance just what shoes it has been 
planned to feature. Filling out these 
forms so far in advance allows the ad- 
vertising and window departments to 
prepare all the details incidental to the 
showing in an orderly manner and 
without any confusion.” 

“The Potter Shoe Co. recognizes the 
importance, not only of planning and 
co-ordinating advertising and window 
displays, but of following through even 
farther and developing the type of 
selling at the fitting stool that will 
tend to please and satisfy customers, 
thereby bringing them back to the 
store. This organization is firmly con- 
vinced that the success of a retail shoe 
business rests in no small degree upon 
the efforts of an intelligent and capable 
sales force. To make sure of such a 
sales personnel, the store strives con- 
stantly to broaden the knowledge of its 
salespeople. One of the ways in which 
this is done is through the weekly sales 
meeting. 

The practice usually followed is to 
devote each meeting to a special sub- 
ject. It may be a certain trend in 
styles for the coming season, a certain 
leather or color. It may have to do 
with some special problem in selling. 
Frequently experts from the outside 
are invited in to talk on special sub- 
jects. Free discussion and exchange of 
information and opinion are en- 
couraged. The result is a marked in- 
crease in the efficiency of the sales 
personnel and a more effective co- 
ordination of effort all the way down 
the line. 


Buys Leighton Interest 


LYNN, MAss.—“Patsy” Colella, of 
Colella & Leighton, has bought the in- 
terest of his late partner, Harland P. 
Leighton. The business goes on as 
usual. Norman Harris is now sales 
manager. 





Census Bureau Studies 
Chain Stores 


Chicago (UTPS)—The Census 
Bureau has set out to ascertain 
the extent of chain store mer- 
chandising in the United States. 
Questionnaires are being sent to 
store owners throughout the 
country, and two questions being 
asked—whether the organization 
operates other similar establish- 
ments in the same city, county, 
state or United States, and the 
number of stores operated. 

Replies will be classified under 
headings a great deal similar to 
those defined on page 25 of the 
May 24th issue of Boot & Shoe 
Recorder. They will be—inde- 
pendent stores, local branch 
stores, local chains, national 
chains, ownership groups and co- 
operatives. The results of this 
survey should prove quite inter- 
esting and will probably settle a 
lot of pro and con theories re- 
garding chain store operation. 














Smart New Shoe Shop 
in Miami 

MIAMI, FLta. (UTPS) — McCarthy’s 
will soon be an attractive addition to 
the shoe business of Miami. The busi- 
ness is owned and operated by W. A. 
McCarthy and L. H. Dasher, both ex- 
perienced retail shoe men. They have 
been operating in Miami for some years 
in several locations, usually operating 
two or more stores at a time. The 
Venetian Boot Shoppe, which they 
own, has been opened for almost four 
years and has been most successful in 
handling a high grade of shoes. 

The new shop will be a study in 
browns so far as decorations go. All 
the furniture and fixtures are of wal- 
nut and mahogany and are most at- 
tractive. A popular line of ladies’ 
shoes will be carried in the new loca- 
tion. 

These two men seem to favor arcades 
as a satisfactory place in which to 
carry on a shoe business. The Vene- 
tian Boot Shoppe is in the Venetian Ar- 
cade and in close proximity to several 
dress shops. McCarthy’s is in the Sey- 
bold Arcade and also close to a number 
of dress shops. Arcades are popular 
in Miami and house many dress and 
specialty shops, so a shoe business is 
right in line when it come to women’s 
furnishings. 

It is not intended that hosiery shall 
be carried in this shop. 


Selby Earnings Exceed 
Dividend Rate 


PORTSMOUTH, OHIO—Despite general 
depression in the industry, earnings 
for the past year of the Selby Shoe 
Co. applicable to common stock were 
in excess of the current rate on the 
common holdings, according to a re- 
port made at the annual meeting re- 
cently. It was further shown that the 
liquid position of the company is 
cellent, current assets being $5,° 
and liabilities $808,000, being a ratio 
of better than 6% to 1. 

The report of Roger A. Selby, presi- 
dent of the company, detailed the prog- 
ress of the business during the past 
twelve months. Mr. Selby outlined the 
steps taken to reduce costs, the many 
economies inaugurated, strengthening 
of the personnel and the launching of 
TRU-POISE shoes in the highly com- 
petitive style field. The new line will 
be under the direction of W. S. Hooley, 
a newcomer in the Selby organization, 
who has had years of successful ex- 
perience as manufacturer and distribu- 
tor of this type of shoes. 

Announcement also was made of the 
new exclusive Arch Preserver Shoe 
stores recently opened by the Midwest 
Shoe Corporation under the direction 
of C. E. Petot. Four of these stores 
now are in operation and already are 
showing favorable results. 


Appointed Head of Zahn’s 


RACINE, Wis.—William A. Ahrens 
has been appointed head of Zahn’s Shoe 
Shop here. Mr. Ahrens has had more 
than ten years’ experience in the shoe 
business and has been affiliated with 
prominent shoe firms in Racine, Chicago 
and Los Angeles. 
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From Coast to Coast—Everybody’s Wearing 
BIARRITZ IMPORTED SANDALS 


IN-STOCK 
yAT-ONCE DELIVERY 


Style No. 1500 
Imported woven leather, McKay 
sole sandal, sizes 3 to 8, C wide. 
Smart Cuban heel. Packed 72 
pair to the case. White and 
black, white and red, white and 
blue, white and beige. A real sales 
stimulator, beautifully styled and 
as cool as a breeze. $2.60 net per 


Priced at $2.60 per pair, you 
can uow retail Biarritz 
Sandals profitably for $4.00 
instead of $5.00... . for 
these numbers were bought 
PRIOR to the 20% tariff 
increase. 100% Leather, 
American Lasts. Feature 
them for JULY and AU- 
GUST, the biggest selling 
sandal months of the year. 


Style No. 1000 
Semi extrasole turn, sandal ex- 
tremely flexible, woven sandal. 
Cool, comfortable, just the thing 
for summer wear. Sizes 3 to 8, 
C wide, Cuban heel. All white, 
white/black, beige/white. Priced 
$2.60 net per pair, F.O.B. New 
York, to retail at $4.00. 








pair, F. O. B. New York. * * 


Write or Wire Your Orders Now! 


BIARRITZ SANDALS, INC., 33 West 27th Street 
NEW YORK CITY 








Will You Have to Increase Your Price 
on Braided Sandals in 1931? 


Ask Mr. Kroto, who will be at the Copley Plaza Hotel during 
the Boston Fair. We promise you an interesting viewpoint. | 


FOR THE FALL SEASON WE OFFER 


TEXTILE SHOES 


Satin—Moire—Crepe de Chine and Brocade for Street 
and Evening Wear 


TO SELL PROFITABLY AT 


$3 and *4 Retail 


Designed in Paris and Vienna, manufactured by the Cisa Shoe Co., Ger- 
many, a factory which is organized to make daily 3000 pairs of textile 
shoes only. 


Buyers .for department, chain stores and other volume distributors are 
invited to look into this unprecedented opportunity to purchase stylish, 
well made, leather lined, extremely salable goods at an astonishingly low 
price permitting a substantial mark-up. 


foew Bik Pre Gr. Inc 


DAN EUROPEAN SHOE EXPORT TRUST 
101 W. 31st St. New York 


Slight advance in price for shoes with modern 
buckles, bows, ete., in perfect harmony with 
the color and materials of the shoe. 
White shoes may be dyed any color. 
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WHERE TO BUY 


W omen’s Novelties 


TEDDY: Tan and brown, 3 
1% 


Monte: feos Toe)—Tan and brown. 
J whit 
ite on paten 
NORMA: (Modified Toe) White and patent. 
Not less than 12 pair quantities. 

In Stock. Subject to Prior Sale; Order Now. 
CHEKKO BRAIDED SANDALS CORPORATION 
303 Fourth Ave. (at 23rd Street) New York City 





WHERE TO BUY 
Children’s Slippers 





Approved by Medical Men 


, x @ fully ventilated 
the rye Ven- 


iter ted Fo ar 4 
is sneseettes. 


surgeons recom- 
mend its use. 


Burkley Shoe Co. 
a No. Main St. 
‘ton, Mass. 














IDEAL BABY SHOE CO. 


MRS. A. L. DAY 
387 Fourth Avenue 
\ New York 
: , 4061- 65 Merchandise Mart 
Chicago 
1307 Washington Ave 
St. Louis 
883 Mission Street 
San Francisco, Cal 
Factory, Danvers, Mass 


Send for Catalog 











ROBA> 
CEHOES 


“KEEP THE FEET HAPPY” 
Children’s Fine Footwear 
MADE WITH THE SKILL OF 
TRUE CRAFTSMEN 
MANY STYLES IN STOCK 
CREATED ONLY BY 
SHAFT-PIERCE SHOE CO. 


FARIBAULT, MINN. 
SPECIALISTS SINCE 1892 














Old Colony Club 
Holds Outing and 
Golf Tournament 


BROCKTON, Mass.—Glen M. Mc- 
Crillis of this city will head the Old 
Colony Advertising Club for the ensu- 
ing year as a result of the annual 
election which was combined with the 
golf meet and outing conducted at the 
South Shore Country Club, June 13. 
Other officers chosen are first vice- 
president, Herbert S. Gardner; second 
vice-president, Fred M. Regnell ; treas- 
urer, Albert C. Howard; and secretary, 
Roland D. Haviland. The list of offi- 
cers was prepared by a nominating 
committee which included David E. 
Cox, Herman R. Borck and Arthur D. 
Knight. 

Some fine golf was turned in by the 
large number of members and guests 
who made the outing the most success- 
ful ever conducted. After the play a 
lobster dinner was served and William 
E. Doyle of the Doyle Shoe Co., dis- 
tributed the prizes, which were attrac- 
tive and varied, and awarded for effi- 
ciency in various lines as follows: Best 
gross, Arthur D. Knight; second best 
gross, Joseph F. Reilly; third best 
gross, M. T. Tevlin; fourth best gross, 
B. Harrison Cort. Others to win 
awards were William M. LeBrecht, 
Dr. C. D. McCann, William Toppan, 
Francis Roan, Dr. G. A. Buckley, Shel- 
ton Houx, Alfred T. Kent, Herman R. 
Borck, Roland D. Haviland, Deane E. 
Alexander, Arthur Davenort, John 
Lucey, Ernest A. Burrill and Fred M. 
Regnell. 

The committee responsible for the af- 
fair included Glen M. McCrillis, Fred 
M. Regnell, Thomas Canan and Deane 
E. Alexander. 


George Sells Dies 


CHIcAGo—George Clayton Sells, long 
prominent in the wholesale shoe busi- 
ness, died June 15 at his home in Glen 
Ellyn, Ill., following fifteen months ill- 
ness. He was 59 years old. Mr. Sells 
had been continuously identified with 
the shoe trade since 1889, when he was 
associated with the Columbus, Ohio, 
wholesale house of Dages, Andrews 
Co., later removing to Chicago, where 
he was active in representing the lines 
of The Endicott-Johnson Co., Nunn- 
Bush & Weldon Shoe Co., A. H. Wein- 
brenner Shoe Co. and The Cedar Grove 
Shoe Mfg. Co. 

Funeral services conducted under 
Knight Templar auspices were held in 
Acacia Hall, Glen Ellyn, with the re- 
mains taken to Columbus for inter- 
ment. 


Douglas Estate Inventory 


BROCKTON, MAss.—An inventory of 


the estate of the late Gov. William L. | 


Douglas, founder of the W. L. Douglas 
Shoe Co., filed by the administrators, 
Fred B. Howard, Charles D. Nevins 
and Atty. Clarence C. Reed of this city, 
shows a value of $2,639,272. The in- 
ventory was filed at Dedham Probate 
court. The estate was divided as fol- 
lows: Personal property, $2,405,555; 
and realty, $233,717. 
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Built to Serve Customers 
[CONTINUED FROM PAGE 119] 


was opened welcoming friends who 
came to congratulate them and in 
many instances to buy. Nearly two 
thousand fragrant and beautiful req 
roses were handed out to all women 
callers, giving a fair census of those 
of Elmira’s fair sex who exhibited 
their interest by calling. In addj- 
tion to this, practically every busi- 
ness man in Elmira dropped in to ad- 
mire the smart new emporium and to 
wish Mr. Gosper many years of con- 
tinued success. The visitors were by 
no means confined to Elmira and its 
suburbs. Shoe merchants from nearby 
cities called in person and this num- 
ber included Past Presidents of the 
New York State Shoe Retailers Asso- 
ciation Charles R. Strange, of Bing- 
hamton, and Mott B. Hughey, of Wat- 
kins Glen, accompanied by their wives, 

Telegrams conveying good wishes 
were received from many of other re- 
tail merchants from all parts of New 
York State and Pennsylvania and from 
shoe manufacturers and salesmen from 
leading shoe centers. Tim Murphy, 
Frank Rice, Clarence Kime and sev- 
eral other traveling shoe salesmen 
were on hand to greet Mr. Gosper and 
his buyers in person. All in all it was 
a great day. 

The “opening” -continued two days, 
with Tuesday and Wednesday evenings 
devoted to a reception, at which time 
a ban was placed on the sale of shoes 
and other merchandise. As Mr. Gosper 
later said it seemed to him as if the 
“whole town and countryside” attended 
the two evening receptions, for the 
store was literally thronged. 

Mr. Gosper’s nation-wide reputation 
as a live-wire and successful shoe mer- 
chant was admirably borne out, both 
in the conception of the fine new store 
and in the completion of the enter- 
prise. It is difficult, even with photo- 
graphs, to paint an adequate word- 
picture of a store complete even to the 
final detail. Next to the new Mark 
Twain Hotel, one of the best patronized 
hotels in the “Southern tier” of coun- 
ties of the Empire state, and conform- 
ing in architecture to that hostelry, 
which some day may encompass the 
new store, over and around it, no more 
central or convenient location could 
have been chosen. The exterior is of 
tapestry brick and granite, and the 
two-story building, which bears over 
the entrance the company name chis- 
elled in granite, has dimensions of 30 
by 153 feet, and is fireproof. 


L. F. Burdett Head of 
Burdett Shoe Company 
LYNN, Mass.—Wallace B. Burdett is 


| retiring as president of the Burdett 


Shoe Co. His son, Leonard F. Burdett, 


succeeds him. Percy F. Munsey is re- 
to become assis- 


tiring as treasurer, 
tant treasurer, while his son, Dean A. 
Munsey, will become treasurer. Edg: 

U. Burdett continues as vice-presid 

and sales manager. 
makes fine shoes for growing girls. 
is moving its factory from the Re: 


building on Broad Street to the Dear- 


born building on Union Street. 


Wallace Burdet retires after 51 years 
| in shoemaking. 
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The company 
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VALUES that sell the last half-dozen 


airs and guarantee your 


PINTO. Same price range as 
BRONCHO. Same extra 
ralue. W hite upper with black 
rim, or brown with mahog- 
any trim, both with colorful 
orange piping. Heavy cutout 
gray sole toe and heel effect. 
Anation-wide bestsellerthat’s 
mre to make money for you. 


LUCKY BOY. Top price "SKOOTS” shoe. 
Orange trim doubles the selling appeal of this 
already attractive shoe. Brown or white doubled 
duck uppers. High line foxing with pebbled toe 
trip. Wide eyelet stay. Hefty moulded outsole. 
Oneofthe season’s bestsellersand profit-makers. 


COURT SPECIAL. Especially designed for 
tennis players. Special 1 1-ounce duck uppers, 
loose lining. Reinforced toe foxing. Cushion 
heel and arch support. Korxole insole, crepe 
outsole. Seamless toe and toe lining. Wins in 
fast company on extra value. 
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Your profits are made from the last 
four or six pair of shoes in every case 
you handle. Out of every twenty-four 
pair case, you must sell eighteen or 
twenty pairs of shoes to cover over- 
head, store operation, salaries and 
other expenses. To show a profit, 
you must sell that all-important last 
half dozen. 


In canvas footwear, “SKOOTS” today 
are your one best bet to assure the 
quick and positive sale of that profit- 
making last half dozen. 

The whole “SKOOTS” family long 
ago graduated the “sneaker” class. 
They’re honest-to-hannah sport 
shoes with the appearance, fit and 
wearing qualities the name implies. 


CONVERSE 


bs PROFITS 


‘ 


Compare any “SKOOTS” shoe in any 
price class with ordinary canvas 
shoes—and you'll readily convince 
yourself that you'll sell more canvas 
footwear at a greater profit by offer- 
ing your customers “SKOOTS”. 
1930 is unquestionably a “canvas” 
year. Win a greater share of your 
town’s canvas business by offering 
the extra values built into every pair 
of “SKOOTS”. Order your next fill-in 
requirements from Converse—and 
we'll warrant you'll soon be re- 
ordering more! 
° ° ‘ 

COMPLETE STOCKS of “skoors” Canvas 
Shoes are available from all Converse 


Branches, in most cases overnight. Order 
from the Converse Branch nearest you. 


CONVERSIE 


RUBBER COMPANY 


Dep B.s.20. MALDEN, MASSACHUSETTS 


Branches: CHICAGO, 3932 So. Lincoln St. 
MINNEAPOLIS, 646 Stinson Blvd. 
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NEW YORK, 101 Duane St. 





WHERE TO BUY 
Spats 


FW WS A WHA WY WY YVAN 


BOND STREET 
Lputs 


| The finest, best known, 
of all. Styled in England 
—made in America, and 
priced to retail at $1.50 
to $5.00. Backed by 
comprehensive, unique na- 
tional advertising—radio, 
national magazines, mer- 
chandising helps, attrac- 
tive packages. Immediate delivery. Write for samples. 
THE WILLIAMS MFG. COMPANY, 
mouth, Ohie, U. S. A. 
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CHURCH’S 
Imported LINEN Spats 


in white, grey and tan, also SAILOLOTH 


ts. 
Used for formal and theatrical affairs. 


LYONS & COMPANY 
122 Duane St., New York, N. Y. 


} 4 
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iJ 
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GREATEST SPAT LINE 
OF THE INDUSTRY 


but priced considerably lower 











) 
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Tailored just a little nicer 


IMPERIAL SPAT MFG. CO DENVER CULO USA 








IDEAL 


Spats and Shoe 
Ornaments Create 
Customers and 
Confidence 


We are the oldest 
mfgrs. of spats and 
rhinestone shoe orna- 
ments in the Midd 
West selling direct to 
the dealers. 


MANOLIS MFG. CO. 


4348 No. Crawford Ave. 
Chieago, tll. 








eam on 


ahah ie 
A rj Ss 
The world’s finest spat 
—pbacked by one of the 
greatest national ad- 
vertising campaigns 
ever run for Spats— 
supported by display 
cards, newspaper mats, 
a handsome box. 
Priced to retail 
$1.50 to $5.00 
Write for 
samples. 


Watch “Standard” Spats in 1930 
S. Rauh & Co., 650 Sixth Ave., New York 
SAT 





The Business Crime Court 


[CONTINUED FROM PAGE 85] 


women wait for the sale; in between 
times the house dress business is prac- 
tically nil. This is an example of what 
goes on everywhere.’ 

“The evils of special sales has be- 
come so much a matter of concern that 
no book on retailing can be considered 
complete without a consideration of 
them. I will quote from Economics of 
Retailing, by Paul H. Nystrom. In 
volume two on his recent work he says, 
on page 530: 

“Tt would be easy to name indi- 
vidual stores that have suffered disas- 
trous effects from special sales policies. 
There is almost general agreement 
that sales do little more nowadays 
than stimulate a temporary increase in 
volume. Everyone doubts the efficacy 
of the special sale as a means of get- 
ting repeat business and particularly 
in creating good-will. 

“‘Mr. Nystrom particularizes fur- 
ther on this most important matter in 
the same book on page 534, when he 
says: 


“CRE of the worst features of spe- 
cial sales is that not only during 
the sales but for some time afterward 
the sales of regular stocks suffer. Dur- 
ing the period of preparation for the 
sale the attention of buyers and other 
executives is concentrated on planning 
for the success of the sale to the neglect 
of current seasonable merchandise 
stocks which might and should be mer- 
chandised successfully. Consumers post- 
pone purchases until the periods of the 
sales. During the sale the emphasis of 
consumer demand quite naturally falls 
on special sale goods, and on price 
rather than on fashion, quality, or ser- 
vice. The common testimony from all 
dealers is that almost every special sale 
is followed by a bad slump for several 
days, if not weeks, thereafter. 

«Special sales usually attract bar- 
gain-hunting customers, only a small 
percentage of whom can be converted 
into regular customers. When the lure 
of the snecial sale is over in your store 
they will patronize the special sale in 
your competitor’s store and will come 
back to you only when you have some- 
thing special to offer. On the other 
hand. a considerable percentage of the 
regular customers of any established 
store are antagonized rather than at- 
tracted by sales methods. Studies made 
of the reasons for closed accounts, again 
and again have shown that the difficul- 
ties leading to the termination of pur- 
chases arose on peak sale periods.’ 

“T have gone to some pains to show 
that the practice complained of is rec- 
ognized as wrong but authorities whose 
opinions and facts must have weight 
with this Court. Ignorance of the evil 
of your ways, therefor, cannot be of- 
fered as any excuse. Indeed, a man in 
the standing of yourself must be well 
read in trade literature without which 
no sensible business man would deprive 
himself. If you were a small merchant, 
a mere copyist of large and successful 
stores, such an excuse might have 
weight in this Court, for it is well 
known that the little man in business 
is the one who complains that he is too 
busy to read his trade literature. Such 
excuse cannot be offered in your case, 
so that you are guilty of deliberate 





economic crime committed with a fy] 
knowledge of its evil. 

“Apart from the economic aspects of 
this case there are also the ethical ones; 
indeed I may add that whenever ap 
economic law is broken an ethical one 
is also smashed. A presentation of 
Principles of Business Conduct by 
Judge Edwin Parker, Umpire of the 
Mixed Claims Commission, and Chair. 
man of the Committee on Business 
Ethics, Chamber of Commerce of the 
United States, is given in the book 
Readings in Marketing Principles, by 
Wright and Landon. I wish to read 
Principle Ten given on page 547: 

“<*Excesses of every nature—infla- 
tion of credit, overexpansion, overbuy- 
ing, overstimulation of sales—which 
create artificial conditions and produce 
crises and depressions, are condemned,’ 

“Please notice the inclusion of over- 
stimulation of sales in this principle, 
It refers directly to such practices as 
you have been found guilty of. One 
more extract from the mass of docu- 
mentary evidence to support the ver. 
dict; I will quote from the Annual Re- 
port of the Federal Trade Commission, 
1924, pages 15 to 20, which list meth- 
ods of competition condemned. 

“Sales of goods at cost, coupled with 
statements misleading the public into 
the belief that they are sold at a profit. 

“‘Sales plans in which the seller's 
usual price is falsely represented as a 
special reduced price made available on 
some pretext, for a limited time or toa 
limited class only.’ 

“We have proof that the practice of 
frequent cut price sales is injurious to 
everyone. The public delays its buying 
when the special sale policy is used, and 
that causes an uneven flow of trade. 
The merchant suffers in several ways. 
His normal sales efforts are diverted 
to these irregular stimuli and in con- 
sequence regular sales at normal profits 
suffer. The manufacturer is definitely 
injured for he either has his goods cut 
and so has their market value cut down, 
or else he is more or less forced to sell 
goods at little or no profit for the mer- 
chant to again sell at a subnormal 
price. The purchaser of this under- 
priced stuff is not a regular customer 
but a confirmed bargain hunter . 
But to go on enumerating the sequence 
of evil consequences which grow out of 
your criminal business conduct is to 
take up the time of the Court unneces- 
sarily. 


“yt may be said that the merchant 
must do something to stimulate 
business and if this present method is 
barred something else should be offered 
in its place. While it is not the duty 
of this Business Crimes Court to sug- 
gest suitable practices, a comment on 
legal and ethical procedure may be 
offered.” 
The Judge had laid down his volumi- 
nous notes, leaned forward in his chair 
and with the fingers of his hands gently 
held together he continued speaking in 
a conversational tone. The specialists 
who were attending the case in the in- 
terests of trade associations sat up with 
rekindled interest and prepared to take 
varbatim notes. ; 
“The permanent business is one 
which grows every day. It does not 
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FLAT 
LACES 


Positive evidence that 
nothing but pure silk 
really gives the demanded 
combination of  good- 
looks and service in flat 


ee 





laces lies in the greatly in- 
creased demand _ for 
Schaeffer Laces—made of 
only the best grades of 
pure silk. 


SCHAEFFER & COMPANY 
222 Cedar Street, Reading, Pa. 
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Pleasant and profitable business 
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are on satis- 
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faction—not on price. Findings 
wholesalers who stock and sell 
Schaeffer Pure Silk Laces are 
building their future prosperity 
on the sound base of complete 
customer satisfaction. 
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WHERE TO BUY 
Dancing Taps 
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Supreme Taps in 
three sizes to fit all 
shoes. Speciallow 
price. Also danc- 
ing footwear ard 
accessories. Ar 
once delivery. 
Send for catalog. 


333 WEST: 
NEW ‘YORK. 
Coast Representative: 
MR. A. F. WINSLOW 
5177 Casper Avenue, Eagle Rock 
Los Angeles, California 
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WHERE TO BUY 
Athletic Shoes 
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€@THCO 


GOLF SHOES 
No. C340—All sizes in stock 
for immediate delivery. 
Write today for complete 
catalog < ATHCO Ath- 
’ oes. 


WHERE TO BUY 


Shoe Ornaments 





SHOE 
ORNAMENTS 
OF EVERY 
DESCRIPTION 
* THE 
REYNOLDS 


<€/ company 


7 Eddy Street 
Providence, Rhode Island 
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WHERE TO BUY 
Work Shoes 
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SALES OFFICE & 
e 82 Lincoln Street, Boston, Mass. 


Goodwill Shoes 


For Hard Service and LonoWear 


WB work and Service Shoes In Stock [i 








display overstimulation one day and 
sluggishness the next. We may accept 
it as a fact that those businesses which 
show a healthy growth in volume and 
profit are those which keep up a steady 
even pressure for sales. The pressure 
is one of implied persuasiveness rather 
than ballyhoo insistence. We all realize 
that the business or individual which 
wins our confidence is one which never 
makes a statement or a promise which 
is not lived up to. Moderation in ad- 
vertising is, therefore, an essential for 
the proper and ethical stimulation of 
business. 

“This does not mean that no imagi- 
nation can be used, or that personality 
cannot be created, indeed the reverse is 
true. The retailer then, who would 
grow with safety and vigor must first 
decide on the kind of personality he 
wishes to establish as peculiarly his 
own. He may stress modernity, con- 
servatism, unusual sizes or styles, 
credit, completeness of stock, speciali- 
zation in one field, personal expert ad- 
vice, popular price, exclusiveness, good 
humored copy indicating the unusual 
cheerfulness of the store. . . . I believe 
I have indicated sufficiently what the 
Court means by personality. 

“Having decided on this important 


matter, and I wish to add that few | 


retailers have apparently studied the 


fundamentals of their merchandising | 


appeal, the next thing is to see that 
the stock itself fits into the policy. One 
more thing must be attended to, the 
salesforce must be selected and trained 
so that it will live up to the personality 
policy of the store. 

“Unless these things are done, the 
merchant had better not try to estab- 
lish a personality, for his publicity 
would otherwise accentuate his weak- 
nesses. If the merchant has done all 
the things I have indicated he is ready 
for the last step. He must advertise 
regularly and consistently. It is foolish 
to have a definite and sales persuading 
personality without telling the public 
about it. Of course he may allow his 
business to grow by word of mouth, 
and it will grow that way, but his 
progress will be slowed up and his real 
success delayed unnecessarily. 

“Regular and consistent business 
building is more effective than special 
sales. A sales policy along the lines 
indicated will build a permanent busi- 
ness while the one of which the prisoner 
is guilty will prove to contain the dry 
rot of failure.” 

Judge Braddock leaned back; and it 
was evident that he had finished his 
analysis of the case. All that now re- 
mained was to give the verdict. This 
matter was not long in doubt for with- 
out any further delay the Judge rapped 
for silence and looking at Martin said 
in solemn tones: 

“Perley Martin, I am now going to 
pass sentence on you.” 

The prisoner stood facing the Judge 
without a tremor. 

“T sentence you to a fine of one dol- 
lar. This is the minimum the law al- 
lows. I believe the results of your 
criminal business policy will eventually 
pass a heavier sentence on you unless 
you mend your evil ways.” 

A look of relief came over Martin’s 
face, but it quickly gave way to one of 
consternation as the Judge continued. 

“In addition to the fine, however, I 
add another penalty which will, I trust, 
make the criminality of your conduct 
evident to you. For a period of one 
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year you are not to buy a single thing 
for your personal wearing unless it js 
bought at a bargain sale. Every pair 
of shoes, every suit of clothes, your 
hose, neckwear, gloves, hats and so on 
must be bought at an advertised cut 
price sale.” 

A nervous titter ran through the 
court room as a voice was heard to 
whisper, “And may the Lord have 
mercy on your looks.” The Judge 
frowned and turned to Martin. The 
prisoner won the admiration of the 
court and all in it by his display of 
grit; except for a slight paling of his 
cheeks he gave no evidence of shock 
the severity of the penalty must have 
been to him. 

“Perley Martin, you are now at lib- 
erty to return to your business. I trust 
you will profit by this experience and 
that retailers generally will take heed 
that they do not fall into the same 
criminal habits of which you have justly 
been found guilty.” 

With awestricken glances at the 
prisoner the crowd filed out of the 
court room to the hurly burly of the 
business world outside. 


Cincinnati Merchants See Good 
Fall Season Ahead 


CINCINNATI (UTPS)—Patent leather 
is beginning to peep through in Cincin- 
nati retail markets and the early inter- 
est in this leather forecasts a vogue for 
patent this fall. 

Linens are still strong here. While 
linen lends itself to tinting, better suc- 
cess can be had by selling moires and 
satins for this purpose, according to 
some merchants. Pumps and oxfords 
are still leading sellers, according to 
Mr. Newbodlt of the Smith Kasson Co., 
who says: “Every design has its vogue, 
however. It is the fit and the style that 
sells the shoe. Most women demand 
something different.” New things to 
show the public mean sales. 

Mr. Newboldt believes that the de- 
pression in business is merely a mental 
state of the general public. He looks 
forward to a good fall business, and 
states that the present season is ahead 
in all departments. Special sales have 
lent their aid to good business in de- 
partment stores, H. & S. Pogue annual 
sale being unusually successful. Mab- 
ley & Carew report business fairly good 
with men’s sport oxfords selling excep- 
tionally well. 

While the sentiment is that business 
is not at present satisfactory, there is 
optimism for the future. 


Study Return Problem 


INDIANAPOLIS, IND. (UTPS)—Work- 
ings of the “returned goods” restric- 
tions established by members of the 
Indianapolis Retail Shoe Merchants As- 
sociation were studied on Tuesday, 
June 17, by a group of retail shoe mer- 
chants from Cincinnati. The party in- 
cluded Harry McLaughlin, of the Pot- 
ter Shoe Company; Charles G. Brooks, 
Jr., of Smith Kasson Company; Oscar 
Hungleman and Lynn Revenaugh. The 
party dined at the Marott Hotel, as 
guests of the Indianapolis Merchants 
Association, and afterward were 
guests of George J. Marott at the night 





baseball game at Washington park. 
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ALL YEAR 
ROUND 


We will ship sample assortments of 
our best sellers in a variety of colors 
and heels on ten days’ approval. 


No. 400—Cuban Heel, 
$15.00 per dozen. 


No. 

High Cuban 
Heel, $21.00 
per dozen. 


Same can be had 
in Louis Heel, 
our No. 6. 


No. 610—'‘The 
Athlete’’ for 
Men’s use in 
gym, locker 
room and for 
sports, $11.50 per dozen. 


High Cuban 
Heel, $18.00 
per dozen. 


‘ame can be had yj / i. Other low heels, $11.50; 


Auis H el, P 
No. 50f, a Ty other high heels, $15.00 per 
dozen. 


GOLD SEAL BAREFOOT SANDALS 
722 Broadway, New York City 





M. J. & J. P. 
Friedman 


will exhibit during the Boston 
Fair a new collection of 1931 
imported, braided, moulded sole 


and McKay sandals. 


These sandals, just received 
from their affiliated European 
factories, will be displayed for 
the attention of large volume 
buyers at the Copley Plaza Hotel. 


M. J. & J. P. Friedman, Inc. 


37 West 27th Street, New York City 
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“IN STOCK” 
White Linen 
Four Eyelet Tie 
White Kid Applique 


Combination Last 
AA te D 
“MADE IN PHILA. BY MASTER CRAFTSMEN” 


C. S. GIBBON CO., Inc. 











54 No. 4th St., Phila., Pa. 








“VARNUM” Size Stick 


(Trade Mark Reg. U. 8. Pat. Off.) 


The Most Popular Measure 


Marked with standard American, French and English 
measures. Three styles 1—2—3. Maplewood, aickel trim- 


ings. 
= RETAIL SHOE STORES USE NO. 3 
PRICE $1.50 EACH 
F. W. WHITCHER CO. Boston, Mass.—Chicago, Ill. 
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THIS MAY BE 
YOUR OPPORTURNITY ¢ 








SALESMEN WANTED 


SALESMEN WANTED 


SALESMEN WANTED | 








SALESMAN WANTED 


Prominent shoe factory making 
stitchdown shoes from the small- 
est infants’ to the biggest men’s 
shoes, has an opening for an ex- 
perienced salesman on a _ strict 
commission basis for the Southern 
territory. Only high grade man 
with established trade amongst 
jobbers and chain stores need ap- 
ply. Line is well established with 
steady customers, and full cooper- 
ation will be assured to the right 
man. Apply in confidence with full 
particulars. Address B-864, care 
of Boot and Shoe Recorder, 239 
West 39th Street, New York City. 


O tunit 
pportunity 

for live wire shoe salesmen to sell 
outstanding line Women’s Novelty 
Shoes to retail at $3.00, $4.00 and 
$5.00, liberal commission. Must 
have following in available terri- 
tories: Michigan, Kentucky, Vir- 
ginias, North and South Carolina, 
Georgia and Florida, Pennsylvania, 
Utah and Arizona, Ohio, Colorado 
and New Mexico, Louisiana and 
Chicago. 


FASHION SHOE CO., INC. 
1412 Washington Ave. 
ST. LOUIS, MO. 








MEN’S SHOES 
$4.00 Retail 


Having adopted a short $4.00 retail line, 
we are prepared to offer this line in 
territories not at present covered. lhe 
line consists of six samples of quality 
shoes, carried in stock. Can be curried 
as a side line by salesmen calling on 
shoe trade. Commission basis only. Ffol- 
lowing states open: North and South 
Carolina, Georgia, Florida-Alal:ma- 
Tennessee-Mississippi. Only experienced 
men need apply. Give experience and 
references with application. 


E. B. PIEKENBROCK & SONS COMPANY 
Dubuque, lowa 

















SALESMEN WANTED 


for ‘‘Red Schoolhouse’ children’s and 
misses’ shoes. New line of popular priced 
Goodyear Welts with many distinctive 
and exclusive features produced by our 
patented construction. 


Prefer men with established trade and 
located in their territories. No objec- 
tion to non-couflicting line in some of 
the territories. 

Splendid opportunity for capable, trust- 
worthy salesmen, 


Write, giving age, experience, present 
connection and territory covering. Address 


WAUSAU SHOE MFG. CO. 
WAUSAU, WIS. 











SHOE SALESMEN wanted to carry side 
line Dr. Hunt’s New Corn Cure. Comenlo> 
sion basis. Business established all over 
United States since 1891. American Chemical 
Co., Dayton, Ohio. 





SALESMEN wanted to carry a complete line 
of spats and shoe ornaments as a sideline. 
Manolis Manufacturing Co., 4248 No. Craw- 
ferd Ave., Chicago, IIl. 





WANTED — SALESMEN with established 
territory to carry as sideline on commission 
bh full line ladies’, men’s, children’s house 

boudoir _ slippers. Liberal commission. 
| Salenfriend & Co., 686 Broadway, New York. 


SAL -ESMEN—To carry complete side line of 

handsewed moccasins, including sport shoes, 
to good retailers, sporting goods and depart- 
ment stores. 10% commission, Address B-878, 
care Boot & Shoe Recorder, 239 West 39th 
Street, New York, N. Y. 





ALESMAN WANTED New England terri- 
tories, men’s and boys’ work and semi-dress 
comprising strong complete line of attractive 
high grade lace boots. Liberal commissions and 
bonus for volume. Address B-879, care Boot 
. 1g gg ene 239 West 39th Street, New 
or a 





SALESMEN WANTED, liberal commis- 
sions, high grade popular priced children’s, 
misses’, growing girls’ welts, in-stock. Open 
territories East and South, give references and 
territory desired. Address B-880, care Boot 
e _ . sn 239 West 39th Street, New 
ork, 





LARGE FOOTWEAR MANUFACTURER 
HAVING NATIONAL DISTRIBUTION 
will have openings beginning in 1931 for a few 
more high grade salesmen to work on commis- 
sion. Two seasons, seven to nine months work 
annually. Applicants should be under 38 years 
of age and should have a record of successful 
selling to retailers. Give full details of ex- 
perience and qualifications and if possible sub- 
mit photograph with application. Address 
B-881, care Boot & Shoe Recorder, 239 West 
39th Street, New York, N. Y. 


A MANUFACTURER of medium ani high 
grade stitchdown shoes has openinus for 
several full time and side line sak 

states of West Virginia, Tennessee 

tucky and others. Address B-882, < 

& Shoe Recorder, 239 West 39th Str Nee 
York, N. Y 





OOD Territories are open for side | 
Western make, popular priced, short, 
line of women’s novelty McKay’s at 
ing girls’, and women’s welts. Mad 
two large and modern up-to-date { es 
The best four dollar retailer on the irket. 
Commission basis only. Fall samples b 
ready about May 20th. B. B. SHOK COM 
oo 1304 Fond du Lac Ave., Mi ikee, 
is. 





ALESMAN wanted for Texas, Mi 

Minnesota, Washington and Orego 
line retails at popular prices, is ca 
stock and well established in these t 
When applying give age and road 
perience. Address SHU-STILES, In 
Washington Ave., St. Louis, Mo. 





ANTED, man to carry as s 

HAWKES INFANTS SHOES, 
tured for thirty years; 10% commissior 
is your opportunity to take care of y 
tire and hotel bills without detractins 
least from your efforts on your main lin 
best need apply. C. H. HAWKES & 
Rochester, N. Y. 








FIRM operating group of departments featur- 
ing better grade women’s shoes in an 
around Chicago wishes to be prepared for fur- 
ther expansion by having capable executives 
ready. Please state full particulars answering 
this advertisement. Same will be placed in our 
files for future reference. Age 25 to 35. Ad- 
dress B-885, care Boot & Shoe Recorder, 239 
West 39th Street, New York, N. Y. 


IDE LINE SALESMEN wanted 

devote a small part of their time t 
STARTERS, a practical creeping 
walking shoe for Infants. Full of nx 
easily sold. The shoe that stays sold 
peats regularly. Short line. Good com: 
If you are carrying a high grade line o 
shoes as main line write for details. CA! 


TER SHOE CO., Rochester, N. Y. 





num charge 75 cents. 


be counted. 





a box number is desired twelve words should be added for the address. 


CLASSIFIED ADVERTISING RATES 


The rate for “Position and Lines Wanted” advertisements is 4 cents per word for all undisplayed advertisements. 
For all other classified advertisements the rate is 7 cents per word. Minimum charge $1.25. When 
In all other cases each word of the address should 


The rate for all displayed classified advertisements is $5.00 an inch with a maximum of 45 words. 


Classified advertising is payable in advance. 
S* Advertisements for this page must be in our New York office on Friday of the week preceding publication. ™ 
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POSITION WANTED 


FOR SALE 


WANTED TO PURCHASE 





EEE 


OSIERY Buyer with fourteen years’ execu- 
H tive buying experience for two large de- 

tment stores in New York wishes to make 
connections with a reliable concern. Full par- 
ticulars upon request. Address B-871, care 
Boot & Shoe Recorder, 239 West 39th Street, 
New York, N. Y. 


ee ae 7 ae ma . 
HOE DEPARTMENT MANAGER with 
many years of department store experience 

catering to popular priced trade, is desirous of 

connecting with an aggressive firm where mer- 
chandising and advertising are essential. Amer- 
jean; 36 years old; references are the best. 

Address B-872, care Boot & Shoe Recorder, 239 

West 39th Street, New York, N. Y. 


pineal 

IELD SUPERVISOR — Have recently 

severed my connections as field supervisor 
with large Boston Shoe Chain concern, operat- 
ing shoe departments and stores throughout the 
country; thorough “knowledge of shoes: 16 
years’ experience managing, merchandising 
and advertising of popular priced merchandise; 
36 years of age; American: best of references. 
Address B-873, care Boot & Shoe Recorder, 
239 West 39th Street, New York, N. Y. 








100% shoe store, location between 34th 
oO and 42nd Streets, near Sth Ave., 
N. Y. C.; nine year lease; selling nationall 
advertised line ladies’ and men’s shoes $8.50 
to $13.00; can reduce stock to suit; rent 
$9,000 a year; store 20 x 100; will consider 
eee owner has other interest. Address 
-846, care Boot & Shoe Recorder, 239 West 
39th Street, New York, N. Y. 





Six Hundred Pairs Enna Jettick Shoes at 
Two-fifty per pair. Box 1606, Winston 
Salem, N. C. 





HIGHEST CASH PRICES 
PAID 


for shoe stocks, slow sellers, ete. Short term 
leases taken om. Ae ee confidential. 
st. 


MAX GLAUBERG 
395 Broadway, New York City 
Canal 4836 








OLDEST established high grade family shoe 
store, 35 years same location. Now housed 
in 6 year old modern store. Largest business 
in town. Special inducement to right party. 
Owner recently deceased. ARTHUR J. 
guys ESTATE, 120-122 State St., Ithaca, 








STORE LOCATION WANTED 





GHOE MAN, age 29, with 10 years’ experi- 
ence in women’s shoes, 4 years as_ store 
manager, also window trimming experience, 
have initiative ability, can furnish excellent 
references, desires position as store or depart- 
ment manager, willing to go anywhere, address 
HERBERT BLEIBERG, 2283 Clairmount, 
Detroit, Mich. 





EXPERIENCED district manager, manager, 
buyer, salesman, wants connection with pro- 
gressive organization, 20 years’ family chain 
experience, accustomed to large volume, and 
modern methods; graduate of Wharton Bus. 
Adm. U. of P.; initial salary less important 
than future prospects. Address B-876, care 
Boot & Shoe Recorder, 239 West 39th Street, 
New York, N. Y. 





LINE WANTED 


INE WANTED—Experienced in selling all 

class shoe making, traveling Texas, Okla- 
homa and Louisiana past fifteen years. Long 
list live accounts. 300d following. Address 
B-877, care Boot & Shoe Recorder, 239 West 
39th Street, New York, N. Y. 

ALESMAN with 25 years’ road experience 

wants a line of women’s novelty McKay’s 
to retail from four to six dollars. Also in- 
terested in a line of women’s shoes to retail 
for $10.00. Have established trade with best 
shoe stores and chain stores. Will finance my- 
self with the right factory. Can furnish high- 
est reference. Address B-875, care Boot & 
Shoe Recorder, 239 West 39th Street, New 
York, N. Y. 


WANTED for North Carolina line of popu- 
lar price Women’s Novelties or Men’s 
popular price shoes. Have traveled this terri- 
tory four years calling on the best accounts. 
Address B-874, care Boot & Shoe Recorder, 
239 West 39th Street, New York, 'N. Y. 


ANTED for Oklahoma and Texas line of 

women’s or children’s shoes by capable 
experienced salesman, Best credentials. Ad- 
dress B-870, care Boot & Shoe Recorder, 239 
West 39th Street, New York, N. Y. 

















WANTED for Texas Manufacturer’s line of 

men’s shoes to retail $3 and $4, by experi- 
enced salesman. Best references. Address B-869, 
care Boot & Shoe Recorder, 239 West 39th 
Street, New York, N. Y. 


LINE WANTED—Popular priced manufac- 

turing line, now carrying International line 
twelve years, in Michigan. Address B-867, 
care Boot & Shoe Recorder, 239 West 39th 
Street, New York, N. Y. 








FOR RENT 


STORE for Rent, 100% location, Kingston, 
N + Y. Apply P. FRUCHTER, Newburgh, 








EXCEPTIONAL opportunity for Children’s 

high-class shoes. Specialty Children’s Shop, 
well established, located in center of mercan- 
tile district in Florida City, has available snace. 

ust be experienced and well financed. Would 
consider consignment stock. Address B-884, 
care Boot & Shoe Recorder, 239 West 39th 
Street, New York, N. Y. 
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TORE LOCATION WANTED—Am looking 

for a location for shoe store in Western 
Kansas or Western ‘Nebraska or Eastern Colo- 
rado or Oklahoma. Address B-883, care Boot 
& Shoe Recorder, 239 West 39th Street, New 
York, N. Y. 





STOCK WANTED 


If you contemplate selling your 
entire or surplus stock com- 
municate with us. Prompt at- 
tention given. 

KIRSCH-BLACHER CO., INC. 


624 Broadway New York 
Phene Spring 1442 








We will pay the best price for 
your surplus or entire stocks of shoes, 
general merchandise or department 
stores. Leases assumed. 

Phone - Write - Call 
All matters strictly confidential. 

A. SIMON CO. 

101 Reade St., New York City 
Phone Worth 5922 Est. 1880 








TOCK WANTED —For city of 50,000—a 

popular priced line of shoes in irregulars 
and jobs on consignment. Will make weekly 
report to manufacturer. Best reference. Ad- 
dress B-868, care Boot & Shoe Recorder, 239 
West 39th Street, New York, N. Y. 








WANTED TO LEASE 





H'G# grade men’s and women’s store in a 
prosperous middle west city of nearly 
100,000 population, wishes to lease space for 
a Corrective Shoe Department. The present 
volume of men’s and women’s shoe business is 
in excess of $100,000 a year. Address B-886, 
care Boot & Shoe Recorder, 239 West 39th 
Street, New York, N. Y. 





MERCHANTS’ NEEDS 








Everything for Your Windows 
Faturistic Displays and 


Backgrounds 
Artificial Fiowers, Vases, Fixtures, 
Papers, 


Paintings, Settings, Scenes, 

Paper Borders, Rebbon Borders, Decorative 
Feils, Fitters, Drap- 
rass Mats. Send fer Fancy 
Price Tickets. 


per Jet. 
DAVE’S DISPLAY DECORATIONS 
118 West Broadway, New York 











|DISP 


4nade by | 
I SEGALLE SONS 


933 ARCH ST. 











MERCHANTS’ NEEDS 








Window Decoration 
and maker of 
Artistic Price Tickets 
Latest in Imported and Domestic Roll 
Paper, etc., in Season. 

Samples mailed free on request. 
EMIL RUBLACK 
140-142 West Broadway 
Ratablished 1903 ew York 











RUSE WAN eb aN ieles 


$2.75 Half Gross 


Guaranteed to give 100% 
Satisfaction 


M. D. POLLINGER CO. 
216 Holland Bldg. St. Louis, Mo. 








Milbradt 
Rolling Step Ladders 


Enable you to reach your 
ee shelves convenient- 

















They last a lifetime 
and 





Are made in any atyle, 
shape or size to fit any 
kind of shelving. 


Write for general catalog 
and let us suggest the 
best ladder for your use. 


Milbradt 
Manufacturing Co. 
Established 1895 


2416 No. 10th Street 
ST. LOUIS, MO. 



































POMPOMS AND ORNAMENTS FOR 
SOFT SOLE SLIPPERS 
The right merchandise at the right price. 
Samples sent on request. 
HY-GRADE SLIPPER SUPPLY CO. 
693 Broadway New York City 











ESTABLISHIO 1890 


LABEL 


and 
SHOE CARTONS 


EXCLUSIVE GUT NOT EXPENSIVE 
SAMPLES UPON REQUEST 
ee 
Frank C. MEYER Co. 

(e200 Casionz sa ptcy (eee 
2©3-27) LEXINCTON AVE , BRODKLYN.NY¥ 


AMERICA'S CREATEST 
SHOE CARTON & LABEL MFCS 





Successful With the Trade 
Since 1910 


MANUFACTURERS! 


When making up your complies for 
the BOSTON S SHOW, com- 
municate with us for samples of our 
complete line of bows and leather 
ornaments. 

We sell direct to manufacturers only. 


Write for samples today. 


VANITY NOVELTY WORKS 
1261 Atlantic Ave., Bklyn., N. Y. 














Encouraging Prospects 
For Fall Business Seen 


LYNN, Mass.—Makers are starting 
on the fall program with encouraging 
prospects ahead. A host of samples 
have been made up, and they’ll be 
spread before the multitude of buyers 
who are expected in Boston for the 
July markets. Patterns favor oxfords. 
Materials present kid and calf in grain 
and suede finishes, chiefly blacks and 
browns, some blues and some greens, 
and many reptilian effects, with alliga- 
tors stepping to the front. Toes tend 
to medium and narrow, vamps to 
length and heels to height. 

The new tariff law is looked upon as 
a measure favorable to the women’s 
novelty shoe industry. Yet opinions 
differ as to its effects on business gen- 
erally. Presumably, the duty on shoes 
will check imports and turn demand to 
domestic factories. Production has 
been off by about 5 per cent so far 
this year, Lesser production, and the 
check in imports may combine to start 
a brisk buying movement for fall. 
Stocks must be fairly low in retail 
stores, and they will have to be re- 
placed with shoes of domestic manu- 
facture, unless buyers are willing to 
pay the new duty on shoes. Besides, 
population keeps on increasing, espe- 
cially in the cities, with a consequent 
increase in the demand for city types 
of footwear. 

Tanners are starting on the new 
run. A large kid leather tannery is 
operating steadily, chiefly on brown 
kid. A tanner of reptiles reports quite 
an increase in orders the last few days. 
Patent leather continues dull. Produc- 
tion of suede is fair. Sheepskin firms 
are increasing, especially on lining 
stock. The new duties on leather apply 
on calf and kip lining stock, millions of 
feet of which have been imported. It 
is likely that domestic sheep will be 
substituted for imported calf and kip 
in some lines of low price shoes. At 
least, so the sheepskin tanners are 
thinking. 


Takes Marblehead Shop 


MARBLEHEAD, Mass.—J. J. Lippett, 
of the Reliance Shoe Co. of Beverly, 
has taken over Marblehead Shoes, 
Inc., and will operate it for the manu- 
facture of shoes by the cement process. 





ox 


Ladies’ 





Greeley’s House Slippers 


Black Vici Kid 1 
Strap Slipper, Quilted Sock, 
Sewed, Turned, Leather Sole. 
Right and Left Last. 
Whole Rubber Heel. 
12 pr. lots, $1.35; 
36 pr. cases, $1.30 
per pair. 


A. W. GREELEY 
12 Duncan St., Haverhill, Mass. 


Stocked. 











NEW YORK’S NEW 


HOTEL 


LINCOLN 


Eighth Avenue, 44th, 45th Streets, Times Square 


To Open New Store 


CALDWELL, OHIO (UTPS)—Caldwel] 
is to have a new shoe store to be oper- 
ated by O. J. Lorenz and Wehr & Son, 
former dealers who have purchased 
the retail stock of George Laurer of 
Lower Salem, Ohio, and moved into a 
large store room in the Columbia Hote] 
block. New fixtures have been insta!led 
and it is planned to make the store one 
of the largest in this scetion. Men's, 
women’s and childrens’ footwear wil] 
be handled. 


Sage Heads Byck Bros. 


ATLANTA, GA. (UTPS)—John C, 
Sage, for many years secretary and 
treasurer of the Byck Brothers Com- 
pany, was elected president of the con- 
cern at a recent meeting of the stock- 
holders of the company. Mr. Sage is 
one of the best-known merchants in the 
city, having served as president of the 
Atlanta Retail Merchants Association 
and been on the organization’s board of 
directors for number of years. 


Shoe Store Robbed 


CINCINNATI (UTPS) — Hanover 
Shoe Co., 611 Vine St., was robbed by 
bandits who got away with $700, after 
forcing the clerk, James Moore, to 
admit them to the store and to unlock 
the safe, at 7.45 in the morning. The 
bandits, after entering, pulled the cur- 
tains and locked the door from the 
inside. 


R. E. Spence Made Manager 


Tucson, Ariz. (UTPS).—R. E. 
Spence, formerly in business for himself 
in the retail shoe line for over nine 
years, is the manager in charge of the 
shoe department in the new retail branch 
of Montgomery Ward & Company just 
opened in a portion of a recently con- 
structed $140,000 building on Stone 
Avenue in this city. 


Dan Cohen Opens Shop 


WHEELING, W. Va.—The Dan Cohen 
Company, Wheeling’s newest shoe firm, 
held the formal opening of its store 
recently. The new shop is located at 
1115 Market Street. The new firm 
specializes in footwear for the entire 
family. A complete hosiery depart- 
ment also will be maintained. 


ENJOY THE BEST! Modern, scientific 
equipment and management make 
it possible for you to enjoy the best 
in. New York at the Hotel Lincoln. 


Each with Both 
and Shower 


1400 Rooms 
$3-5 om 34-7 wo 


Telephone Lackawanna 1400 
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Business Changes 


FLORIDA—Daytona Beach—The Boot Shop, 
Inc.; boots and shoes; incorporated. 

ILLINOIS—Chicago—Paramount Shoe Co.; 
boots and shoes; inc. authorized capital $20,000. 

Waukegan—J. P. Wyllie (Wyllie, The Shoe 
Man); boots and shoes; reported selling or 
sold out. 

INDIANA—Rensselaer—Robert Fendig (Fen- 
dig’s Shoe Store); boots and shoes; reported 
selling or sold out. 

I0OWA— Des Moines — Cliff Gowens 
Locust St.); boots and shoes; 
menced business, 

Fairfield—Lowell & Fulton; boots and shoes; 
partnership dissolved. 

MASSACHUSETTS — Boston — Banner Shoe 
Workers, Inc.; manufacturers; reported liqui- 
dating. 

Haverhill—Gerber Shoe Co.; manufacturers; 
reported removed to Canal St., Lawrence, Mass. 

Roberts Shoe Co.; manufacturers; Stanley 
Wass elected president. 

Lynn—Unity Shoe Mfg. Co.; reported re- 
moved to 791 Tremont St., Boston. 

Marlboro—Marlboro Shoe Co., Inc.; 
facturers; Harry I. Lyons retired. 

Milford—Lyons & Hershenson, Inc.; 
manufacturers; Harry Lyons retired. 

Salem—Warner Shoe Co.; manufacturers; 
reported liquidating. 


(704 
recently com- 


manu- 


shoe 


NEW JERSEY—Perth Amboy—Sifri Shoe 
Shops, Inc. (110 Smith St.); boots and shoes; 
incorporated. 


NEW YORK — Brooklyn — La Rose Bootery, 
Inc.; boots and shoes; inc. authorized capital 
$10,000. 

Murray Zimmerman (917 Manhattan Ave.) 
(also 2162 Second Ave., New York City); 
boots and shoes; reported sold out to S. 
Rosen. 

Roslyn’s Boot Shop; boots and shoes; 
ported selling or sold out. 

Floral Park—D. Moss, Inc.; boots and shoes; 
incorporated. 

Flushing—Benj. Rosenfeld; boots and shoes; 
reported selling or sold out. 

New York City—Morris Lopinsky (258 Canal 
St.); boots and shoes; reported selling or 
sold out. 

Mason’s Army & Navy Goods Corp.; boots, 
shoes, etc.; reported selling or sold out. 

Normal Shoe Co., Inc.; boots and shoes; inc. 
authorized capital $200,000. 

Princess Footwear Corp. ; 
incorporated. 


OHIO—Niles—Pierce & Heintzelman; boots 
and shoes; succeeded by Pierce and Gottron. 


WISCONSIN — Platteville— John Bonhaker 
(“People’s Shoe Store’); boots and shoes; 
reported sold out to Wm. Montgomery. 


re- 


boots and shoes; 





Failures, Embarrassments, Etc. 


CALIFORNIA—Ontario—Joseph M. Sellers; 


boots, shoes, etc.; reported assigned. 


FLORIDA — GAINESVILLE — Sam __ Singer: 
boots, shoes, etc.; reported petition in bank- 
ruptcy. 

Tampa—Davis Kasriel, Inc.; boots, 
etc.; reported petition in bankruptcy. 


KANSAS—Wichita—George L. Puls; boots 
and shoes; reported petition in bankruptcy. 


MARYLAND — Aberdeen — Victor Guidice ; 
boots, shoes, etc.; reported offering to com- 
promise at 25 per cent. 


MASSACHUSETTS — Greenfield — George C. 
Carme; shoes, etc.; reported petition in bank- 
ruptcy. 

Lexington— Lexington 
Florida); boots, shoes, 
in bankruptcy. 

New Bedford—Lefevre-Oatman Shoe Co., Inc. ; 
manufacturers; reported receiver applied for. 

I. B. Rothschild (Boston Shoe Store) (1510 
Acushnet Ave.); boots and shoes; reported 
assigned. 

Quincy—C. S. Lawler Co.; boots and shoes; 
reported assigned. 

Worcester—Elite Shoe Stores; boots and 
shoes; reported called meeting of creditors 
for June 18. 


MICHIGAN—Detroit—Fred Friedman (7768 
Harper Ave.); boots and shoes; reported peti- 
tion in bankruptcy. 

Park Clothes Shop; boots, 
ported petition in bankruptcy. 


shoes, 


Shoe Hospital (S. 
etc.; reported petition 


shoes, etc; re- 


NEW JERSEY—Lakewood—George G. Miller; 
— and shoes; reported petition in bank- 
ruptcy. 


NEW YORK—Brooklyn—Equitable Shoe Co., 
Inc. (325 Gold St.); manufacturers; reported 
called meeting of creditors for June 17. 

Corona—Mrs. Celia Burger; boots and shoes; 
reported called meeting of creditors. 

New York City—Ever-Right Sales Stores, 
Inc. (454 Tremont Ave.) 174 E. 125th St.); 
boots, shoes, etc.; reported petition in bank- 
ruptcy. 

R. & M. Osman 
ported assigned. 


NORTH CAROLINA — Asheville — Bilmour 
Clo. Co., Inc.; boots, shoes, etc.; reported pe- 
tition in bankruptcy. 

Smithfield—Charles Davis; boots, shoes, etc. ; 
reported petition in bankruptcy. 


OREGON—Eugene—Price Shoe Co.; boots and 
shoes; reported assigned. 


PENNYSLVANIA—Schuylkill Haven—Haven 
oe Co.; manufacturers; reported petition in 
bankruptcy. 


TEXAS — Breckenridge — D. L. Tobolowsky; 
boots and shoes; reported petition in bank- 
ruptcy; reported offering to compromise at 
3314 per cent. 


VIRGINIA—Lynchburg—J. L. Hendricks Es- 
tate (“Isabelle Hendrick’) (Hendrick’s Shoe 
Store); boots and shoes; reported petition in 
bankruptcy. 

WISCONSIN — Waupaca — Alfred R. Lea; 
boots, shoes, etc.; reported petition in bank- 
ruptcy. 


(955 Jennings St.); re- 








New Shoe Dealers 


Perth Amboy, N. J.—Sifri Shoe Shops, Inc., 
110 Smith St. 


Murdo, S. D.—L. & E. Mercantile Co. 
Lewiston, N. C.—Thomas Joyner. 


Forest City, Iowa—Grand Department Store 
(soon). 


Beaver, Okla.—K. Cohlmia. 
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Tex.—P. D. Harlow. 
Mont.-—F. L. Stimson Stores, 


Jacksonville, 
St. Ignatius, 
Inc. 

Tama, Iowa—Polder & Hiatt, Bancroft Bldg. 
. Des Moines, Ilowa—Cliff Gownes, 704 Locust 
t. 
Mason City, Iowa—Tradehome Shoe Store, 
18 S. Federal Ave. 
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Latest Reports of New Stores, 
Failures, Embarrassments and 


Bankruptcy Proceedings 


Clearfield, Pa.—Frank Stewart. 

Mascoda, Wis.—J. L. Gibbs. 

New York, N. Y.—La Rose Bootery, 
Kings. 

Medford, Ore.—Whillock’s Golden Rule Store. 

Coolidge, Ariz.—Leo Bloch (soon). 

Lexington, Tenn.—Smith Dry Goods Co., 
Essary Bldg. 

Darrah, Mich.—Joe Brozzo. 

Spencer, W. Va.—Thabet Department Store. 

Buffalo, N. Y.—Laufer Shoes, Inc., 1048 
Broadway. 

Lewiston, Me.—J. J. Newberry Co. 

Midland, Mich.—J. J. Newberry Co. (soon). 

Grand Rapids, Mich.—W. T. Grant Co., 163-7 
Monroe Ave. 

Livermore, Cal.—J. C. Penney Co. 

Jacksonville, Fla.—Edenfield & Brown, 
W. Forsyth St. 

New York, N. 

Brooklyn, N. ¥Y.—Mayer Shoe Co., 427 
bush Ave. 

Brooklyn, 
ingston St. 

Newark, N. 
Market St. 

Los Angeles, Cal.—Robert Lamme, 5650 
rose Ave. 

New York, N. Y.—Mora Shoe Co., Inc., Kings. 

New York, N. Y.—Berg-Mile Shoe Co., Inc. 

New York, N. Y¥.—Mur-Mile Shoe Co., Inc. 

Los Angeles, Cal.—French-American Bootery, 
6916 Hollywood Blvd. 

Los Angeles, Cal.—French-American Bootery, 
3002-12 Wilshire Blvd. 

Bluffton, Ind.—Masterson-Tyndall Co. 

Waterloo, S. C.—Lanford’s, Inc. 

San Francisco, Cal.—Ideal Baby Shop, 
Mission St. 

San Francisco, Cal.—Dr. Kahler Shoe Shop, 
124 Post St. 

Curtis, Neb.—J. T. Hines. 

Newman Grove, Neb.—Wm. Rosenthal. 

Prineville, Ore.—J. E. Stewart & Co. 

Chelan, Wash.—Chelan Farmers Exchange. 

East Stanwood, Wash.—Mercantile Co. 

Vaughn, Wash.—C. D. Hipp. 

Edmond, Okla.—H. S. Johnson. 

Forest, Ohio—Murray Pfeiffer, 
Bldg. 

Freewater, Ore.—T. C. Elliott Co. 

Forest Grove, Ore.—Mrs. R. C. Beck. 

Pasco, Wash.—S. C. Kurdy. 


Inc., 


(soon). 
205 


Y¥.—Princess Footwear Corp. 
Flat- 


N. Y.—Markall’s, Inc., 320 Liv- 


J.—Summit Shoe Shop, 140 


Mel- 


888 


Geo. Hafer 


Marks to Manage New Panor 
Shop 


Des Moines, Iowa (UTPS)—Ben- 
jamin Marks of Des Moines has been 
named manager of the new Panor shoe 
store which opened June 17 at 608 Wal- 
nut Street, the twentieth store in the 
chain of Panor stores in this section. 
The location which was formerly occu- 
pied by the Arant Shoe Company has 
been remodeled completely with show 
windows designed to attract special at- 
tention. 

Sol Panor, president of the organiza- 
tion, points out that the new store is 
designed to specialize in hosiery selling 
and for this purpose a 20-foot space 
has been devoted to the hosiery display, 
occupying one-half of the front space. 
The new store has been decorated in 
blue and gold with the windows 
trimmed in rusty gold, topped by a 
dome ceiling of sky blue. The new store 
has a seating capacity of 75, with a 
front waiting room for the use of cus- 
tomers. 
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Getting More Shoes Sold Right; not 
only “more” but “right”; sold for the 
right purpose, to the right wearer, in 
the right fitting, for the right price, at 
the right profit. This is the great 
problem of the retail shoe merchants. 
The chief purpose of Tue Boor anp 
SHoe Recorper is to help solve it; for 
this is the basic problem upon which 
depends the progress of the entire allied 
industries relating to shoes and leather, 
their production and distribution. 





A Buying Guide to 





BOOTS AND SHOES 


Abbott Shoe Co., No. Reading, Mass 

Altstadt & Waldner, New York City 

Athletic Shoe Co., Chicago, Ill 
Ault-Shackford Shoe Co., Auburn, Me.... 
Ault-Williamson Shoe Co., Auburn, Me.. 14 


Bancroft Walker Co., Boston, Mass 
Bass, G. H., & Co., Wilton, Me 
Biarritz Sandals, New York City 
Bleecker Shoe Co., New York City 

Blog Shoe Findings Co., New York aay 


Bresnahan Shoe Co., Boston, Mass 

Brockton Shoe Mfg. Co., Brockton, Mass. 
Brooks Shoe Mfg. Co., Phila., Pa 40 
Burkley Shoe Co., Brockton, Mass........ 142 


Capezio, New York City 
Chase, W. S., & Sons, Haverhill, Mass.... 
Chekko Braided Sandals Corp., New York ” 


ity 
Clapp, Edwin, & Sons, Inc., 

mouth, Mass. 
Colt Cromwell Co., New York City 
Consolidated National Shoe Corp., 

Boston, Mass. 
Converse Rubber Co., Malden, Mass..... 143 
Crafts, G. P., & Co., Manchester, N. H.. 2 
Crescent Shoe Co., New York City. 
Crossett Shoe Co., Boston, Mass... 
Cushman-Hollis Co., Auburn, Me 


Dickerson, Walker T., Co., Columbus, O. cog | 
Dingley-Foss Shoe Co., Auburn, Me.. 29 
Duane Shoe Co., New York City 

Dunn & McCarthy Co., Auburn, N. Y.... 


Eaton, Charles A., Co., Brockton, Mass... 100 
Ebberts, John, Shoe Co., Buffalo, N. Y... 134 
Edwards, J., & Co., Phila., Pa....4th Cover 
Elam, F. S., Shoe Co., Rochester, N. Y.. 122 
Emerson Shoe Mfg. Co., Rockland, Mass.47-132 
Enna Jettick Shoe Co., Auburn, N. Y.. 91 
Evans’, L. B., Son Co., Wakefield, Mass. 136 


Firestone Footwear Co., Boston, Mass. 

ront Cover 
Ford, C. P., & Co., Rochester, N. Y 
Fried, Lazarus, & Sons, New York City.. 
Friedman, B., Shoe Co., New York City.. 130 
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Friedman, M. J. & J. P., Inc., New York 


Gibbon, C. S., Phila., Pa 
Gilbert Shoe Co., Thiensville, Wis. ..... 139 
Gold E ee Barefoot Sandals, New York 


Cit 
Good vill Shoe, Holliston, Mass 
Greeley, A. W., Co., Haverhill, Mass 
Green Shoe Mfg. Co., Boston, Mass 


Horwitz, Vincent, Co., New York City.... 1: 
Hill Bros. Co., Hudson, Mass 


Ideal Baby Shoe Co., Danvers, Mass..... 95- 
Johnston & Murphy, Newark, N. J 


Keith, Geo. E., Co., Brockton, Mass...... 
Kendall Shoe Co., Haverhill, Mass....... 1 


Lehman, Jerry & Herbert 

Leverenz Shoe Co., Sheboygan, Wis 

Levey Bros., New York City 

Lion Shoe Co., New York City 13 

— Walther, Shoe Co., New York 
14 


sauteed, H. G., Shoe Co., Auburn, Me. 


Maize Shoe Co., Rochester, N. Y 

Mallott, H. F., Shoe Co., Chicago, Ill.... 
Menihan Co., The, Rochester, N. Y ie 
Milford Shoe Co., Milford, Mass... 
Musebeck Shoe Co., Danville, Ill 


Nettleton, A. E., Syracuse, N. Y 
Norridgewock Shoe Co., Norridgewock, Me. 


Old Colony Shoe Co., Brockton, Mass 


Packard, M. A., Co., Brockton, Mass 

Paristyle Footwear Mfg. Co., Inc., 
York City 

Plant, Thomas G., Corp., Boston, Mass 

Progress Shoe Co., Brooklyn, bi 

Powell & Campbell, New York City 


Reed, E. P., & Co., Rochester, N. Y. 
Reynolds, Bion F., Brockton, Mass... 
Rice-O’Neill Shoe Co., St. Louis, Mo 
Richards & Brennan Co., Randolph, Mass. 
Rickard Shoe Co., Haverhill, Mass....... 92-< 
Rickerson, Walter T., Co., Columbus, 0. .56- 
Ringley-Foss Co., Auburn, Me 2$ 


Saks, M. J., Shoe Corp., New York City 13! 
Schwartz & Herder, Inc., Phila., Pa ... 136 
Shaft-Pierce Shoe Co., Faribault, Minn.. 
Smith, Wm. Sumner, Chicago, Ill... a 
Stacy-Adams Co., Brockton, Mass.. 

Star Footwear Mfg. Co., Phila., Pa... 

Stern, R., Co., New York Ci 

Stetson Shoe Co., So. Weymouth, Mass.. 5 
Swan Shoe Co., Baltimore, Md 136 





ss s Wearwell Shoe Co., New York , 


United States Shoe Co., Cincinnati, O.... 


Weinbrenner, Alfred H., Co., Milwaukee, 


Wis 
Weiss, J., Shoe Co., New York City 
ba aang 'E. T.. & Co., Inc., Rockland, 


Allied Kid Co., Boston, Mass 
Armstrong Cork Co., Lancaster, Pa. 
Avon Sole Co., Avon, Mass 


Beebe, Lucius, & Sons, Boston, Mass.2nd ee 
Brown Company, Portland, 33 


Calf Tanners Association 
Castle Kid Co., Boston, Mass 
Creese & Cook Co., Boston, Mass 


Dewey & Almy Co., Cambridge, Mass.. 

Essex Rubber Co., Sue, N. J 

Essex Tanning Co., P. eabody, Mass 

Evans, John R., & Co., Camden, N. J...30-3! 


ag A. F., & Sons, Co., Milwaukee, 


WG 960555609604 549408068 bees REESE DSS 20 
_~ Alfred, Rubber Co., No. Gutew, ‘ 
ma ~~ AN "E., & Sons, Phila., Pa..... 51 

A. C., Leather Co., Boston, 


Levor, é & Co. New York City 
Lilly Leather Co., Boston, Mass 


New Castle Leather Co., New York City.. 
Northwestern Leather Co., Trust, ee, 
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Our Advertisers In This Issue 





Ohio Leather Co., Girard, Ohio MISCELLANEOUS 


nther Rubber Co., Stoughton, Mass.. .102-103 Boston Shoe & Le i 
Paster & Vogel Leather Co., Milwaukee, 4 nepodnegen 
Glauberg, Max, New York City 


Respro Inc., Providence, R. 90 Hotel agg A LE 


Robertson Leather Co., New York City.. 
Illinois College of Chiropody, Chicago, Ill. 112 


hmidt, Carl E., & Co., Detroit, Mich. .36-37 x 
_ Leather Co., Newar + 24 | Kirsch-Blacher Co., New York City 


Stedfast Rubber Co., Boston, Mass Marbridge Bldg., New York City 
United States Rubber Co., New York City.26-27 Republic Bidg., Chicago, Ill 
Simon, A., Co., New York City 


United Business Papers, Inc., New York 
110-111 


Zapon Company, Stamford, Conn 


MACHINERY, LASTS, MFRS.’ SUPPLIES, 


DRESSINGS ETC. 
SHOE STORE EQUIPMENT 


Beckwith Co., Boston, Mass American Seating Co., Chicago, II] 
Conaway-Winters Co., Brooklyn, N. Y... 89 oe Display Decorations, New York 
y 14 


Mears, Fred W., Heel Co 3rd Cover el 
Meyer, Frank C., Co., Inc., Brooklyn, ag Cc. L., & Co., Inc., Worcester, 
N. Y. 150 3 


Grand Rapids Store Equipment 
Grand Rapids, Mich. 


Hugh Lyons & Co., Lansing, Mich 
Pollinger, M. D., Co., St. Louis, Mo Kawneer Co., Niles, Mich 
Milbradt Mfg. Co., St. Louis, Mo 
Onli-Wa Fixture Co., Dayton, O 
Tubular Rivet & Stud Co., Boston, Mass. 10 Rublack, Emil, New York City 


_ Segall & Co., Phila., 
United Fast Color Eyelet Co., ae, . Shee Form Co., Auburn, 


National Heel Mfgrs. Assn 


Renton Heel Co., Lynn, Mass 


Mas 
Unite a Shoe Machinery Corp., Joston 
DE: 6.6i5kerecendessenntaeeen 50, 58- 39, 114 SHOE ACCESSORIES 


Imperial Spat Mfg. Co., Denver, Colo.... 
SHOE ORNAMENTS Lyons & Co., New York City 


Hy- ~hes Slipper Supply Co., New York Manolis Mfg. Co., Chicago, Ill 
Cit 150 Miller, O. A., Treeing Machine Co., Brock- 
i: MENS cétonduetucéueteadedseceueene 
King, C. G., & Co., Providence, R. I.... 35 Rauh, S., & Co., New York City 
49-146 Schaeffer & Co., Reading, Pa 
Williams Mfg. Co., Portsmouth, Ohio.... 
Vanity Novelty Works, Brooklyn, N. Y... 150 Whitcher, Frank W., Inc., Boston, Mass. 147 
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Reynolds Co., The, Providence, R. I.... 








GETTING MORE 
SHOES SOLD RIGHT 
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Secretary 
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Directors of the corporation, in addition to 
the above-named officers: 
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Branch Offices: 


CHIcaGgo St. Louis Boston 
Republic — State and Adams Sts. 1627 Locust St. 140 Federal St. 


CINCINNATI ROCHESTER PHILADELPHIA 
601 First Nat. Bank Bldg. 115 Ellwanger and Barry Bidg. 1201 Chestnut St. 


SUBSCRIPTION RATES 
The subscription price of the Boor anp SHor Recorpsr is $3.00 for one year, which includes 
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through fotture to send advance notice. With your new address be sure also to send wus 
he old one, inclosing if possible your address label from a recent copy. 
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Next Meek 


you will find 
in the 


Boot and Shoe 
‘Recorder 


E will endeavor, in the first issue 
in July, to crystallize the common 
habits of customers at retail and to in- 
dicate what will be wanted in volume 
in the early Fall. Because dress colors 
and fabrics influence footwear, we will 
give major attention to those positive 
fashion facts that come from without 
our industry to influence tremendously 
pair by pair sales; the first indication 
of furs and fabrics and how they influ- 
ence footwear fashions. 


AAA 


Mest merchants spend a consider- 
able sum of money every year to 
bring customers into their stores. Does 
the average merchant make the most 
of his opportunity once the customer 
is inside. If a hundred people come 
into your story every day. think what 
it would mean to you to sell every cus- 
tomer an extra dollar’s worth of mer- 
chandise! 

What are the possibilities of extra 
profits through suggestive selling? 
What are its limitations and its possible 
dangers? Next week Murray French 
contributes another of his fascinating- 
ly interesting yet thoroughly practical 
articles on this business of “Stretching 
the Customer.” It’s a timely topic, well 
worth thinking about seriously in the 
first week of July. 


AAA 
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Pulee- O/mit Box Toes 


Leading shoe manufacturers, the country 
over, have made this decision .. . 

To faithfully reproduce and retain that 
style so essential at the TOE of the shoe 
... the selection of Vulco-Unit Box Toes 
is always the right move. 

In the Vulco-Unit family you will find a 
Box Toe specifically designed for various 
types of footwear. 


Beckwith Manufacturing Co. + Statler Building + Boston, Mass. 
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